
Mitch Gould Brings Lawn and Garden
Products to Lowe’s National Headquarters

Mitch Gould, the founder of NPI, is a third-generation

retail distribution and manufacturing professional.

Gould’s Retail Career Spans Diverse

Group of Consumer Products

BOCA RATON, FLORIDA, UNITED

STATES, January 19, 2023

/EINPresswire.com/ -- Mitch Gould,

who is now the Founder and CEO of

Nutritional Products International,

understands a variety of consumer

goods, such as lawn and garden and

hardware.

That knowledge helped Gould when he

visited the national headquarters of

Lowe’s in North Carolina.

“Now, I concentrate on health, wellness, and beauty products but in my earlier years, I sold

products such as Igloo, Rubbermaid, Sunbeam, Remington, Chapin, Paramount, and Miracle-
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Gro,” he added.

Gould visited many of the most iconic retailers in the

nation, such as Lowe’s and Home Depot.

“I worked for major brands and helped get them into

major retail stores,” Gould said.

Since his years in consumer goods, Gould has gravitated

toward sports nutrition, dietary supplements, skincare,

nutraceutical, cosmeceutical, and functional beverages.

“As one market matures, another is ready to take off,”

Gould said. “Consumers are clamoring for health, wellness,

and beauty brands.”

http://www.einpresswire.com
https://nutricompany.com/team/mitch-gould/
https://nutricompany.com/


People became more focused on their health during the health crisis.

“Americans are taking dietary supplements at record levels,” Gould added. “More consumers are

interested in natural, vegan, and cruelty-free brands.”

To help make the match between consumers, retailers, and product manufactures, Gould

developed NPI’s Evolution of Distribution” system, which emphasizes speed to market and

affordability.

“NPI oversees all stages of a product expansion or launch,” Gould said. “My ‘Evolution of

Distribution’ system brings together all the professional services a company needs to sell their

products in the U.S.”

NPI imports, distributes, and promotes health and wellness products to consumers and

retailers.

“We provide our clients with a veteran sales team, marketing services, regulatory compliance

expertise, and operational support,” Gould said. “We offer a one-stop, turnkey operation that

takes the mystery out of product launches.”

For more information, visit www.nutricompany.com.

MORE ON NPI AND ITS FOUNDER

NPI is a privately-held company specializing in the retail distribution of nutraceuticals, dietary

supplements, functional beverages, and skin-care products. NPI offers a unique, proven

approach for product manufacturers worldwide seeking to launch or expand their products'

distribution in the U.S. retail market.

Mitch Gould, the founder of NPI, is a third-generation retail distribution and manufacturing

professional. Gould developed the "Evolution of Distribution" platform, which provides domestic

and international product manufacturers with the sales, marketing, and product distribution

expertise required to succeed in the world's largest market -- the United States. In the early

2000s, Gould placed major brands and products in Amazon’s new health and wellness category.

Gould, known as a global marketing guru, also has represented icons from the sports and

entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman, Roberto Clemente

Jr., Chuck Liddell, and Wayne Gretzky.

Andrew Polin

InHealth Media

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/612202525

https://nutricompany.com/
http://www.einpresswire.com/contact_author/3876118
https://www.einpresswire.com/article/612202525


EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.

https://www.einpresswire.com/editorial-guidelines

