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Business Travel Industry

Business travel market are trying to

provide well-managed and cost-effective

programs to the customers with the rise

in demand for business travel

management

PORTLAND, OREGON, UNITED STATES,

March 2, 2023 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled,

“Business Travel Market by Service,

Industry, and Traveler: Global

Opportunity Analysis and Industry

Forecast, 2021–2028,” the global

business travel market size is expected to reach $2,001.1 billion by 2028 at a CAGR of 13.2% from

2021 to 2028.  

Get Free Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/1605  

Business travel or business tourism refers to the activity of travelling or journey that is done for

various business purposes such as meetings, negotiate deals, networking, trade shows, and

exhibitions. Business travel is done mainly for building partnerships, joint ventures, meeting

suppliers and customers, maintaining relation between companies, and promotion of product or

service. 

The growing popularity of leisure incorporating business with recreational or leisure activities to

relieve stress and enhance work-efficiency is propelling the global business travel market. The

development and growth of various online travel agencies (OTA) such as booking.com, KAYAK,

and Expedia, are contributing toward the growth of the global business travel market. Moreover,

the growth of the global business travel market is driven by the expansion of the travel &

tourism industry, surge in government initiatives for the development of MICE (meetings,

incentives, conferences, and events) segment & SME sector, and increase in globalization of
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business. 

The trending factors responsible for fueling the business travel market include bleisure travel

(business + leisure), IoT (internet of things), development of smart hotels, virtual reality for hotel

bookings, and personalization. All these developments in hotels will lead to the growth of the

food & lodging segment as well as the overall business travel market in the upcoming future.

Moreover, use of robotics technology is a trending factor that attracts customers to hotels.

Robots are being used in hotels for greeting guests, providing information, luggage handling, and

cleaning purposes. 

Procure Complete Report (240 Pages PDF with Insights, Charts, Tables, and Figures) @

https://www.alliedmarketresearch.com/checkout-final/13b0d44171e346be0129afb5689b5d65  

The global business travel market is segmented based on the service, industry, traveler, and

region. Based on service, it is segmented into transportation, food & lodging, and recreation. On

the basis of industry, the business travel market is segmented into government and corporate.

The business travel market, on the basis of traveler, is categorized into group and solo traveler.

By region, the global business travel market is analyzed across North America, Europe, Asia-

Pacific, and LAMEA.  

As per the business travel market analysis, based on the industry, the corporate segment was

the dominating segment and is also forecasted to be the fastest-growing segment due to growth

of business activities across the globe. The corporate segment accounted for around 65.6%

market share in 2020 and is expected to witness growth at the highest CAGR of 14.1% during the

forecast period. 

Based on traveler, the group was the largest and the fastest-growing segment that garnered

59.5% market share in 2020 and is anticipated to grow at a significant CAGR of 14.3% in the

upcoming future. The group segment is prospering as the cost involved in group tourism is

lower. Further, the service providers offers discounted rates on accommodation and

transportation for group travel. 

Based on the region, the Asia-Pacific is the largest and the fastest-growing market for business

travel due to rapidly growing infrastructure, favorable conditions for setting up businesses, and

government policies for attracting foreign investments. Asia-Pacific accounted for 43.5% market

in 2020 followed by North America and Europe that constituted 26.3% and 24.3% market share

respectively in 2020. LAMEA is expected to show considerable growth due to growing business

activities, growing government initiatives to attract FDIs (foreign direct investments), and

continuous infrastructural development in the region. 

Inquiry Before Buying @:  https://www.alliedmarketresearch.com/purchase-enquiry/1605  

The players operating in the global sunglasses market have adopted various developmental

https://www.alliedmarketresearch.com/checkout-final/13b0d44171e346be0129afb5689b5d65
https://www.alliedmarketresearch.com/purchase-enquiry/1605


strategies to expand their market share, exploit the sunglasses market opportunity, and increase

profitability in the market. The key players profiled in this report include Airbnb, Inc., American

Express, BCD Group, Booking Holdings, Inc., Carlson Wagonlit Travel, Corporate Travel

Management, Expedia, Inc., Fareportal, Flight Centre Travel Group Limited, and Wexas Limited. 

Key findings of the study 

The business travel market was valued at $695.9 billion in 2020, and is estimated to reach

$2,001.1 billion by 2028, growing at a CAGR of 13.2% during the forecast period. 

By industry, the food & lodging segment is estimated to witness the fastest growth, registering a

CAGR of 14.2% during the forecast period. 

In 2020, depending on industry, the corporate segment was valued at $457.1 billion, accounting

for 65.6% of the global business travel market share. 

In 2020, the U.S. was the most prominent market in North America, and is projected to reach

$23.5 billion by 2028, growing at a CAGR of 12.5% during the forecast period. 

The business travel market was valued at $695.9 billion in 2020, and is estimated to reach

$2,001.1 billion by 2028, growing at a CAGR
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About Us 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and
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achieve sustainable growth in their respective market domain. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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