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Digital Commerce 360 Releases NEW 2023
Ecommerce Conversion Data

Digital Commerce 360's all-new 2023 CONVERSION RATE AVIONG TOP 2000 BY MERCHANTTYPE
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retailer strategies and investments to
increase conversion rates.

CHICAGO, IL, USA, March 7, 2023
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Digital Commerce 360's 2023 Ecommerce Conversion
For Top 1000 retailers, conversion rates Report

were higher than that of Top 2000
(2.8% vs. 2.6%), suggesting that having
the resources to invest in conversion-driving tactics and technologies makes a difference.

Digital Commerce 360's 2023 Ecommerce Conversion Report delivers the Top 5 tips you need to
build higher conversion and provides retailer and shopper insights about the conversion
process.

This report is the industry’s most detailed study of ecommerce conversion rates and includes a
digestible analysis of how trending tactics—like omnichannel services and web speed—may hold
the keys to higher conversion rates.

For more commentary or a press copy of the report, please reach out to
pr@digitalcommerce360.com.

KEY FACTS

--Free shipping remains the No. 1 attribute likely to lead a shopper to place an order

--45.8% of Digital Commerce 360's Top 1000 online retailers offered a Buy-Now-Pay-Later option
in 2022, up from 28.2% in 2020

--Store locators remain the most popular omnichannel feature among the 2022 Digital


http://www.einpresswire.com
https://www.digitalcommerce360.com/product/conversion-rates-report/?utm_source=EINPresswire&amp;utm_medium=EINPresswire&amp;utm_campaign= 2023ConversionReport

Commerce 360 Top 1000 retail chains

--Among the 201 retail chains ranked among the Top 1000, 72.1% offered BOPIS as of early 2022
and 52.5% offered curbside pickup/drive-up services of orders purchased online

--Delivery dates that did not meet the shopper’s needs (18%) and no guaranteed delivery date
(12%) are the leading causes of abandoned carts

--Total conversion rates for Top 1000 retailers were higher than that of Top 2000 retailers (2.8%
VS. 2.6%)

INCLUDED IN THE REPORT

--Extensive overview on ecommerce conversions last year—and what the data means for 2023
--15 charts and graphs packed with all-new industry data

--A review of conversion tactics like omnichannel, website speed, payment options, livestreaming
and personalization

--Consumer insights: shoppers explain what makes them convert to buyers

--Top 5 ways to build higher conversion rates

If you would like to include our data in your reporting, please source Digital Commerce 360 and
include our URL.

ABOUT DIGITAL COMMERCE 360 RESEARCH

Digital Commerce 360 Research tracks hundreds of metrics on thousands of online retail
companies around the world, including critical data metrics like web sales and traffic, conversion
rates, AOV and the technology providers that power their businesses. We publish our analysis of
the data in numerous annual reports on timely ecommerce topics like marketplaces,
omnichannel, platforms, and many more. In addition, our robust custom research department is
skilled at creating personalized projects—including reports, surveys, raw data pulls and more—to
support retailers, consultants, financial analysts and technology providers meet their goals.
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This press release can be viewed online at: https://www.einpresswire.com/article/620546672

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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