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Malt Ingredient Market Report 2023: Global
Opportunity Analysis and Industry Forecast,
Growing CAGR: 3.9%

he consumption of flavored beverages
has been growing exponentially

MALT INGREDIENT

throughout the years and as a result the MARKET
demand for malt ingredient has also OPPORTUNITIES AND FORECAST, 2021

= 2031

grown as it is.

PORTLAND, OR, US, February 13, 2023
/EINPresswire.com/ -- Allied Market
Research recently published a report,
titled, "Malt Ingredient Market by Types
(Barley, Wheat, Rye), by Form (Powder,
Liquid), By Application (Dairy and
Frozen Products, Bakery and
Confectionery, Alcoholic Beverages, Non-Alcoholic Beverages, Others): Global Opportunity
Analysis and Industry Forecast, 2021-2031." As per the report, the global rocker switch industry
was estimated at $20.4 billion in 2021, and is set to reach $29.4 billion by 2031, growing at a
CAGR of 3.9% from 2022 to 2031. The report offers a detailed analysis of changing market
trends, top segments, key investment pockets, value chains, regional landscapes, and
competitive scenarios.
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Malt is made from malting grade cereals, usually, barley or wheat, although occasionally other
cereals such as rye or oats may be used. The grain is steeped in water and then allowed to
germinate under carefully controlled conditions. When the changes inside the grain are sufficient
for the maltsters' requirements, heat is applied in the final stage of the malting process, using a
specially designed kiln. The result, malt, has a moisture content of below 6.5%. The production of
1 tonne of malt requires, on average, 1.27t of barley, 1.18 Mwh of energy, and 5 cubic meters of
water.
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The players operating in the global Malt Ingredient Market have adopted various developmental
strategies to increase their market share, gain profitability, and remain competitive in the Malt
Ingredient Market. The key players operating in the isolate whey protein market include -
Axereal, Barmalt, Briess Malt & Ingredients, Cargill, Inc., CereX BV, Crisp Malting, GrainCorp
Limited, Groupe Soufflet, Holland Malt, Imperial Malt Limited, Malteurop, Maltexco S.A.,
Maltproducts, Muntons plc, Puremalt, Rahr Corporation and Simpsons Malt Limited.
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On the basis of region, North America had the dominating Malt Ingredient Market Size in the
year 2021. U.S. was the most prominent Malt Ingredient Market in the region with the maximum
Malt Ingredient Market Share and a notable CAGR of 4.1%. North America is a mature Malt
Ingredient Market with high adoption of malt-based products. According to Beer Institute annual
report The U.S. beer industry sells more than $119.3 billion in beer and malt-based beverages to
U.S. consumers each year. Based on beer shipment data and U.S. Census population statistics,
U.S. consumers 21 years and older consumed 26.5 gallons of beer and cider per person during
2018 The market for malt ingredient is driven by rising demand for flavored drinks and alcohol
as well as growing adoption of malt-based food and beverages.
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About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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