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The global kombucha tea market

generated $2.3 billion in 2020, and is

predicted to reach $4.5 billion by 2028,

manifesting a CAGR of 8.6% from 2021 to

2028.

PORTLAND, OREGON, UNITED STATES,

October 17, 2022 /EINPresswire.com/ --

Kombucha tea is a fermented green

tea or black tea, which is associated

with a range of health-promoting

benefits such as it helps to boost

immunityand protects against cancer.

Expansion of distribution channels

such as online stores, supermarkets, hypermarkets, and food service has made kombucha tea

easily available to customers, which, in turn, contributes toward the market growth. Moreover,

ready-to-drink kombucha tea is one of the new trends gaining high traction in the global

market.

Download Sample PDF : https://www.alliedmarketresearch.com/request-sample/14574

The outbreak of coronavirus has positively impacted the kombucha tea market along with all

stages of supply chain and value chain. Owing to the COVID-19 outbreak, consumers have

become more concerned about their overall health & wellness. This is attributed to the fact that

they have acknowledged that COVID-19 is impacting their mental & physical well-being. This, in

turn, is propelling the demand for wellness beverages, including kombucha tea, which is

anticipated to boost the growth of the global kombucha tea market.

Key players of the global kombucha tea market analyzed in the research include Remedy Drinks,

The Coca-Cola Company, Humm Kombucha, LIVE Kombucha Soda, Asheville Kombucha Mamas,

LL, Marin Kombucha, PepsiCo, Inc., Toyo Kombucha, GT’s Living Foods, and Brew Dr. Kombucha.

COVID-19 scenario:

http://www.einpresswire.com
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https://www.alliedmarketresearch.com/press-release/kombucha-tea-market.html


The pandemic increased the awareness about their health and fitness. This has created a surge

in a demand for kombucha tea across the globe, especially in North America.

Demand for functional beverages during the pandemic has motivated market players to boost

production to meet the demand.

However, poor transportation facilities and lack of workforce hindered the production and

supply chains.

Get detailed COVID-19 impact analysis on the Kombucha Tea Market:

https://www.alliedmarketresearch.com/request-for-customization/14574   

The report segments the global kombucha tea market on the basis of nature, product type, sales

channel, and region.

Based on product type, the flavored segment accounted for the largest market share in 2020,

contributing to more than two-thirds of the total share, and is expected to maintain the lead

throughout the forecast period. The same is estimated to witness the fastest CAGR of 9.2% from

2021 to 2028. The report also covers the regular product type segment.

Based on nature, the conventional segment contributed to the highest market share in 2020,

attributing to more than four-fifths of the total market share, and is anticipated to dominate the

market during the forecast period. On the other hand, the organic segment is expected to

manifest the fastest CAGR of 13.4% from 2021 to 2028. 

Based on region, North America contributed to the highest share in 2020, holding more than

two-fifths of the total share, and is anticipated to maintain dominance throughout the forecast

period. The global kombucha tea market across Europe is anticipated to exhibit the fastest CAGR

of 11.9% during the forecast period. 

Schedule a FREE Consultation Call with Our Analysts/Industry Experts to Find Solution for Your

Business: https://www.alliedmarketresearch.com/connect-to-analyst/14574

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in
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the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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