
Asia E-Learning Market size worth USD
162,158 Million, Globally, at 15.7% CAGR
During 2021 - 2030

Asia E-Learning Market

The increase in the adoption of

smartphones and cellular technology are

the major factors that drive the market

growth. 

PORTLAND, PORTLAND, OR, UNITED

STATE, March 16, 2023

/EINPresswire.com/ -- According to a

recent report published by Allied

Market Research, the Asia E-learning

market size was valued at $38,257

million in 2020, and is estimated to

reach a value of $162,158 million by

2030, registering a CAGR of 15.7% from

2021 to 2030. 

In 2020, the Asia e-learning market share was dominated by the content segment and is

expected to maintain its dominance in upcoming years as developments in technology such as

the deployment of web and cloud-based platforms increased adoption of e-learning methods,

owing to its ease of operation and lower cost, which propels the market growth.

Download Sample Report at: https://www.alliedmarketresearch.com/request-sample/13458

In addition, e-learning allows learners to quickly and more easily complete their training,

resulting in improved performance and greater productivity. Learners appreciate that they can

participate in training at their convenience.

The service segment also plays a significant role in the market, owing to its rapid usage in

technology integration, blended learning, and course setup. Traditional training can be expensive

and often complex to maintain. E-learning removes the need for costly printed training materials

and even on-site instructors. If modules within the content needs to change, it can be done

easily through LMS without having to print and distribute updated training materials.
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Post COVID-19, the size of the Asia e-learning market analysis is estimated to be $43,790 million

in 2021, and is projected to reach $162,160 million by 2030.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/13458

Employee training is the most frequent type of e-learning for which organizations use LMS.

Organizations utilize employee training for numerous reasons, such as onboarding new hires

and improving employee performance. Training employees using an LMS formalizes training

delivery and makes it more efficient. Compared to traditional training, e-learning more effectively

encourages professional development by promoting knowledge and e-learning culture, thereby

creating a positive scope for Asia E-learning market growth.

COVID-19 pandemic has transformed working model of the educational sector by focusing more

on online working models that has created a lucrative scope for the Asia e-learning market

trends. After the outbreak of the pandemic, China was the first country to adopt online

education courses and teaching methodologies, creating a higher investment scenario within the

market. 

China’s education venture capital flow reached $19.8 billion in 2020, more than double the $9.5

billion since 2010. China benefits from having 283 million students from pre-kindergarten to

higher education, which is further estimated to have a positive scope for the overall market. 

Procure Complete Report (207 Pages PDF with Insights, Charts, Tables, and Figures)

at: https://www.alliedmarketresearch.com/checkout-final/81e9f68695efd5f2e648764f782830d1

Major companies operated within the market are Adobe Systems Inc., Aptra Inc., Articulate

Global Inc.,Certpoint systems Inc,. Cisco systems Inc,. Citrix Education Inc., D2L Corporation,

Microsoft Corporate, Oracle Corporation, and SAP SE.

Key Findings Of The Study:

•  By provider, in 2020 the content is estimated to be the major shareholder. However, service is

expected to witness the highest growth rate during the forecast period.

•  On the basis of mode, the cloud segment accounted for the highest revenue in 2020,

moreover, the cloud is expected to witness highest growth rate during the forecast period.

•  On the basis of course, the higher education segment accounted for the highest revenue in

2020, however, the online certification and professional course is expected to witness the

highest growth rate during the forecast period.

•  On the basis of end user, the academics sector accounted for the highest revenue in 2020,
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however, the government segment is expected to witness the highest growth rate during the

forecast period.

•  Country-wise, the Asia E-learning industry was dominated by China. However, India is expected

to witness significant growth in the upcoming years. 

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/13458

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia. 

If you have any special requirements, please let us know and we will offer you the report as per

your requirements. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market. 

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients in making strategic business decisions and achieving sustainable

growth in their respective market domains. 

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests. 
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