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Tips to Avoid Losing ECommerce Customers
with the Right Approach to Delivery
Exceptions

AxleHire has identified tips ecommerce
brands can take to avoid losing
customers with the right approach to
delivery exceptions.

BERKELEY, CALIFORNIA, UNITED
STATES, January 11, 2023
/EINPresswire.com/ -- AxleHire,
providing e-commerce companies with
expedited, urban, same- and next-day
deliveries, has identified tips
ecommerce brands can take to avoid
losing customers with the right
approach to delivery exceptions.

Package returns usually occur because
some piece of information is incorrect,
which results in an undeliverable
package, at least temporarily.

AxleHire logo

The right package does not always

make it to the correct location at the right time. Accenture reports that this happens about 5% of
the time. If you're shipping 10,000 packages a month, that's 500 packages that don't make it on
time. Every re-attempt increases cost, but the loss of goodwill with a brand’s customer and
reputational damage to the brand is much more significant than the increased delivery cost. One
delivery issue can cause an ECommerce brand to lose a customer for life.

The ability to satisfactorily handle all exceptions begins before they occur. It starts with
understanding the shipper’s needs, such as if the shipper wants single or multiple re-delivery
attempts, if the carrier or driver can reach out to the customer for assistance, or if the shipper
wants to manage that communication.

Carrier system interfaces should be transparent and robust enough to keep the shipper in the


http://www.einpresswire.com

loop at every step of the delivery
process, from package intake to
delivery, and allow the shipper to
intervene in exception handling.
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handle whatever situations arise.
Drivers need to be flexible too, slowing

down, taking an extra minute or two to ustomers Wit'
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For carriers, dealing with exceptions
starts with a willingness to take a little
(and sometimes a lot) of extra time and
effort to resolve issues. Handling delivery exceptions and package returns is the problem of the
carrier, not the shipper. As an extension of the brand, every exception is the last-mile delivery
provider's problem.

Learn more in our latest blog post.

About AxleHire

AxleHire is an expedited urban last-mile delivery service, providing customers with a superior
same- and next- day delivery experience. AxleHire leverages purpose-built modern technology
and a gig driver fleet to drive transformative outcomes that catalyze customers’' brand growth.
Logistics teams can now provide a differentiated delivery experience at a competitive cost,
overcoming the limitations of legacy delivery providers. AxleHire operates in 18 of the 25 major
U.S. metro urban areas across the U.S., enabling high-volume shippers to consistently cater to
the rising needs and expectations of their customers. For more information, please visit
axlehire.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/610736584

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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