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Immunity Boosting Food Market Drivers
Shaping Future Growth, Revenue $46.9 Billion
by 2030 | CAGR 8.2%

Global immunity boosting food market
generated $21.6 billion in 2020 & is

projected to reach $46.9 billion by 2030, ey R

witnessing a CAGR of 8.2% from 2021 to . AI I I ed
Market
PORTLAND, OREGON, UNITED STATES,

October 31, 2022 /EINPresswire.com/ -- Resea rC h

Rise in consumer awareness about
probiotics, growing number of health-
conscious consumers, and surge in
number of chronic diseases and
pandemics drive the growth of the
global immunity boosting food market.
However, the outbreak of the COVID-19 pandemic led to the global lockdown and temporary
closure of aircraft industries across the world, thereby adversely disrupted the supply chain and
affected the overall design, development, and production facilities.

The report provides a detailed analysis of changing market dynamics, top segments, value chain,
key investment pockets, regional scenario, and competitive landscape.

LIMITED-TIME OFFER - Buy Now & Get Exclusive Discount on this Report:
https://www.alliedmarketresearch.com/checkout-final/7bca7f55f352d565b5256862f38ec216

Rise in consumer awareness about probiotics, growing number of health-conscious consumers,
and surge in number of chronic diseases and drive the growth of the global immunity boosting
food market. However, high cost of raw materials, lack of awareness and Perishable nature of
food restrain the market to some extent. On the other hand, rise in sales through online sales
channel and increase in elderly population present new opportunities in the upcoming years.

Leading players of the global immunity boosting food market analyzed in the research include
Danone, Nestle, Cargill, ADM, Fonterra group Cooperative Limited, Associated British Foods PIc,
Blue Diamond Growers, Diamond Foods, LLC., Dole Food Company Inc., Pinnacle Foods Corp.,


http://www.einpresswire.com
https://www.alliedmarketresearch.com/immunity-boosting-food-market-A13681
https://www.alliedmarketresearch.com/checkout-final/7bca7f55f352d565b5256862f38ec216

Olam International, and Hines Nut Company.

Request The Free Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-
sample/14050

COVID-19 scenario:

The outbreak of the COVID-19 pandemic had a positive impact on the global immunity boosting
food market.

Products containing immunity boosting food are used to improve muscle mass and immunity.
This factor increased the demand immunity boosting food products.

The report offers detailed segmentation of the global immunity boosting food market based on
product, nature, end use, distribution channel, a’ "nd region.

Based on nature, the conventional segment held the highest market share in 2020, holding
three-fourths of the total market share, and is expected to continue its leadership status during
the forecast period. However, the organic segment is estimated to register the highest CAGR of
9.2% from 2021 to 2030.

Request For Customization: https://www.alliedmarketresearch.com/request-for-
customization/14050

Based on end use, the adults segment held the largest market share in 2020, holding nearly two-
thirds of the total market share, and is expected to continue its leadership status during the
forecast period. However, the infants and children segment is projected to register the highest
CAGR of 8.4% from 2021 to 2030.

Based on region, North America contributed to the highest share in terms of revenue in 2020,
holding nearly one-third of the total market share, and is estimated to continue its dominant
share by 2030. Moreover, Asia-Pacific is projected to manifest the fastest CAGR of 8.8% during
the forecast period. Other regions discussed in the report include Europe and LAMEA.

Schedule a FREE Consultation Call with Our Analysts/Industry Experts to Find Solution for Your
Business @ https://www.alliedmarketresearch.com/connect-to-analyst/14050

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.
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Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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