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Personal Care Electrical Appliances Market to
Reach $42,521.99 Mn by 2031 - Remington
Products Company, Procter & Gamble

North America would continue to lead
the global market during 2020-2031

PERSONAL CARE

ELECTRICAL APPLIANCES
Market

PORTLAND, 5933 NE WIN SIVERS
DRIVE, #205, OR 97220, UNITED
STATES, November 2, 2022
/EINPresswire.com/ -- According to a 3
new report by Allied Market Research Growing ata

. . CAGR of 6.8% (2022-2031)
entitled, " Personal Care Electrical
Appliances Market by Product Type,
Gender, and Distribution Channel: Personal Care Electrical Appliances Market
Global Opportunity Analysis and
Industry Forecast, 2022 - 2031 ", the
global personal care electrical appliance market size was valued $ 19,648.80 million and it is
expected to reach $ 42,521.99 million by 2031, registering a CAGR of 6.8% during 2022-2031.
Based on personal care electrical appliances market analysis, Hair care appliances held the
highest share in 2020 in personal care electrical appliances market followed by hair removal
appliances, collectively capturing around 75% of the global personal care electrical appliances
market share throughout personal care electrical appliances market forecast period. North
America is the largest market and is expected to retain its position during the forecast period.

Oppertunities and Farecasts, 2022-2031

Personal Care Electrical Appliances Market is
expected to reach $42,521.99 Million by 2031,

Top Vendors Profiles:

Remington Products Company, Procter & Gamble, Conair Corp., Philips, Panasonic Corporation,
Groupe SEB, Colgate Palmolive, Helen of Troy L.P.,, HoMedics Inc., and LION Corp are the leading
global players in this market

Download Sample Copy with TOC, Graphs & List of
Figures:https://www.alliedmarketresearch.com/request-sample/642

The demand for personal care electrical appliances industry is growing at a steady pace.
Personal care electrical appliances market is witnessing increasing year on year growth during


http://www.einpresswire.com
https://www.alliedmarketresearch.com/personal-care-electrical-appliances-market
https://www.alliedmarketresearch.com/personal-care-electrical-appliances-market
https://www.alliedmarketresearch.com/request-sample/642

forecast period. However, the adoption is faster in Asia-Pacific and LAMEA. Penetration of the
personal care electrical appliances products in the North American and European market is high,
especially for the products such as hair straighteners and dryers. And now manufacturers are
targeting developing nations such as India and China as the potential markets. Growing
population and improving economic conditions are the key reasons fueling the growth of
personal care markets in Asia-Pacific.

China has attracted a huge number of manufacturers of personal care electrical appliances and
has transformed itself into a cost-effective manufacturing hub. Many of the companies have
shifted their manufacturing base from West to the East, and especially to China, due to low labor
cost and other manufacturing expenses. Expectedly, this scenario will lead to a shift in the
manufacturers’ strategy from low-cost offering to product differentiation and innovation. This is
also expected to bring an arrangement in production bases and distribution channel, so that the
final price of the product can be lowered down.

For Report Customization:https://www.alliedmarketresearch.com/request-for-customization/642

The personal care electronic appliances market has a limited number of players and the top ten
companies that dominate the market holds approximately 70% of share. Rest of the market is
captured by other small brands and local non-branded products. Procter & Gamble and Conair
are the two leading companies in the market. The market for non-branded products is
decreasing gradually as people are now more concerned about the quality. This change in the
consumer preferences has been noticed even in the developing nations. Hair care appliances are
expected to lead the global market during 2020-2031, followed by hair removal products.
However, hair removal products are expected to grow at a comparatively faster rate favored by
expected replacement of manual razors and shavers with electric shavers. Amongst hair care
appliances, hair stylers market would grow at the fastest rate as people are more interested in
getting styled hair rather than just straightening. Oral care appliances are gradually gaining
prominence in the global market and is expected to be the fastest growing product segment
during the forecast period.

High penetration of salon services across the globe along with increase in demand for
professional beard dressing products and changes in grooming patterns, especially among male
consumers are the major factors accelerating the market growth. In addition, wide scale
promotion and advertisements have resulted in increased consumer awareness translating into
greater product adoption. Increase attentiveness towards personal grooming and beauty driving
personal care electrical appliances market growth. Increasing beauty consciousness among
women and men is one of the major trend in personal care electrical appliances market, which
lead to drive the personal care market.

Enquire Before Buying:https://www.alliedmarketresearch.com/purchase-enquiry/642
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Key findings of the study

Among various types of personal care appliances, oral care appliances are expected to grow at
the fastest CAGR of 7.4% during 2022 to 2031.

By gender, the female segment accounted for high market share of the shavers market in 2020;
however, the men segment of the market is projected to grow at the highest CAGR during the
forecast period.

North America would continue to lead the global market during 2020-2031.Asia-Pacific would
witness the highest CAGR of 8.4% during 2022-2031, though it would still remain the third
largest market by 2020.North America holds the largest market share and is expected to
continue its hold on the global market throughout the forecast period.

Europe is the second-largest market in the current scenario followed by APAC. As western
countries are developed, fashion and grooming is of greater importance in these regions
compared to Asia-Pacific and LAMEA.

Therefore, such products are limited to higher class people in APAC region. However, improving
economic condition, enhancement in lifestyle and increasing hygiene awareness are the key
factors propelling the market particularly in Asian countries. Panasonic and Philips are some of
the key companies enjoying a strong foothold in the APAC market. Philips is benefitting from
awareness and brand reputation that it has built in the Asian countries.

Browse Some Related Reports:
Skin Care Products Market Size
Men Personal Care Market Share Overview

David Correa

Allied Analytics LLP

+1 503-894-6022

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/599126171

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


https://www.alliedmarketresearch.com/skin-care-products-market
https://www.alliedmarketresearch.com/men-personal-care-market
http://www.einpresswire.com/contact_author/3742777
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/599126171
https://www.einpresswire.com/editorial-guidelines

