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Gigopost launches today their Al-assisted
content creation and 1-click distribution
platform

Gigopost is a free Al-assisted Ghostwriter
& Social Media Manager.

NEW YORK CITY, NEW YORK, UNITED
STATES, February 16, 2023
/EINPresswire.com/ -- Gigopost is a
new Al-assisted social amplification
tool that launched on February 16th,
2023. Gigopost is a cutting-edge tool to
help businesses and individuals
amplify their social media presence as
thought leaders, engage with their
target audience, and boost their online
visibility.

Leveraging the power of artificial
intelligence & machine learning to help
users auto-generate content with SEO-
optimized keywords and hashtag
recommendations based on millions of
analyzed posts. They're not just another ChatGPT plugin. Their upcoming release will include
GIGO, their Al-powered Social Media Manager who will analyze the user's content preferences
and, auto-generate content & schedule posts with optional supervision for each individual team
member.

On the occasion of their launch, Gigopost principal founder Nirav Chatterji shared, “We've all
heard it: “@Team - when you have a moment, please re-share this great article the marketing
team created.” You'd be lucky to get 10% of your teams to re-share this content if that. This isn't
just an oh-well issue to deal with. Optimizing content for maximum reach is crucial; otherwise,
why even create it? Getting your content in front of the right people is much harder than it
sounds. We're all familiar with the idea that you must create good content if you want anyone to
see it. But what does “good” actually mean? It means creating something that people will want to
share with their networks. It means creating something that is helpful and adds value to their


http://www.einpresswire.com

lives. It means creating something that people will feel is
worth their time. This is the most important part of content New Post X
distribution: getting your message in front of people who
actually want to seeit. ”

Today with their beta release, the company is excited to
welcome teams to leverage the foundational elements of what
Al offers us today. Their beta will focus on solving two central
concerns with social advocacy tools - 1. Content Creation, and
2. User Adoption.

1. Seamless Content Creation with 1-click:

. . . Love is in the air! Don't worry if you
In the current economic climate, as we see relative ad budgets missed Valentine's Day, there's sill time
. . . . .. . to show your special someone how
t|ghten|ng Up, Compar“es are maX|m|Z|ng the'r presence on much you care! Here are the top 5 gifts
. . . . .. to make up for it: a bouquet of roses, a
LinkedIn & Twitter and enabling their teams to create a digital box of chocolates, a heartfelt card,
. . . . romantic dinner, or a thoughtful gift.
path to their customers. However, businesses and individuals #ValentinesGift #showlove

are struggling to keep up with the demands of creating and
distributing high-quality content that resonates with their
audience.

Cancel

Gigopost solves this problem by providing an easy-to-use platform that is packed with advanced
features. One of the game-changing features is GIGO (v5a). With it, users can create high-quality
content with a simple prompt such as, “Top 5 gifts if you missed valentines.” With 1-click, the Al
will create content with relevant keywords and the best hashtags to help users create content
that resonates with their audience and thereby increases overall reach. If this was you (guilty as
charged!), here is GIGO's recommendation: “Love is in the air! Don't worry if you missed
Valentine's Day; there's still time to show your special someone how much you care! Here are the
top 5 gifts to make up for it: a bouquet of roses, a box of chocolates, a heartfelt card, a romantic
dinner, or a thoughtful gift. #ValentinesGift #ShowLove #RomanticGestures #LovelsLove"”

One of the key features of Gigopost is the Al-powered scheduling tool (coming soon!) that
enables users to schedule their social media posts at the optimal time. The Al algorithm analyzes
users' social media data and determines the best time to post the content. This ensures that the
content reaches the maximum number of people and is more likely to be engaged with.

2. Gamification, User Adoption and Brand Sponsorships:

Gigopost also offers advanced analytics features that enable users and teams to track their
social media performance. The platform will soon provide detailed insights into the user's social
media engagement, reach, and audience demographics. This helps organizations to understand
their audience better and create more targeted content specific to teams and targeted audience
profiles. Which will ultimately increase engagement & adoption per their hypothesis.

From day one, with a dedicated Customer Success team analyzing usage and introducing



monthly competitions - the gamification attribution - reinforces the top team members with the
highest reach to not only have bragging rights but prizes to attain and B2B sponsorship deals
with our network of affiliated brands.

“Gigopost is the ultimate tool for anyone looking to enhance their social media presence and
reach their target audience,” said Nirav Chatterji, Founder, and Principal of Gigopost. “One of the
biggest hindrances to adopting such tools has been pricing. This is why we've decided to
eliminate the high price point for the fundamental use cases & features. Gigopost will launch as
a freemium subscription, which will range from a free option for all organizations (up to three
users) to about $99 per month for every additional ten users. The tool is designed to be
affordable and accessible to everyone, with various pricing plans available to suit different needs
and budgets. Additionally, we're introducing today a new pricing model, which we're calling SSM:
Stable Subscription Model - where we unapologetically favor our oldest customers. Instead of
the 10-15% year-over-year increases on renewals (typical for SaaS platforms), we pass the cost
off to the next subset of customers. We're hoping our karma points don't stop there - since we
are eager to partner with not-for-profit organizations for free - with no strings attached on a
monthly basis as we roll out our GIGforGOOD philanthropic arm of the venture.” he added.

The team has been heads down for the last several months to create a platform that is both
innovative and easy to use across both desktop and mobile devices. They believe that the
platform is ideal for both individuals (social media managers, influencers, content creators) and
for entire marketing, sales, recruiting, and product teams at any company who are looking for a
way to enable themselves and their teams to be brand ambassadors and thought leaders.

To learn more, visit:

Website: https://gigopost.com/
Youtube: https://www.youtube.com/@gigopost

For more information, contact Nirav Chatterji at Phone: 512-785-0132 or E-mail:
nirav@gigopost.com

Meet the team and request a demo at https://gigopost.com/home.

For updates, follow Gigopost on social media:
Facebook: @gigopost

Instagram: @gigo.post

Twitter: @gigopost
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This press release can be viewed online at: https://www.einpresswire.com/article/617235229

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.


https://www.facebook.com/gigopost
https://twitter.com/gigopost
https://www.instagram.com/gigo.post/
https://www.youtube.com/@gigopost
https://www.einpresswire.com/article/617235229
https://www.einpresswire.com/editorial-guidelines

