
Action Figures Toys Market is Estimated to
Grow USD 15.3 billion With Healthy CAGR of
5.3% by 2031

The reason for the popularity of action

figure toys is that it is a highly competitive

market.

PORTLAND, OR, US, February 9, 2023

/EINPresswire.com/ -- According to a

new report published by Allied Market

Research, titled, “Action Figure Toys

Market," The action figure toys market

was valued at $9 billion in 2021, and is

estimated to reach $15.3 billion by

2031, growing at a CAGR of 5.3% from

2022 to 2031.

The reason for the popularity of action figure toys is that it is a highly competitive market. As a

result, there are numerous companies that manufacture these toys, and each one is competing

to gain a stronger foothold in the market. This means that prices are kept low due to which the

customers are benefitted as they can get these items at affordable rates. These products are

sold all over the world and are in high demand. Hence, there is plenty of scope for expansion in

this market. Moreover, people all over the world enjoy purchasing and collecting action figure

toys which is expected to boost the growth of the market in the coming years.

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/17487

Leading Key Players:

Some of the key players profiled in the action figure toys market analysis include Hasbro Inc.,

Mattel Inc., LEGO System A/S, Spin Master, Bandai Namco Entertainment Inc, McFarlane Toys,

National Entertainment Collectibles Association, Hot Toys Limited, Square Enix, and Kotobukiya.

Regional Outlook:
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https://www.alliedmarketresearch.com/action-figure-toys-market-A17099
https://www.alliedmarketresearch.com/request-sample/17487
https://www.alliedmarketresearch.com/request-sample/17487


The global action figure toys market is segmented into material type, age group, gender, sales

channel, and region. By material type, the market is classified into plastic-based, silicon-based,

and others. By age group, it is studied across up to 5 years, 5 to 10 years, and above 10 years. By

gender, it is distributed into boys-related, girls-related, and neutral. By sales channel, the market

is divided into hypermarket/supermarkets, specialty stores, departmental stores, online

channels, and others. By region, it is analyzed across North America, Europe, Asia-Pacific, and

LAMEA.

Buy Now & Get Exclusive Discount on this Report:

https://www.alliedmarketresearch.com/checkout-final/db98991e1a32828ba487925203dc5493

Engaged players in the industry are striving to make more environment-conscious decisions

about their product portfolio, especially in terms of action figure toy packaging. It includes

window box packaging, carded bubble packaging, PVC packaging, and tube packaging. The

players are focusing on minimalistic usage of plastic in their products resulting in the action

figure toys market trends.

Key findings

-> Region-wise action figure toys market size is anticipated to grow in Asia-Pacific at a robust

CAGR of 10.2% during the forecast period.

-> By material type, the plastic-based action figure toys led in terms of market share in 2021, and

are expected to gain market share in the action figure toys market forecast period.

-> As per gender, the boys-related action figure toys market share is leading in terms of market

share and is predicted to dominate the same in the coming years.

-> Depending on age group, the 5 to 10 years segment accounted for about two-fi share of the

action figure toys market in 2021, and is poised to grow at the highest CAGR during the forecast

period.

-> On the basis of sales channel, action figure toys market growth in the online channels

segment is expected to gain market share in the coming years and is estimated to grow at a

CAGR of 5.9% during the forecast period.

To Get In-Depth Information Connect To Analyst:

https://www.alliedmarketresearch.com/connect-to-analyst/17487

Check out more related studies published by AMR Research:

CAM walker Market - https://www.alliedmarketresearch.com/cam-walker-market-A17144

Baseball Equipment Market - https://www.alliedmarketresearch.com/baseball-equipment-

market-A17236

Post-Op shoe Market - https://www.alliedmarketresearch.com/post-op-shoe-market-A17380
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About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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