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Global Marketing Agency Soho Experiential
Announces Reorganization

Now Employee-Led Following 260%
Growth from Pre-Covid Levels

MIDDLETOWN, NJ, UNITED STATES,
March 7, 2023 /EINPresswire.com/ -- In
response to the unprecedented 260%
growth from pre-Covid levels, New York
City-based Soho Experiential
(@sohoexp), known for its global
experiential marketing services in
beverage alcohol, finance and retail
sectors, announced it has restructured
the organization as an employee-led
company.

Visionary founders Jeff Boedges and

Rick Kiley have already begun to

transition away from day-to-day E X P E R I E N T I A L
operations tg pursue ngw business Soho Experiential logo

ventures. With a combined 50+ years of

industry experience, they will continue

to assist with high level strategy and creative work, and provide the agency with its strategic
vision. However, their daily responsibilities are being passed to newly-named President Matt
Kabel and the employee-led strategic leadership team.

“Over the past 18 years, this team has shown time after time their commitment to the excellence
and creativity that we founded this company on,” states co-founder Rick Kiley. “Two years ago,
when Covid hit, Jeff and | sat down and decided where we wanted the agency to go next. We
landed on a vision: To create one of the best marketing agencies to work in the US. This step,
elevating our employees to take the lead in the agency operations, we feel is a unique and
exciting step towards achieving this vision.”

“We've grown from a small family to a large team of dedicated staff, and the past two years
allowed us to evolve our structure to ensure we deliver best-in-class service, provide professional


http://www.einpresswire.com
https://sohoexp.com/
https://sohoexp.com/about/

development, and give people a

stronger work-life balance.” said Matt
Kabel, President, and thirteen-year
Soho employee. “We aim to build long-
term relationships with staff as well as
clients. Moving to an employee-led
model affirms our commitment to the

people who deliver the Soho

experience for our client partners.”

Together with Kabel, the senior

leadership team oversees a staff of 35
and more than 900 promotional staff
and brand ambassadors, hand-picked

and trained to support Soho’s
experiential offerings. Capabilities
include creative strategy and

production, private events, trade show
activations, mobile tours, highly trained

promotional staff and brand

Matt Kabel, Headshot

ambassadors, digital program overlays,
partnership development, and influencer marketing. The agency can help large and small brands
deliver great experiential and demonstrate the ROI produced by each project.

Soho operates on a hybrid work schedule to build community through team activations and

We aim to build long-term
relationships with staff as
well as clients. Moving to an
employee-led model affirms
our commitment to the
people who deliver the Soho
experience for our client
partners.”

Matt Kabel, President

opportunities that foster connections from junior to senior
staff. The team is translating its successes to business
verticals including hospitality, automotive and CPG
products, as well as leveraging its expertise in in-person
experiential activations to grow digital offerings for

clients.

Kabel, who is a new father, understands the balance
needed for this high-pressure work and attributes the
growth and success of Soho Experiential on his
transparency as a leader by running the agency based on
five principles:

1) Keep the agency pulse by continually listening to your employees
2) Ensure an atmosphere of collaboration, positivity and empathy
3) Enable a work/life balance for all employees and lead by example

4) Always be solutions-driven
5) Don’t mess it up.


https://sohoexp.com/careers/

For more information about Soho Experiential and their marketing services, visit

https://sohoexp.com/.
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This press release can be viewed online at: https://www.einpresswire.com/article/620537668

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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