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Electronic toll collection market to hit $15,648.2 million by 2025, growing at a CAGR of 10.7%. Increase

in demand for these systems in India, China, and others

PORTLAND, OREGON, UNITED STATES, October 12, 2022 /EINPresswire.com/ -- According to a

recent report published by Allied Market Research, titled, Electronic Toll Collection Market by

Subsystem, Technology, and Application: Global Opportunity Analysis and Industry Forecast,

2018-2025, the global electronic toll collection market was valued at $6,855.5 million in 2017, and

is projected to reach at $15,648.2 million by 2025, growing at a CAGR of 10.7% from 2018 to

2025.

Get Sample Report with Industry Insights @

https://www.alliedmarketresearch.com/request-sample/780

Electronic toll collection (ETC) system is a high-end technology, which facilitates collection of fees

at highways. It automatically charges vehicles without requiring them to stop at the tolls. In

addition, it aids in efficiently managing the traffic in highly congested areas, and facilitates the

toll collection process by using the latest technological solutions such as GPS & GNSS toll

collection and tracking solutions.

Asia-Pacific is expected to be a dominant player in the global electronic toll collection market,

due to increase in demand for vehicles among citizens and rise in use of IoT in the automobile

segment. Moreover, technological advancements in the automotive industry and government

initiatives such as investment in R&D in electronic toll collection propel the growth of the market.

For instance, on October 30, 2017, BMW Japan Corp. began installing DSRC ETC units as standard

on all models sold in the country, including motorbikes. Japan witnesses highest penetration of

ETC devices across the world, with almost 60 million active units. Unlike other DSRC domains in

Europe, Asia, or South America, all units are embedded into the dashboard and come with a

separate receiver to ensure line of sight with the gantry.
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Based on subsystem, the radio-frequency identification (RFID) segment dominated the market in

2017, owing to its high adoption rate globally.

Key Findings of the Electronic Toll Collection Market:

In 2017, the RFID segment generated the highest revenue in the global electronic toll collection

market.

In 2017, automated vehicle classification generated the highest revenue among the other

subsystem types.

Based on application, highways dominated the market worldwide in 2017.

Request for Customization of this Report @

https://www.alliedmarketresearch.com/request-for-customization/780

Major players operating in the global electronic toll collection market include Kapsch Group,

Thales group, Toshiba Corporation, Raytheon, Conduent LLC, Siemens AG, TransCore LP, Cubic

Transportation, Perceptics LLC, and EFKON GmbH.

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in

the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.

David Correa

Allied Analytics LLP

+1 503-894-6022

email us here

Visit us on social media:

https://www.alliedmarketresearch.com/request-for-customization/780
http://www.einpresswire.com/contact_author/3698826


Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/595444559

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/595444559
https://www.einpresswire.com/editorial-guidelines

