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A website's ranking on search result pages depends

on how well the backend is optimized.
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By strengthening a page's Core Web

Vitals, businesses can increase their

website's ranking on search engine result

pages.
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-- Everything needs a strong

foundation so that whatever piles on

top will remain sturdy or keep its good

quality. The same goes for web pages

and website design. Websites and

pages with solid Core Web Vitals will

almost always rank higher than those

with weaker stats. Although it sounds

like obvious advice, Actual Seo Media,

Inc. has noticed most businesses don't

realize the first step is identifying these

Core Web Vitals.

Core Web Vitals are a group of crucial

metrics that assess a website's

performance, accessibility, and quality

of user experience. They're a part of

Google's Core Web Vitals Initiative and

cover how fast pages load, the

response time for user interaction, and

how pleasant the user experience is

across all devices. More specifically, these metrics will cover the following:

- Largest Contentful Paint (LCP)

- First Input Delay (FID)

- Cumulative Layout Shifts (CLS)

http://www.einpresswire.com
https://actualseomedia.com/seo-services/website-design/


Search Engine Optimization is one way to increase

online visibility for your business.

If a business wants to ensure its pages

and sites rank high on search engine

result pages, it must consider these

factors. Google occasionally releases

tips and updates on the specifics of

Core Web Vitals, so it's a good habit to

know the basics.

No One Wants to Wait on a Webpage

In simple terms, Largest Contentful

Paint (LCP) measures the length of time

it takes for the primary content pieces

of your page to load or be displayed. As the name implies, these content pieces are the main

bulk of the page, such as images or text blocks. Of course, for search engines and users, the

faster everything loads, the faster they can get to the content they want to read, and the higher

the page will rank for LCP.

For a more concrete number, anything loading slower than 2.5 seconds is considered "bad." In

some programs that measure Core Web Vital metrics, 2.5 seconds is actually pretty slow.

However, it's also the standard time before users grow bored of waiting for the content to load

and start moving to other pages.

A good LCP score is one that's faster than 2.5 seconds. A good chunk of websites on the internet

doesn't actually make this cut. However, a business can avoid being part of that group by

improving its LCP score with the following methods:

- Ensuring the LCP resource can be found in the HTML

- Making sure said LCP resource is prioritized

- Using a content delivery network to reduce time

Most web pages usually have an image as their "main" content. In terms of LCP, that image has

to load as quickly as possible. A page will fail the 2.5-second mark if it waits for CSS or JavaScript

files to download, parse, or process. The easiest way to remedy this is to ensure that the LCP

resource can be found quickly in the HTML.

Not only should the LCP be easy to find, but it should actually be prioritized. Google highly

recommends putting it first, so it doesn't get delayed by less important HTML code. For example,

if the main piece is an image and is labeled with the standard <img>, there could be several

<script> tags ahead of it that could slow down its load speed.

Browsers have to receive the first byte of the first HTML document before loading any additional



background source. This is called Time to First Byte (TTFB). The faster TTFB happens, the sooner

the other processes can start. According to Google, the best way to minimize this time is to use a

content delivery network (CDN), a distributed network of servers that deliver web content to

users based on their geographic location.

Faster Responses = Happier Users

Moving on from LCP is First Input Delay or FID. FID is the metric that gauges how long a user can

interact with any webpage element, such as by clicking on a link or button. An optimal FID score

is below 100 milliseconds; anything slower than that may result in delayed response time for

users. In the worst-case scenarios, users will consider the website subpar and search for a

different site or page.

The majority of websites do well in this area. However, there's always room for improvement. For

example, Google already has a new metric in the wings called Interaction to Next Paint (INP)

that's a potential replacement for FID. However, for now, the FID metric will still stay around, so

it's important to consider it. A business can improve a page or website's FID with the following

methods:

- Breaking up long tasks

- Avoiding unneeded JavaScript

- Keeping clear of large rendering updates

Browsers will perform "tasks," discrete work in the background, including rendering, layout,

parsing, compiling, and executing scripts. If certain tasks take a long time (long being more than

50 milliseconds), it'll block more important scripts and make it hard for the browser to respond

to user inputs. Avoid this mishap by breaking longer tasks into concise, short ones.

Websites with a lot of JavaScript can have tasks that compete for attention, which could lower

FID overall. It's a good idea to identify and remove any unneeded code, which will decrease the

number of resources during the loading process. This will allow the page or website more time

to parse and compile the necessary code.

Other than JavaScript, rendering can also take quite a bit of time. Figuring out how to optimize

rendering is more complex and will take more time sorting through existing code. However,

Google provides recommendations on how to keep it within a minimum frame often, so it's a

good idea to browse through the search engine giant's posts for a better idea of how to speed

up FID.

Pick a Spot & Stick with It



Lastly, Cumulative Layout Shifts (CLS) gauge the visual stability of a page. This metric examines

how frequently unexpected layout shifts happen from one point in time to the next while loading

information on the page. It's crucial because sudden layout changes can confuse users visually,

interfere with navigation, and make it challenging to accurately engage with the website if certain

items shift while loading.

The best CLS scores are less than 0.1. Any values higher than that imply that the page is unstable

and shifts often. The higher the number, the higher the probability that it'll result in a bad user

experience and lower rankings on search result pages. A few remedies to avoid that situation

include the following:

- Setting appropriate sizes for on-page content beforehand

- Ensuring pages are eligible for back/forward cache

- Avoiding animations and transitions

Layout shifts can happen on a page even after all the main content has finished loading. For

example, unsized photos, third-party ads, or embedded videos can cause layout shifts, which

could ruin a page's appearance while loading. One way to handle this issue is to use the aspect-

ratio property in CSS. Providing the right information allows the browser to automatically

calculate and designate an appropriate height for the content when the width is determined by

the screen.

A recent feature on browsers is back/forward cache (bfcache). This feature allows pages to be

loaded from earlier or later in the browser history using a memory snapshot. This eliminates

layout shifts during loading because it pulls an already-loaded snapshot. However, only pages

eligible for this feature will be able to use it, so companies and developers must comb through

each page to ensure it meets all the requirements.

Another common issue behind CLS is animations and transitions. These could include elements

like cookie banners or other notification banners. These animations can push other content out

of the way, affecting CLS. It's best to avoid animations and transitions altogether unless it's a

reaction to user input.

A major portion of Google's ongoing work is to raise the quality of existing and future web pages.

Most of this attention goes to Core Web Vitals. All three components of Core Web Vitals work

together to ensure a page shows its best output to users and search engines. By knowing the

basics and monitoring the specifics of Core Web Vitals, businesses can ensure their pages and

sites are quick, responsive, and easy to access. This will allow pages to appear higher in search

engine result pages. 

As a leading Houston SEO company, Actual SEO Media, Inc. grants its clients methods to expand

their online presence. By harnessing the power of search engine optimization, the company

helps businesses expand their online visibility and establish a stronger presence on the Internet.

https://actualseomedia.com/internet-marketing-agency/houston-seo/


The company believes that taking time to optimize pages will further increase brand awareness

online. For more information, contact the office at (832) 834 - 0661 or by email at

info@actualseomedia.com.
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