
Gluten Free Snacks Market is Projected to
Reach $1.8 Billion & Growing at a CAGR of
8.3% By 2031

People's adherence to gluten free diets

has increased, in part because of greater

awareness of gluten related illnesses,

particularly celiac disease.

PORTLAND, OR, US, February 8, 2023

/EINPresswire.com/ -- According to a

new report published by Allied Market

Research, titled, “Gluten Free Snacks

Market," The gluten free snacks market

was valued at $843.60 million in 2021,

and is estimated to reach $1.8 billion

by 2031, growing at a CAGR of 8.3%

from 2022 to 2031.

Over time, people have become more aware of the significance of gluten free eating. This is

brought on by the sharp increase in chronic health problems. In order to address the health

issue, consumers nowadays have embraced special diet plans and even changed their lifestyles

to keep in shape. Use of low-calorie snack products is one of the significant developments

associated with this trend. Gluten free snacks have become more popular as they do not include

gluten and are less likely to be nutritionally complete as they offer a lot less calories than are

required to maintain a healthy weight.

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/17259

Top Key Companies Included:

The players operating in the global gluten free snacks industry have adopted various

developmental strategies to expand their market share, increase profitability, and remain

competitive in the market. The key players profiled in this report are Freedom Foods Group

Limited, General Mills, Inc., Kellogg Company, Koninklijke Wessanen N.V, Mondelez International

Inc, ConAgra Foods Inc, Quinoa Corporation, The Hain Celestial Group, Inc, The Kraft Heinz
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Company and Valeo Foods Group Ltd.

Market Drivers And Growth:

The demand for gluten free snacks has grown in recent years. People's adherence to gluten free

diets has increased, in part because of greater awareness of gluten related illnesses, particularly

celiac disease, but primarily because of the common notion that a gluten free diet is better. For

instance, according to The American College of Gastroenterology, they estimate that in 2020, The

prevalence of biopsy-confirmed Celiac disease (CD) is estimated at 0.7%, while diagnosis based

on serology is estimated at 1.4% of the population. Thus, growing obesity and related health

problems are likely to increase gluten free snacks market demand during forecast period.

Buy Now & Get Exclusive Discount on this Report:

https://www.alliedmarketresearch.com/checkout-final/5784b4ac6487f704b6b28b2cdc48352e

On the basis of generation, the millennials segment was the highest contributor to the market,

with $383.2 million in 2021 and is expected grow at a CAGR of 7.1% during the forecast period. In

the upcoming years, it is anticipated that the rising trend of corporate executives and sportsmen

consuming low-calorie and gluten free foods are likley to supplement the gluten free snacks

market growth.

Key finding of the study

-> The gluten free snacks market size was valued at $843.6 million in 2021, and is estimated to

reach $1,844.9 million by 2031, registering a CAGR of 8.3% from 2022 to 2031. 

-> In 2021, by product type, the nutrition bar segment was valued at $283.5 million, accounting

for 33.6% of the market share. 

-> In 2021, by distribution channel, the specialty stores segment was valued at $120.2 million,

accounting for 14.2% of the market share.

-> In 2021, on the basis of generation, the generation X segment acquired $316.1 million,

exhibiting 37.5% of the global market share.

-> Germany was the most prominent market in Europe in 2021, and is projected to reach $139.5

million by 2031, growing at a CAGR of 7.1% during the forecast period.

Get Your Report Customized: https://www.alliedmarketresearch.com/request-for-

customization/17259

According to the Gluten free snacks market opportunities, region wise, Europe garnered the

major gluten free snacks market share in 2021 and is expected to maintain its market share

throughout gluten free snacks market forecast period. In 2021, Europe is anticipated to hold the

greatest market share for gluten free goods.

Check out more related studies published by AMR Research: 
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Sugar free cookies market - https://www.alliedmarketresearch.com/sugar-free-cookies-market-

A16895

Biotin Supplement Market  - https://www.alliedmarketresearch.com/biotin-supplement-market-

A10616

Nutraceutical Ingredients Market - https://www.alliedmarketresearch.com/nutraceutical-

ingredients-market

Sports Supplement Market - https://www.alliedmarketresearch.com/sports-supplement-market-

A14612

Millet Snacks Market - https://www.alliedmarketresearch.com/millet-snacks-market-A16885

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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