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Sports Equipment and Apparel Market is
estimated to surge at a CAGR of 8.3% to reach
US$ 930.5 Billion by 2031

Rise in popularity of sport and fitness
activities among tl?e youth propels the ST EENE T A
overall sports equipment and apparel APPAREL MARKET
market grOWth' OPPORTUNITIES AND FORECAST, 2020 - 2031

PORTLAND, OREGON, UNITED STATES,
February 13, 2023 /EINPresswire.com/
-- According to a new report published D e o i ceparel market s expected to
by Allied Market Research, titled,

“Sports Equipment and Apparel
Market," The sports equipment and
apparel market was valued at $340.6
billion in 2020, and is estimated to
reach $930.5 billion by 2031, growing at a CAGR of 8.3% from 2022 to 2031.

Growing at a CAGR of 8.3% (2022-2031)

Sports Equipment and Apparel

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-
sample/4618

Sports equipment are utility devices or tools useful for engaging in sports activity. Similarly,
sports apparel is useful for boosting the sports performance with required comfort. Increase in
fitness consciousness among consumers and rapid rise in per capita disposable income are
expected to boost demand for sports equipment and apparels. In addition, trend of sports
apparel among young sports enthusiasts and advancements in formulation of sports equipment
fuel the market growth. However, decline in participation of the young generation in sports
activity hampers the market growth.

Moreover, increase in interest of consumers in leisure activities other than sports such as
movies, musical concerts, virtual gaming, and others restrains the growth of the market.
Conversely, increase in participation of various organizations in donation of these equipment
and apparel to emerging sport enthusiasts and athletes with poor financial background is
anticipated to provide lucrative sports equipment and apparel market opportunities. For
instance, Sports Gift, Let's Play It Forward, Global Sports Foundation, and One World Play Project
are some of the well-known organizations that support the sports equipment donation process.
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Thus, rise in distribution of sports equipment and apparel through online retail platform is
anticipated to boost the sports equipment and apparel market growth in near future.

The market for sports equipment and apparel is quickly approaching the pre-COVID stages, due
to the economic recovery in most emerging economies, and a stable growth rate is envisaged
throughout the forecast period. The resumption of sport activities, and ease in international
sport travel restrictions are key factor behind recovery of the sports equipment and apparel
market. These factors are projected to boost the growth of sports equipment and apparel
industry after the COVID-19 prediction period.

Buy Now & Get Exclusive Discount on this Report:
https://www.alliedmarketresearch.com/checkout-final/f405358a65887ef58170c1f795b05627

The global sports equipment and apparel market is segmented on the basis of product type,
sports type, distribution channel, and geography. Based on product, the market is categorized
into equipment and apparel & shoes. By sports type, it is classified into bike, outdoor, tennis,
other racket sports, running, fitness, football/soccer, other team sports, winter sports,
watersports, and others. In terms of distribution channel, it is divided into online and offline.
Geographically, it is analyzed across North America, Europe, Asia-Pacific, and ROW.

By product type, equipment segment holds highest share of 52.8% in 2019, and it expected to
maintain its dominance over the forecast period. Consumers are progressively spending more
on sportswear and its associated equipment with a large share of the expense constituting of
athleisure clothing and accessories.

On the basis of sport type, fitness equipment and apparel segment was valued at $ 64,574
million in 2019, and is expected to reach $ 1,23,968 million by 2031 at a CAGR of 7.8%. Healthy
living is the current trend and this trend is expected to remain relevant for a long time to come.
People today have become very knowledgeable about health and fitness and have started to
invest in different activities such as yoga, gyms, and many other forms of training to stay fit. As a
result, market growth is likely to be fueled by such sports equipment and apparel market trends.

On the basis of distribution channel, online segment is expected to register highest CAGR of
8.6% over the forecast period. Online channel is one of the fast-emerging sales channels in the
sports equipment and apparel industry. Consumers prefer online platforms due to their ease of
accessibility and convenience. This platform offers a number of discounts on online purchase to
attract more customers.

Request a Discount Before Purchasing Report : https://www.alliedmarketresearch.com/purchase-
enquiry/4618

Major players in sports equipment and apparel market include Adidas AG, Asics Corporation,
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Decathlon S.A,, Fila Holdings Corp., New Balance, Nike Inc., Puma Se, The Gap, Inc., Under
Armour, Inc, and VF Corporation.

Key findings of the study

* The sports equipment and apparel market size was valued at $ 3,40,572 million in 2020, and is
estimated to reach $ 9,30,536 million by 2031, registering a CAGR of 8.3% from 2022 to 2031.

* Based on product type of sports equipment and apparel market analysis, the apparel and
shoes segment was valued at $ 1,61,360 million in 2020, and is estimated to reach $ 4,39,388
million by 2031, registering a CAGR of 8.3% from 2022 to 2031.

* In 2021, the U.S. was the most prominent market in North America, and is projected to reach $
2,23,304 million by 2031, growing at a CAGR of 7.7% during the sports equipment and apparel

market forecast.
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About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
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companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.

David Correa

Allied Analytics LLP

+ +1 503-894-6022
email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/616744241

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/3920527
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/616744241
https://www.einpresswire.com/editorial-guidelines

