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Shopping mall customer data indicates an
increasing share of ads for green products
and experiences

New retail real estate data from Hyperin
shows how shopping mall tenants are
increasingly wooing customers with green
ads.

Offers containing sustainability focused words (Source: 57350 offers between 2018-2022)
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sustainability-related tenant offers
have risen significantly in 2022, with
the word green appearing in up to four
times as many offers over the last year.
The trend is an indicator for retailers on ad targeting, supporting other studies in the US that
also show 66% of Americans are even willing to pay premium prices for sustainability-focused
products.

Offers containing sustainability focused words
(Source 57350 offers between 2018-2022)

“ The data, comprising over 57,000 advertisements from
mall tenants from the last five years, shows the use of
keywords such as sustainable and green has significantly
increased. Counterintuitively, the data also shows offers
with the keyword organic have become much less
prevalent. This is in comparison to data from 2018, where
organic dominated the ads that contained sustainable

The future of shopping
malls solely depends on a
direct and deep interaction
with consumers.”

Jean Carlos Delgado

themes.

“Through our aggregated data from over 250 malls across Europe and Asia, we can see mall
retailers and owners adapting to the evolving customer demands and expectations,” explains
Markus Porvari, CEO and founder of HyperlIn. “For example, it is clear that retailers believe
consumers are increasingly seeking sustainable options. Even though the majority of the offers
we see each year are very practical with deal-related information, our study indicates that
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tenants this year are using ad
opportunities to impact sustainable

]
behaviours beyond what used to be
just organic food,” Porvari continues.

The data follows other reports that

indicate sustainability has become one  Hyperln is the leading platform in shopping mall

of the most important factors management, tenant engagement and connecting
influencing consumer purchase the digital and physical consumer journey.

decisions, even though the word

sustainability itself is curiously absent

from use in approaching customers. Studies also point to a current disconnect between retailers
and consumers, with vendors presently failing to leverage sustainability’s customer attraction as
much as they could.

“There has been a lot of discussion of how sustainability as a theme can be used by marketers.
The past years have given us good insights on how the different sub-categories under that
theme have been trending,” says Hannu Kaki, VP of Business Development at HyperlIn. “For
example, in 2018, the word organic was being used in almost one out of every 100 offers. Since
then, it has gone down yearly. Now, in 2022, the use of organic was only roughly 10 percent of
what it was in 2018, whereas the word green has nearly tripled from its level in 2018.”

This trend can be seen in more than just the data but also in practice. In their work, the HyperIn
team has observed examples from around the world where retailers in malls can make a
sustainable impact on the mall experience.

“I was recently traveling in Mexico, where coffee shops in the mall were advertising a discount for
customers that brought their own cup,” says Jean Carlos Delgado, Marketing and Brand Director
at Hyperln. "It's so easy to turn these kinds of messages into offers on, for example, a customer
loyalty app. The sustainable future of shopping malls depends on direct interaction with
consumers and looking at the data that tells us about the experience."

“We learn so much from data. In the post-COVID-19 and eCommerce erga, retail real estate must
analyse their customers and campaigns using Big Data to develop successful consumer digital
journeys,” Delgado concludes.

Hyperin will showcase its mall-management technology platform at MAPIC from November 29 to
December 1 at booth number R7.E11 Riviera, Palais de Festival, Cannes. CEO Markus Porvari will
also participate in a panel discussion at the MAPIC Innovation Stage on Wednesday, November
30th at 4 PM CET.
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HyperIn brings a game-changing solution for people who manage shopping malls. The company
provides all the tools for multi-channel communication, collaboration, and integration between
you and your tenants. With HyperIn, monetising spaces to outside advertisers and marketers is
easy and efficient. HyperlIn provides its customers with up-to-date and relevant information to
understand consumers and connect with them.

With over 250 malls managed, Hyperin has more than 700 million visitors in properties, and over
15,000 tenants are using their services.

For more information, visit hyperin.com
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