
Dettol launches on-going national campaign

Sphesihle Jozana from Uvile Kids Academy in

Katlehong demonstrates how to wash your hands

using soap and water

and aims to reduce the burden of

diarrhoea by 50% in SA 2027

JOHANNESBURG, GAUTENG, SOUTH

AFRICA, October 11, 2022

/EINPresswire.com/ -- Today saw the

launch of Dettol's Mzansi Protect – an

immediately actionable initiative by

Dettol that aims to reduce the burden

of diarrhoea in South Africa by 50% by

2027. While we may have internalised

the message to wash hands during

COVID-19, there is a compelling case

for continued education on good hand

hygiene as a simple and effective

action to prevent illness and diseases.

With the Stats SA General Household Survey 2020* showing that 42% of South Africans don't

wash their hands with SOAP and WATER, the need to drive handwashing education becomes

Dettol Mzansi Protect

program is a bold initiative

aimed at making a

difference among the

people and communities we

serve.”

Bayode Akanbi, Dettol South

Africa Marketing Manager

even more imperative.

To realise this vision to reduce the burden of diarrhoea,

Dettol also announced today two incredible partnerships –

one with The Nelson Mandela Foundation and the other

with The Springboks (SA Rugby) – who are the current

world champions.

The relationship with the Nelson Mandela Foundation will

help drive hygiene and hand washing education, as well as

provide needed hygiene infrastructure to Early Childhood

Development Centres across the country – ensuring no child is left behind. 

According to Jurie Roux, CEO of SA Rugby, "It's more important than ever to ensure fundamental

hygiene measures are in place, and this partnership with Dettol will give us added reassurance

that we remain vigilant in this area."

http://www.einpresswire.com


Sikhonjiwe Masilela Director Maternal Health

Gauteng Department of Health, Sello Hatang CEO

Nelson Mandela Foundation and Ioannis Dostas

Regional Director Reckitt

Bayode Akanbi, Marketing Manager Dettol commits

to the Mzansi Protect iniative

In carrying the message forward, there

is perhaps no one more important

than mothers. Since 2017 Dettol's New

Mums Programme has reached 2.5

million mums, each benefitting four

people within their home, imparting

the importance of hand hygiene - a

solid reinforcement for the Dettol

Mzansi Protect initiative.

In addition to the New Mums Program,

Dettol Mzansi Protect aims to educate

one million learners in school and Early

Childhood Development Centres

across the country with the launch of

the New Dettol Hygiene Quest School

Program - with the educational

message of #eachoneteachone,

ensuring that the hygiene habit is

instilled at a young age.  

Taking great pride in such campaigns,

Reckitt Marketing Director, Umar Khan

says, "We touch the head and the heart

with our education and awareness

campaigns, which for me is vital."

The campaign media partner– the

SABC - has also put its weight behind

the fight by communicating critical

messages across its channels. Gugu

Ntuli, the SABC's Group Executive for

Corporate Affairs, says, "As an

institution that cares about the

community it serves, the SABC is

pleased to partner with a reputable

brand like Dettol SA on such an

important campaign. An initiative that

addresses the challenges of our most vulnerable communities in our country." 

As Dettol South Africa Marketing Manager Bayode Akanbi explains, "Dettol Mzansi Protect

program is a bold initiative aimed at making a difference among the people and communities we



serve. Especially in vulnerable communities, where the much needed support through education

and assistance will make a big difference in people's health."

Reference: 

* https://www.statssa.gov.za/publications/P0318/P03182020.pdf

Masibonge Mkhize, Head of Corporate Communications

Reckitt, South Africa

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/595302406

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

https://www.statssa.gov.za/publications/P0318/P03182020.pdf
http://www.einpresswire.com/contact_author/3696443
https://www.einpresswire.com/article/595302406
https://www.einpresswire.com/editorial-guidelines

