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Non-Dairy Creamer Market Size Is Likely To
Reach a Valuation of Around USD 2.38 Billion
by 2027

Dairy alternative has become a need for
consumers who are allergic to

conventional milk/milk products. PlorE e 0Ny

Creamer Market

OPPORTUNITIES AND FORECAST,
2021-2027

PORTLAND, OR, US, February 26, 2023
/EINPresswire.com/ -- Allied Market
Research published a report, titled,

Global Non-Dairy Creamer
Market is expected to reach

"Non-Dairy Creamer Market by Origin Se s wilion il

(Almond, Coconut, Soy & Others), Form o S
(Powdered & Liquid), Nature (Organic (2021-2027)

and Conventional), and Sales Channel
(Supermarkets/Hypermarkets, Online
Stores, Departmental Stores, Online
Stores, and Others): Global Opportunity Analysis and Industry Forecast, 2021-2027." According
to the report, the global non-dairy creamer industry generated $1.73 billion in 2019, and is
expected to garner $2.38 billion by 2027, witnessing a CAGR of 7.3% from 2021 to 2027.
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Drivers, restrains, and opportunities

Increase in plant-based product demand, expansion of retail sector, and surge in vegan
population drive the growth of the global non-dairy creamer market. However, expensive nature
and popularity of low-fat and low cholesterol conventional milk hinder the market growth. On
the other hand, rise in consumers who are allergic to dairy products and introduction of
different taste & flavors of dairy alternative beverages present new opportunities in the coming
years.
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Based on form, the liquid segment accounted for nearly two-thirds of the global non-dairy
creamer market in 2019, and is expected to contribute its highest contribution in terms of
revenue by 2027. Moreover, this segment is expected to portray the highest CAGR of 7.4% during
the forecast period. This is attributed to convenience and ease of use offered by liquid non-dairy
creamers and rise in number of lactose intolerant population across the world. The report also
analyzes the powdered form.
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North America to continue its leadership status throughout the forecast period

Based on region, North America accounted for the highest share with nearly two-fifths of the
total share of the global non-dairy creamer market in 2019, and will continue its leadership
status throughout the forecast period. This is attributed to aggressive marketing and positioning
strategies, new product launches, and rise in health awareness among consumers. However,
Asia-Pacific is estimated to witness the largest CAGR of 8.6% from 2021 to 2027, owing to
growing inclination of consumers toward non-dairy products.
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Based on the non-dairy creamer market analysis by origin, almond was the most prominent
segment in 2019, and is anticipated to grow at the highest CAGR of 7.6%. However, the coconut
segment is expected to grow at a notable CAGR throughout the forecast period, reaching the
market size of $573.4 million in 2027.
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Roselle Market - https://www.alliedmarketresearch.com/roselle-market-A12358

Emulsifiers Market - https://www.alliedmarketresearch.com/emulsifiers-market-A16961

Creatine Market - https://www.alliedmarketresearch.com/creatine-market-A13506

Energy Supplement market - https://www.alliedmarketresearch.com/energy-supplement-market-
A16879

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
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companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.
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