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PORTLAND, OR, USA, UNITED STATES, March 23, 2023 /EINPresswire.com/ -- As per the report
published by Allied Market Research, the global usage-based insurance market generated $28.75
billion in 2019, and is estimated to reach $149.22 billion by 2027, witnessing a CAGR of 25.1%
from 2020 to 2027.

Growing adoption among end users and flexible insurance premiums drive the growth of the
global usage-based insurance market. However, high installation cost of telematics and various
data security issues hinder the market growth. On the contrary, adoption of advanced
technologies including smartphone-based UBI & hybrid-based UBI and surge in concerns about
driver’s safety across the world are expected to create lucrative opportunities for market players
in the future.

Download 200 Pages PDF Sample Report: https://www.alliedmarketresearch.com/request-
sample/1742

The global usage-based insurance market is divided into policy type, technology, vehicle age,
vehicle type, and region. Based on policy type, the pay-as-you-drive segment dominated the
market in 2019, accounting for more than half of the market. However, the manage-how-you-
drive segment is expected to manifest the highest CAGR of 29.7% during the forecast period.

Personalization: UBI allows insurers to tailor insurance premiums to individual drivers'
behaviors, resulting in more accurate pricing that reflects the risk of each driver.

Safer Driving: By monitoring driving behavior, UBI encourages drivers to adopt safer driving
habits, leading to fewer accidents and lower claims costs for insurers.

Cost Savings: UBI can lead to lower insurance premiums for policyholders who demonstrate safe
driving habits. This can help drivers save money on their insurance premiums.

Improved Customer Engagement: UBI can improve customer engagement by providing real-time
feedback to policyholders on their driving habits. This can encourage policyholders to improve
their driving habits and reduce their risk of accidents.
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Enhanced Risk Management: UBI provides insurers with valuable data on driver behavior, which
can be used to identify high-risk drivers and take steps to mitigate risk.

On the basis of vehicle type, the light-duty vehicle (LDV) segment held the largest share in 2019,
contributing to around three-fourths of the market. However, the heavy-duty vehicle (HDV)
segment is expected to register the highest CAGR of 26.3% during the forecast period.

Enquire For More: https://www.alliedmarketresearch.com/purchase-enquiry/1742

Key Benefits For Stakeholders

The study provides an in-depth analysis of global usage-based insurance market forecast along
with the current & future trends to elucidate the imminent investment pockets.

Information about key drivers, restraints, and opportunities and their impact analysis on global
usage-based insurance market is provided in the report.

Porter’s five forces analysis illustrates the potency of the buyers and suppliers operating in the
industry.

The quantitative analysis of the market from 2020 to 2027 is provided to determine the market
potential.

Key Market Segments

By Type

Pay-as-you-drive (PAYD)
Pay-how-you-drive (PHYD)
Manage-how-you-drive (MHYD)
By Technology

OBD-ll-based UBI programs
Smartphone-based UBI programs
Hybrid-based UBI programs
Black-box-based UBI programs
By Vehicle Age

New Vehicles
Used Vehicles
By Vehicle Type

Light-Duty Vehicle (LDV)
Heavy-Duty Vehicle (HDV)
By Region
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Key Market Players

Allianz SE

Allstate Corporation

Aviva

AXA

Insurethebox

Liberty Mutual Insurance

Mapfre S.A.

Nationwide Mutual Insurance Company
Progressive Corporation

UNIPOLSAI ASSICURAZIONI S.P.A

Connect Analyst : https://www.alliedmarketresearch.com/connect-to-analyst/1742

Related Reports:

Al in Insurance Market : https://www.alliedmarketresearch.com/ai-in-insurance-market-A11615
EV Insurance Market : https://www.alliedmarketresearch.com/ev-insurance-market-A47384

Road Assistance Insurance Market : https://www.alliedmarketresearch.com/road-assistance-
insurance-market-A31872

Online Insurance Market : https://www.alliedmarketresearch.com/online-insurance-market-
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Commercial Auto Insurance Market : https://www.alliedmarketresearch.com/commercial-auto-
insurance-market-A14156

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/623959576

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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