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Registration Now Open for the 2nd Annual
EnvisionB2B Conference & Exhibition

Registration is now open for the second
annual EnvisionB2B Conference & 6

Exhibition, premiering June 20-22 at the DIGITAL COMMERCE 360 EVENT
ENVISIONE2S

Where Ecommerce Strategy & Action Meet !

CHICAGO, IL, USA, December 14, 2022
/EINPresswire.com/ -- In B2B business
today, outdated technology and
manual operations are out—digital
transformation and commerce are in.

JUNE 20-22 | CHICAGO, IL

John Hill

SVP, Chief Digital Officer
MSC Industrial Supply Co.
U.S B2B ecommerce is expected to

generate about $2 trillion in annual
sales and grow by as much as 20% in
2022—propelling B2B sellers to serve
more digital-first customers than ever
before and deliver better online
features and processes to generate
ecommerce and omnichannel sales
orders.

Sandy Mattinson
Chief Merchandising Officer
Zoro, W.W. Grainger Inc.

Brent Steffen

Director, Ecommerce
Caterpillar Inc.

For manufacturers and distributors of
all sizes, there is a window of
opportunity to convert first-time online
buyers into loyal repeat digital
customers, and the consequences of 2023 Envision B2B Keynote Speakers
falling behind couldn’t be greater. If

B2B organizations aren’t moving to be

digital fast enough, they risk permanently losing market share, customers and sales.

Jim Lyman
VP, Ecommerce & Customer Enablement
Performance Foodservice

The solution? Build a digital ecosystem and business strategy that meets the needs of all
stakeholders both inside and outside the enterprise. That's where EnvisonB2B 2023 steps in.


http://www.einpresswire.com

This second annual industry event brings together the thought leaders, teachers and brightest
minds in B2B digital commerce and transformation. They come from leading organizations such
as Caterpillar, WW. Grainger, MSC Industrial and others to help organizations of all sizes
overcome hurdles in the race for ecommerce excellence.

EnvisionB2B is highly valuable for manufacturers, distributors, wholesalers, resellers and
retailers and we welcome companies of all sizes and industries!

EnvisionB2B attendees will have the unique opportunity to:

--Get up to date from industry experts on the latest developments in B2B ecommerce technology
and how they can help your online business

--Learn how a B2B company deployed a new digital technology ecosystem — including product
information management and CRM — to better connect with their channel partners and
customers

--Hear from B2B ecommerce executives on why they deployed headless commerce technology
and how it works for them

--Collaborate directly experts and expand their personal B2B ecommerce network

As a member of the media, we'd love for you to join us in June and cover the event that will make
waves in the industry. Please email us at support@dc360events.com if you'd like a Press Pass to
attend EnvisionB2B and we will review your request.

ABOUT DIGITAL COMMERCE 360 EVENTS

Digital Commerce 360 Events is a brand of Digital Commerce 360 and home to EnvisionB2B, a
new conference and exhibition premiering in June 2022. Our events and action-packed agendas
are powered by a team of knowledgeable researchers and seasoned journalists, focused on
delivering critical expertise and best practices on a multitude of timely ecommerce topics.

Mark Brohan
Digital Commerce 360
support@dc360events.com

This press release can be viewed online at: https://www.einpresswire.com/article/606139635

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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