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prepared food provides impetus to the

fast casual restaurant industry. Fast

casual restaurants incorporate freshly prepared, minimally processed food in their menu.
Furthermore, these restaurants are gaining much traction owing to innovative offerings they
provide. For instance, Panera Bread, one of the leading fast casual restaurant chains in the U.S.
offers diverse menu including but not limited to low-fat and gluten-free items. Furthermore,
weight conscious consumers can opt for half a portion of meal or customize to thinner type of
bread. This option of healthy customizations offered by fast casual restaurants drives the fast

casual restaurant market growth.

Request Free Sample Report: https://www.alliedmarketresearch.com/request-sample/6673

Fast Casual Restaurant Market by Food Type, Mode of Operation, and Nature: Global
Opportunity Analysis and Industry Forecast, 2021-2027,” the global fast casual restaurant market
size was $125.6 billion in 2019, and is projected reach $209.1 billion by 2027, registering a CAGR
of 10.6% from 2021 to 2027.

The concept of fast casual restaurants came into existence in the late 90's, however it gained
much of the traction in 2009. The fast casual restaurants prepare fresh food rather than
assembling them as in the case of fast food restaurant. High quality ingredients, locally sourced,
fresh, and organic are the some of the many characteristics of the fast food restaurants.
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Furthermore, the prices of fast casual restaurants are higher than that of fast food restaurants
but considerably lower than that for fine dining.

The adoption of advanced technologies such scheduling software, digital inventory tracking,
automated purchasing tools, and digital reservation table manager supplements the fast casual
restaurant growth of the market.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/6673

Uncertainties about current and future economic conditions might dissuade foot fall amongst
such restaurants. The Covid-19 outbreak has resulted in widespread economic crisis around the
world. Rise in unemployment and high prices are expected to act as major challenges for the
engaged stakeholders. Fast casual restaurants provide fresh and healthy food coupled with
natural offerings, which make way for additional cost. High cost as compared to its counterparts
such as quick service restaurants might limit the target audience.

Some of the key players analyzed in fast casual restaurant market analysis includes Chipotle
Mexican Grill, Erbert & Gerbert's Sandwich Shop, Panda Restaurant Group, EXKi SA, Zaxby's
corporate, Five Guys Holdings, Inc. (Five guys burger and fries), Roark Capital Group (Wingstop),
Tortilla Mexican Grill, Firehouse Subs, and Famous Brands (Gourmet Burger Kitchen).

Key Findings Of The Study

By region, North America dominates in terms of fast casual restaurant market share and is
expected to retain its dominance during the forecast period.

By food type, the Burger/Sandwich segment led in terms of market share, in 2019; however,
Pizza/Pasta segment is expected to gain market share in the upcoming years

By mode of operation, the dine-in segment accounted for about two-third share of the fast
casual restaurant market in 2019; however, the takeaway segment is poised to grow at highest
CAGR during the forecast period.

By nature, the standalone segment is expected to gain market share in the upcoming years and
is estimated to grow at a CAGR of 12.5% during the fast casual restaurant market forecast
period.

By region, Asia-Pacific is anticipated to grow with robust CAGR of 13.7% during the forecast
period.

Buy Now: https://www.alliedmarketresearch.com/checkout-
final/6e70f3587b7303379e48cf579b28d85a
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Reasons to Buy This Fast Casual Restaurant Market Report:

0 Mergers and acquisitions should be well-planned by identifying the best manufacturer.

0 Sort new clients or possible partners into the demographic you're looking for.

0 Suitable for providing dependable and high-quality data and analysis to assist your internal
and external presentations.

0 Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations
can intervene.

0 To increase and grow business potential and reach, develop and plan licencing and licencing
strategies by finding possible partners with the most appealing projects.

0 Recognize newcomers with potentially strong product portfolios and devise effective counter-
strategies to acquire a competitive edge.

0 To develop effective R&D strategies, gather information, analysis, and strategic insight from
competitors.
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About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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