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Home Water Filtration Unit Market Size Hits
$5.8 billion by 2031, Manifesting a CAGR of
4.9% from 2022 to 2031

PORTLAND, OREGON, UNITED STATES,
February 8, 2023 /EINPresswire.com/ --
According to the report published by
Allied Market Research, the global
home water filtration unit market
garnered $3.7 billion in 2021, and is
estimated to generate $5.8 billion by
2031, manifesting a CAGR of 4.9% from
2022 to 2031. The report provides an
extensive analysis of changing market
dynamics, major segments, value
chain, competitive scenario, and
regional landscape. This research
offers a valuable guidance to leading players, investors, shareholders, and startups in devising
strategies for the sustainable growth and gaining competitive edge in the market.
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The CXOs of major corporations predict that the market for home water filtration units will grow
significantly in the coming years. The popularity of home water filtration units has been
increasing in urban cities owing to several factors including a rise in health concerns,
advancement in water filtration technologies, and an increase in water contamination due to
industrial waste. People are increasingly requesting water filtration systems due to the rise in
consumer standards and an increase in purchasing power, particularly in developing nations in
the Asia-Pacific region and the Middle East. This is creating expansion chances for the industry.

As a result, the market for water filtration systems is expected to experience growth during the
projected period due to rise in demand for clean drinking water and filtered water for home
uses. The high cost of installing water filters and the ongoing expense of filters will be a major
obstacle to the expansion of the market for home water filtration units during the course of the
forecast period. The filters used for water filtration must be replaced on schedule to maintain
the quality of water. The criteria for replacing individual filters vary depending on the product
type and filtration system technology.
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Based on product type, the ultraviolet purification systems segment accounted for the highest
share in 2021, contributing to nearly one-thirds of the global home water filtration unit market,
and is expected to maintain its lead in terms of revenue during the forecast period. However, the
sediment filters segment is expected to manifest the highest CAGR of 6.2% from 2022 to 2031.

Purchase Inquiry:: https://www.alliedmarketresearch.com/purchase-enquiry/17264

Based on sales channel, the direct sales segment accounted for the highest share in 2021,
holding nearly three-fourths of the global home water filtration unit market, and is expected to
continue its leadership status during the forecast period. However, the indirect sales segment is
estimated to grow at the highest CAGR of 5.3% during the forecast period.

Based on region, North America held the largest share in 2021, contributing to nearly two-fifths
of the global home water filtration unit market share, and is projected to maintain its dominant
share in terms of revenue in 2031. In addition, the Asia-Pacific region is expected to manifest the
fastest CAGR of 6.6% during the forecast period. The research also analyzes regions including
Europe and LAMEA.

Leading market players of the global home water filtration unit market analyzed in the research
include SUEZ Water Technologies & Solutions, Tata Chemicals Limited, Amway Corporation, A. O.
Smith Corporation, Eureka Forbes Limited, Halo Source Inc., KENT RO Systems Ltd., LG
Electronics, Panasonic Corporation, Brita GmbH.

Direct Purchase This report with Best Discount@ https://bit.ly/3sXVOQy

The report provides a detailed analysis of these key players of the global home water filtration
unit market. These players have adopted different strategies such as new product launches,
collaborations, expansion, joint ventures, agreements, and others to increase their market share
and maintain dominant shares in different regions. The report is valuable in highlighting
business performance, operating segments, product portfolio, and strategic moves of market
players to showcase the competitive scenario.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

David Correa

Allied Analytics LLP
+18007925285 ext.
email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/615860362

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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