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AMC Global and OpinionRoute Release New
Data: Impact of Price Increases on Consumer
Behavior

Study examines current shopping
behavior during period of inflation and
consumer opinions about who is
responsible for increased CPG product
prices

BLUE BELL, PA, UNITED STATES,
February 1, 2023 /EINPresswire.com/ --
AMC Global, an international custom
market research firm specializing in
launch strategies and brand tracking,
and OpinionRoute, a leader in insights
process management, have released
the latest wave of their ongoing
consumer behavior study. The new
findings look at how current price increases for consumer packaged goods (CPG) have impacted
shopping behavior—Ilike cutting back on purchases, changing brands or buying larger pack sizes.
Shoppers shared that the categories of eggs, fresh produce, meat and dairy have been hit
hardest by inflated costs.
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The study examines what
consumers hold responsible
for price increases such as
ingredient supply problems,
manufacturers, the
pandemic, transportation
issues, the government, and
labor shortages.”

AMC Global Consumer Study

The study also examines what consumers hold responsible
for price increases such as ingredient supply problems,
manufacturers themselves, the pandemic, transportation
issues, the government, and labor shortages.

Key findings from the latest study:
- Areas where consumers have noticed price increases

include groceries (91%), gas (84%), home improvement and
building supplies (82%) and OTC medications (72%).

- Price increases have resulted in consumers buying certain products less often (45%), buying


http://www.einpresswire.com
https://www.amcglobal.com
https://www.opinionroute.com

only when on sale or with a coupon
(29%), buying a cheaper brand (25%),
buying generic or store brands (22%),
and buying larger pack sizes or bulk
sizes (15%).

- Price increases of OTC medicines
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medication, with 46% buying generic or
store brand cough and cold
medication.

A complete representation of the “CPG Price Increase Impact” can be found here. Data was
collected earlier this month from n=1,001 U.S. general population consumers over age 21.

The study is ongoing, and new data will be released as it comes in. The study findings are
designed to help clients and industry leaders navigate quickly changing consumer behavior.

About AMC Global

AMC Global are the experts in product launch, with an innovative suite of tools that span the full
product lifecycle. The company’s proprietary PFU™ (Purchaser Follow-up) tool, was developed
early on to capture insights from real purchasers of new or restaged products immediately
following launch. This solution set the stage for the development of numerous tools, some with
exclusive patents, to help brands optimize products for launch and deeply understand purchaser
and shopper perspectives. The AMC Global team prides itself on the fact that clients consider
them true strategic partners, brought in to help their teams forward-think and stay on the
cutting edge of analytics and insights. The company is headquartered in Blue Bell, PA.

www.amcglobal.com

About OpinionRoute

OThe market leader in Insights Process Management, OpinionRoute is an innovative firm focused
on helping clients succeed in the rapidly evolving market research industry. Headquartered in
Cleveland, Ohio, we are passionate about data quality and doing things the right way. Our
research-first solutions are designed specifically to improve insights. For more information,

please visit www.opinionroute.com.
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This press release can be viewed online at: https://www.einpresswire.com/article/613927583

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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