
South Africa Food Safety Testing Market to
Grow at a CAGR of 10.4% to reach US$
145,995 thousand from 2018 to 2025

Food producers have witnessed high

competition over the years, owing to the

growth in food industry.

PORTLAND, OR, US, February 24, 2023

/EINPresswire.com/ -- According to a

new report published by Allied Market

Research titled," South Africa Food

Safety Testing Market by Contaminant,

Food Tested, and Technology:

Opportunity Analysis and Industry

Forecast, 2018 - 2025,"the South Africa

food safety testing market size was

valued at $65,727 thousand in 2017, and is estimated to reach $145,995 thousand by 2025,

registering a CAGR of 10.4% from 2018 to 2025. In 2017, the polymerase chain reaction (PCR)

technology segment accounted for nearly two-fifths share of the total South Africa food safety

testing industry.
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Access to safe and affordable food is a basic human right. Food carrying potential contaminants

can be harmful to health. Consumers expect and deserve protection against risks found in food.

This ethical factor generates the need to setup food safety regulation and drives the growth of

the South Africa food safety testing market.
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Food fraud is committed when food is deliberately altered for financial gains with the intention

of deceiving consumers. The food standards agency (FSA) specifies two main types of food

frauds namely, sale of food that is unfit and potentially harmful and deliberate mis-description of

food. Increased economically motivated adulteration (EMA), owing to high competition and rise

in incidence of food frauds globally, is the prime factor that boosts the South Africa food safety

testing market growth during the forecast period.
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In 2017, pathogen testing is still the most dominant segment of food testing. Food can be easily

contaminated with pathogenic bacteria through exposure to inadequate processing controls,

cross-contamination, animal manure, and improper storage or cooking. Contamination of food

with pathogens can cause food poisoning. Common symptoms of food poisoning include

stomach cramps, nausea, vomiting, diarrhea, and fever. However, most cases related to food

poisoning go unreported to health agencies; as, for normal healthy adults, food-borne

pathogens only cause mild symptoms and medical help may not be required. However, food

poisoning can be quite serious in young children, and in frail and immuno-compromised

people.

The South Africa food safety testing market is highly competitive, owing to the presence of

several well-established manufacturers and vendors. The market has been undergoing

significant consolidation over the last few years, and this trend is expected to continue further,

owing to increase in acceptance of food safety testing and technological advancements.
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However, in developing countries such as South Africa, micro-, small-, & medium food

manufactures dominate the market. These manufacturers often lack adequate knowledge &

facility to maintain food safety standards. In addition, street food in developing countries is one

of the significant sources of unhygienic food & water, as water supplies & disposal of water is not

sufficient.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

https://www.alliedmarketresearch.com/purchase-enquiry/5197
https://www.alliedmarketresearch.com/purchase-enquiry/5197
https://www.alliedmarketresearch.com/food-packaging-equipment-market
https://www.alliedmarketresearch.com/food-packaging-equipment-market
https://www.alliedmarketresearch.com/milk-packaging-market


achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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