
Luxury Travel Market Is Estimated to Grow
USD $1650.5 Billion With Healthy CAGR of
8.9% by 2031

Luxury Travel

rise in demand for unique travel

experiences offers tremendous

opportunities for the market players to

remain competitive 

PORTLAND, USA, February 7, 2023

/EINPresswire.com/ -- According to a

new report published by Allied Market

Research, titled, “Luxury Travel

Market," The luxury travel market was

valued at $638.2 billion in 2021, and is

estimated to reach $1650.5 billion by

2031, growing at a CAGR of 8.9% from

2022 to 2031. 

The global luxury travel market size is growing rapidly since last few years owing to the increase

in interest of people in unique and exotic holiday destinations. Luxury travel is a niche market;

however, it is gradually gaining market share in the overall travel industry, owing to growth in

disposable income and rise in living standards of people. The increase in the number of high-

net-worth individual HNIs in emerging markets further propels the luxury travel market growth.

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/1662  

The growth of the luxury travel market demand is attributable to the large number of luxury

travel companies switching to new age technologies. This is to boost the luxury travel status and

delivering guests with state of the art facilities. Oculus rift-virtual reality device, Amazon eco-

artificial intelligence, Go pro-wearable technology, and DaVinci 3D printing are some of the

advanced technologies launched for the customers to enhance their travel experience. 

According to the luxury travel market analysis, the luxury travel market is segmented into types

of tour, age group, types of travelers, and region. As per types of tour, the market is categorized
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into customized and private vacations, adventure and safari, cruise/ship expedition, small group

journey, celebration and special events and culinary travel and shopping. By age group, it is

segregated into millennial, generation x, baby boomer and silver hair. Depending on types of

travelers, it is segmented into absolute luxury, aspiring luxury and accessible luxury. By region,

the global luxury travel market is analyzed across North America (U.S., Canada, and Mexico),

Europe (Germany, France, Spain, Italy, and Rest of Europe), Asia-Pacific (China, Singapore, India,

and Rest of Asia-Pacific), and LAMEA (Middle East, Latin America, and Africa). 

Buy Now & Get Exclusive Discount on this Report:

https://www.alliedmarketresearch.com/checkout-final/5fc09173622b4a5e82eb823deab9f1de  

On the basis of age group, the generation X segment was valued at $213,283.1 million in 2021,

and is expected to reach $550,334.4 million by 2031, with a CAGR of 8.9%. Luxury travelers lying

in the age group of 35-50 years. Family life shapes the travel preferences of Generation X in

taking the leisure trips. Generation X has been identified to have more disposable income to

spend on a vacation. Per trip they spend around $627 a day, which is 20% higher than the

millennial’s. Generation X can be divided into two groups: recently single or heading toward a

major wedding anniversary. Single Gen-X are not just into meeting someone or looking to party,

but rather are more interested in adventure.  

Region-wise, Asia-Pacific is the fastest growing luxury travel market, growing at a CAGR of 11.1%

during the forecast period. LAMEA is expected to be the second fastest growing market, owing to

the developing economies in the region. Emerging countries of Asia-Pacific and LAMEA are

expected to boost the market growth during the forecast period. Asia-Pacific is the major

revenue contributor in the luxury travel market. 

The players operating in the luxury travel industry have adopted product launch and business

expansion as their key developmental strategies to expand their market share, increase

profitability, and remain competitive in the market and gain luxury travel market opportunities.

The key players profiled in this report include Abercrombie & Kent USA, LLC, Cox & Kings Ltd,

Travcoa, Micato Safaris, Ker & Downey, Tauck, Thomas Cook Group PLC, Scott Dunn Ltd.,

Kensington Tours, Butterfield & Robinson Inc., TUI Group, Zicasso, Inc., Black Tomato, Backroads,

Lindblad Expeditions and Exodus travels. 

Share Your Requirements & Get Customized Reports:

https://www.alliedmarketresearch.com/request-for-customization/1662  

Key findings of the study 

The luxury travel market was valued at $638,206.8 million in 2021, and is estimated to reach

$1,650,447.7 million by 2031, growing at a CAGR of 8.9% during the forecast period.  

By types of tour, the cruise/ship expedition segment is estimated to witness the fastest growth,
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registering a CAGR of 10.9% during the forecast period. 

In 2021, depending on age group, the silver hair segment was valued at $89,112.8 million,

accounting for 14.0% of the global luxury travel market share.  

In 2021, depending on types of travelers, the aspiring Luxury segment was valued at $202,139.7

million and is expected to grow at a CAGR of 8.7%.  

In 2021, the Italy was the most prominent market in Europe, and is projected to reach $176,439.5

million by 2031 growing at a CAGR of 8.2% during the forecast period. 

Related Reports: 

Business Travel Market https://www.alliedmarketresearch.com/business-travel-market  

Travel Accommodation Market https://www.alliedmarketresearch.com/travel-accommodation-

market  

Sports Tourism Market https://alliedmarketresearch.com/sports-tourism-market-A13076 

Enotourism Market  https://www.alliedmarketresearch.com/enotourism-market-A13687  

Personalized Travel and Experiences Market

https://www.alliedmarketresearch.com/personalized-travel-and-experiences-market-A12540  

About Us 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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