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Online Travel Market

Online travel market  is estimated to

reach $1,835.6 billion by 2031, registering

a CAGR of 14.8% from 2022 to 2031.

PORTLAND, 5933 NE WIN SIVERS

DRIVE, #205, OR 97220U, UNITED

STATE, February 10, 2023

/EINPresswire.com/ -- The travel

market has evolved considerably over

the past few years, owing to

digitalization of travel services and the

growth in travelling trend, worldwide.

The proliferation of mobile devices

largely supplements the growth of this

market. The market is witnessing

consolidation, with leading online

travel agencies (OTAs) acquiring the start-ups and other smaller players, thereby, giving a tough

competition to the established direct travel suppliers and travel agents.

According to a new report published by Allied Market Research, titled, “Online Travel Market by

Service types, Platforms, Mode of booking and Age Group: Global Opportunity Analysis and

Industry Forecast, 2022-2031,” The global online travel market was valued at $354.2billion in

2020, and is estimated to reach $1,835.6 billion by 2031, registering a CAGR of 14.8% from 2022

to 2031. Globally, the number of people in the middle and upper middle classes is increasing

rapidly.

Request For sample :-https://www.alliedmarketresearch.com/request-sample/1743

People now opt for more than one trip every year with the growth in living standards and

increased purchasing power. Furthermore, for convenience and easy transactions, people have

started availing online travel services, thus saving time &resources, fostering the growth of the

online travel market. Growth of the online travel market is driven by increase in internet

http://www.einpresswire.com
https://www.alliedmarketresearch.com/online-travel-market
https://www.alliedmarketresearch.com/request-sample/1743


penetration, rise in disposable income of people in emerging markets, and ease of comparing a

variety of travel options online. Market players introduce innovative travel and vacation package

deals to assist travelers’ in making sound travel decisions as per their spending capability, such

as affordable packages for international destination, discounts on car rentals and cash back on

international flights.

Political disturbance and natural calamities are some of the factors that restrain the growth of

the online travel market .Furthermore, low digital literacy and unavailability of the internet

connection in remote areas are expected to limit the growth of the market. Outbreak of COVID-

19 negatively affected the growth of the online travel market in 2020. Frequent lockdown

practices, social distancing and ban on travel and tourism in most of the countries were some of

attributes for decreased growth of the market in 2020.

The players operating in the online travel industry have adopted product launch and business

expansion as their key developmental strategies to expand their market share, increase

profitability, and remain competitive in the market. The key players profiled in this report include

Expedia Group, Inc., Ebury Partners UK Ltd, Fareportal Inc. , Hostelworld.com Limited, Hurb Co

S/A, HRS, Make MyTrip Ltd., Oracle Corporation, Priceline (Booking Holdings Inc.), SABS Travel

Technologies, Tavisca Solutions Pvt. Ltd., Thomas Cook India Ltd., travelomatix.com, Trip.com

Group, Tripadvisor, Inc., and WEX Inc

Request For Customization :- https://www.alliedmarketresearch.com/request-for-

customization/1743

According to the online travel market opportunities, region-wise, North America dominated

online travel market share and is expected to be dominant during the forecast period. Surge in

demand for travelers seeking perfectly clean sites and personalized services in a normal

environment also increases the demand for tourism packages in the North America. Growth in

number of trip per year and emergence and increase in demand for agro tourism, eco-tourism

are further attributable for the growth of the market in North America.

Key Findings Of The Study

The online travel market size was valued at $354.2billionin 2020, and is estimated to reach

$1,835.6 billion by 2031, registering a CAGR of 14.8% from 2022 to 2031.

In 2020, depending on service types, the transportation segment acquired $145.8 billion,

garnering 41.2% of the global market share.

On the basis of platforms, the mobile segment acquired $108.8 billion, exhibiting 30.7% of the

global market share.

In 2020, by mode of booking, the direct travel suppliers segment was valued at $197.3billion,

accounting for 55.7% of the market share.

U.S. was the most prominent market in North America in 2020, and is projected to reach $93.2

billion by 2031, growing at a CAGR of 12.0% during the forecast period.
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FREQUENTLY ASKED QUESTIONS?

Q1. What is the total market value of Online Travel report?

Q2. What is the CAGR of Online Travel Market?

Q3. How can I get sample report of Online Travel Market?

Q4. What would be forecast period in the market report Market?

Q5. Which are the top companies in the Online Travel Market?

Buy Now :- https://www.alliedmarketresearch.com/checkout-

final/28e1f1a563dc6aa67f730ceee177268d

CHAPTER 1:  INTRODUCTION

1.1.    Report Description

1.2.    Key Market Segments

1.3.    Key Benefits

1.4.    Research Methodology

1.4.1.   Primary Research

1.4.2.   Secondary Research

1.4.3.   Analyst Tools and Models

CHAPTER 2:  EXECUTIVE SUMMARY

2.1.    CXO Perspective

CHAPTER 3:  MARKET LANDSCAPE

3.1.    Market Definition and Scope

3.2.    Key Findings

3.2.1.   Top Investment Pockets

3.2.2.   Top Winning Strategies

3.3.    Porter's Five Forces Analysis

3.3.1.   Bargaining Power of Suppliers

3.3.2.   Threat of New Entrants

3.3.3.   Threat of Substitutes

3.3.4.   Competitive Rivalry

3.3.5.   Bargaining Power among Buyers

3.4.    Market Share Analysis/Top Player Positioning
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3.4.1.     Market Share Analysis/Top Player Positioning 2020

3.5.    Market Dynamics

3.5.1.     Drivers

3.5.2.     Restraints

3.5.3.     Opportunities

3.6.   COVID-19 Impact Analysis

3.7.   Value Chain Analysis

3.8.   Market positioning, 2021

Connect To Analyst :- https://www.alliedmarketresearch.com/connect-to-analyst/1743

Reasons to buy:

• Procure strategically important competitor information, analysis, and insights to formulate

effective R&D strategies.

• Recognize emerging players with potentially strong product portfolio and create effective

counter-strategies to gain competitive advantage.

• Classify potential new clients or partners in the target demographic.

• Develop tactical initiatives by understanding the focus areas of leading companies.

• Plan mergers and acquisitions meritoriously by identifying Top Manufacturer.

• Develop and design in-licensing and out-licensing strategies by identifying prospective partners

with the most attractive projects to enhance and expand business potential and Scope.

• Report will be updated with the latest data and delivered to you within 2-4 working days of

order.

• Suitable for supporting your internal and external presentations with reliable high quality data

and analysis.

• Create regional and country strategies on the basis of local data and analysis.
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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