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Oral Cancer Treatment Market Size

Oral Cancer Treatment Market was

valued at $1.7 billion in 2020 and is

projected to reach $2.7 billion by 2030

registering a CAGR of 4.80% from 2021 to

2030.

PORTLAND, OREGON, UNITED STATES,

March 1, 2023 /EINPresswire.com/ --

Oral Cancer Treatment Market was

valued at $1.7 billion in 2020 and is

projected to reach $2.7 billion by 2030

registering a CAGR of 4.80% from 2021

to 2030. Oral cancers are part of a

group of cancers commonly referred to

as head and neck cancers, and of all head and neck cancers, they comprise about 85% of that

category. Furthermore, oral cancer accounts for approximately three 3% of all cancers diagnosed

annually in the U.S, or about 53,000 new cases each year. In addition, oral cancer most often

occurs in people over the age of 40 and affects more than twice as many men as women. Most

oral cancers are related to tobacco use, alcohol use (or both), or infection by the human

papilloma virus (HPV).

ᵀ�ᵂ�ᵂ�ᵂ� ᵂ�ᵁ� ᵀ�ᵁ�ᵃ� ᵀ�ᵂ�ᵁ�ᵃ�ᵁ�ᵂ�ᵂ� :

Bristol-Myers Squibb Company Cipla Inc., Eli-Lilly, F. Hoffmann-La Roche    , Fresenius Kabi AG,

Intas Pharmaceuticals Ltd, Merck & Co., Inc., Sanofi, Teva Pharmaceuticals Industries Ltd and

Viatris Inc

ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� https://www.alliedmarketresearch.com/request-sample/15272

ᵝ�ᵟ�ᵠ�ᵟ�ᵟ�-ᵾ�ᵿ� ᵞ�ᵟ�ᵟ�ᵟ�ᵞ�ᵟ�ᵟ�ᵟ�:

Severe COVID‐19 represents viral pneumonia from severe acute respiratory syndrome

coronavirus 2 (SARS‐CoV‐2) infection, which leads to acute respiratory distress syndrome. Its

appearances can be viewed as a combination of the two processes that is viral pneumonia and

acute respiratory distress syndrome. SARS‐CoV‐2 represents an ongoing worldwide threat, as

this virus family has the potential to mutate and infect non‐immune population. Furthermore,

http://www.einpresswire.com
https://www.alliedmarketresearch.com/oral-cancer-treatment-market-A14903
https://www.alliedmarketresearch.com/request-sample/15272


Owing to the well-known major risk factors, oral cancer is considered a preventable disease and

moreover, due to easy accessibility, it can be detected in early stages. Yet, majority of oral cancer

cases in the developing countries are diagnosed in advanced stages, resulting in increased

morbidity and mortality of oral cancer. Generally, dentists play a pivotal role in the early

detection of oral cancer through opportunistic screening when a patient presents in a dental

practice for routine care and by rapid referral of suspicious lesions. In the time of COVID-19,

nevertheless, the whole world being in lockdown, and dental clinics are closed. Therefore,

opportunities for screening the oral cavity might be significantly disrupted, and consequently

diagnosis of malignant and/or potentially malignant lesions might be delayed, a matter that

inevitably leads to a missed diagnosis of oral cancer or, at best, diagnosis later on but at a late

stage.

ᵀ�ᵂ�ᵃ� ᵀ�ᵂ�ᵃ� https://www.alliedmarketresearch.com/checkout-

final/c23f1fc08d4bada408d6eac4c2007322

Growing prevalence of oral or mouth cancer globally is a major factor fostering the growth of the

market. Rise in expenditure on the development of healthcare infrastructure, increase in

consumption of tobacco products such as cigarettes, cigars, pipes and chewing tobacco and

upsurge in the special designation from regulatory authorities are other factors also raising the

growth of the market. On the other hand, increasing personal disposable income coupled with

rising prevalence of papillomavirus infection is other indirect cause that will create lucrative

growth opportunities for market. However, lack of awareness about the oral cancer in the

backward and underdeveloped areas will hamper the market growth.

The global oral cancer treatment market is segmented into drug type, age group, distribution

channel, and region. Depending on treatment, the market is bifurcated into chemotherapy,

immunotherapy, targeted therapy. The age group segment is further categorized into 30-49, 50-

69 and 70<. By end user, it is fragmented into hospital pharmacies, drug stores & retail

pharmacies, online stores. Region wise, it is analyzed across North America, Europe, Asia-Pacific,

and LAMEA.

ᵀ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ� https://www.alliedmarketresearch.com/purchase-enquiry/15272

ᵀ�ᵀ�ᵁ� ᵀ�ᵀ�ᵀ�ᵀ�ᵀ�ᵀ�ᵀ�ᵁ� ᵀ�ᵀ� ᵁ�ᵀ�ᵀ� ᵁ�ᵁ�ᵁ�ᵀ�ᵁ� 

By treatment, the radiation therapy segment garnered the largest share in the global market in

2020.

On the basis of age group, the 50-69 was the major shareholder in 2020, and expected to remain

dominant throughout the forecast period.

Depending on end user, the hospitals dominated the global market in 2020, and is anticipated to

continue this trend during the forecast period.

https://www.alliedmarketresearch.com/checkout-final/c23f1fc08d4bada408d6eac4c2007322
https://www.alliedmarketresearch.com/checkout-final/c23f1fc08d4bada408d6eac4c2007322
https://www.alliedmarketresearch.com/purchase-enquiry/15272


Region wise, Asia-Pacific is expected to exhibit highest CAGR of 5.40% during the forecast

period.

ᵀ�ᵂ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ� ᵁ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵃ�ᵁ�ᵂ� ᵂ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵃ� ᵀ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ� ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�:

• Which are the driving factors responsible for the growth of market?

• Which are the roadblock factors of this market?

• What are the new opportunities, by which market will grow in coming years?

• What are the trends of this market?

• Which are main factors responsible for new product launch?

• How big is the global & regional market in terms of revenue, sales and production?

• How far will the market grow in forecast period in terms of revenue, sales and production?

• Which region is dominating the global market and what are the market shares of each region in

the overall market in 2022?

• How will each segment grow over the forecast period and how much revenue will these

segments account for in 2030?

• Which region has more opportunities?

ᵀ�ᵁ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success.
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