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APAC Footwear Market is Expected to Reach
$152.9 Billion | Nike Inc., Wolverine World
Wide, Inc., Belle Adidas AG

China led the market by generating highest revenue

PORTLAND, 5933 NE WIN SIVERS DRIVE, #205, OR 97220, UNITED STATE, October 31, 2022
/EINPresswire.com/ -- Arise in demand for fashionable yet comfortable footwear coupled with
increasing demand for athletic footwear, is boosting the growth of footwear market in Asia
Pacific. At present, non-athletic footwear segment acquires the larger market share, constituting
nearly 3/5th of the overall market revenue. However, athletic footwear is expected to witness
faster growth during the forecast period. Increasing disposable income, inclination towards
innovative designs, and increasing adoption of healthy lifestyle, are the key factors driving the
demand of footwear in the region.

Asia Pacific Footwear Market Report, published by Allied Market Research, forecasts that the
market is expected to garner $152.9 billion by 2020, registering a CAGR of 4.7% during the period
2015-2020.China is the leading regional footwear market, followed by India.

Request For Sample :- https://www.alliedmarketresearch.com/request-sample/1145

Different materials such as fur, rubber, leather, and textile fabrics are used in manufacturing of
footwear. Based on these, the material market has been categorized into leather and non-
leather. Leather segment constitutes over 60% of the market, with China constituting the largest
percentage share in the leather footwear market in the region.

Based on the end -users, the market is segmented into men, women and children. Women by far
are the largest consumers of footwear in the region. The segment is expected to maintain its
dominance throughout the forecast period. Market players in this industry are expanding their
distribution channels through online platforms and retail stores. Currently, retail store is a
popular sales channel, however online segment is expected to witness faster growth during the
forecast period.

Key Findings of Asia Pacific Footwear Market:
China led the market by generating highest revenue in 2014, and would lead the market during
2015-2020

By type, non-athletic segment was the leading segment in the Asia Pacific footwear market in


http://www.einpresswire.com
https://www.alliedmarketresearch.com/asia-pacific-footwear-market
https://www.alliedmarketresearch.com/request-sample/1145

2014, and is expected to maintain its dominant position throughout the forecast period
By end user, children segment is expected to witness the fastest growth during 2015 - 2020

Request For Customization :- https://www.alliedmarketresearch.com/request-for-
customization/1145

Expansion and product launch are the two key strategies adopted by the leading market players
in order to expand their geographical presence and strengthen their product portfolio. The
companies are launching new and innovative products in men's category to attract the
consumers from this segment. The key players profiled in this report are PUMA SE, Nike Inc.,
Wolverine World Wide, Inc., Belle International Holding Limited, Adidas AG, ASICS, GEOX S.p.A, VF
Corporation, Bata Brands and Woodland Worldwide.

Reasons to buy:

* Procure strategically important competitor information, analysis, and insights to formulate
effective R&D strategies.

* Recognize emerging players with potentially strong product portfolio and create effective
counter-strategies to gain competitive advantage.

* Classify potential new clients or partners in the target demographic.

* Develop tactical initiatives by understanding the focus areas of leading companies.

* Plan mergers and acquisitions meritoriously by identifying Top Manufacturer.

* Develop and design in-licensing and out-licensing strategies by identifying prospective partners
with the most attractive projects to enhance and expand business potential and Scope.

* Report will be updated with the latest data and delivered to you within 2-4 working days of
order.

« Suitable for supporting your internal and external presentations with reliable high quality data
and analysis.

* Create regional and country strategies on the basis of local data and analysis.

BUY NOW :- https://www.alliedmarketresearch.com/checkout-
final/7cd1fcfd645a54789e723f5222183af7

Trending reports :-

Men Formal Shoe Market https://www.alliedmarketresearch.com/men-formal-shoe-market
Intimate Wear Market https://www.alliedmarketresearch.com/intimate-wear-market
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This press release can be viewed online at: https://www.einpresswire.com/article/598675682

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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