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streaming television media. The show  The DotCom Magazine Show
which streams on Binge Networks uses
streaming media service that enables
users to watch a wide range of TV channels, movies, and other video content over the internet.
Users can enjoy on-demand access to their favorite shows or movies at any time, rather than
having to wait for scheduled broadcasts on traditional TV channels. By offering features like
pause, rewind, and fast-forward, the DotCom Magazine
“ Entrepreneur Spotlight Series gives users greater control
We are thrilled to be part of over their viewing experience. To use the service, users
this new era of TV watching.” typically.need a compatib‘le device and a stable internet
Andy Jacob, CEO, DotCom connection. Once logged in, they can browse and select the
content they want to watch, with personalized
recommendations often available based on viewing history

Magazine

and preferences. Overall, The DotCom Magazine Entrepreneur Spotlight TV show provides a
flexible and convenient way for users to access and enjoy digital content. Streaming services
offers a diverse range of programming, including TV shows, movies, documentaries, podcasts,
and more. These services provide access to content across various genres, including
entertainment, news, sports, education, lifestyle, and business.

One of the top trending shows on Binge Networks TV is The DotCom Magazine Entrepreneur
Spotlight Series. This show features interviews with successful entrepreneurs and business
leaders, providing insights into their journeys, strategies, and experiences. Hosted by Andy Jacob,
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the show offers inspiration and
practical advice for aspiring and
established entrepreneurs alike.
Streaming television services can
provide a similar experience to
traditional TV, but there are some key
differences to keep in mind. One of the
main differences is that streaming TV
allows users to watch content on-
demand, meaning they can choose Bm ] L s

what they want to watch and when AS SEENON @ h

they want to watch it. Traditional TV, on
the other hand, follows a
predetermined schedule, and viewers

must tune in at specific times to watch
MAGAZINE SHOW

their favorite shows. Another

difference is that streaming TV often Wit |ANDY JACOE
offers more flexibility and
customization options than traditional
TV. Users can typically pause, rewind,
or fast-forward through content, giving
them greater control over their viewing

experience. Streaming TV services also DOtcom

often offer personalized
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recommendations based on a user's 8
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whereas traditional TV channels may Professionals e e

TELL THEIR SECRETS
not. However, there are some ¥

similarities between streaming TV and
traditional TV. Both provide access to a

range of TV shows, movies, and other ok %f:r |
video content, and both can be ' Pere o
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streaming TV services like Binge _
Networks TV may offer access to live CanYour Startup W2

: _ Without Effective PR? COMPANIES IN AMERICA
TV channels, which can provide a

similar experience to traditional TV THE PR |SSUE

broadcasts. Overall, while there are [T
some differences between streaming
TV services and traditional TV, both can  The DotCom Magazine PR Issue
provide enjoyable and engaging

viewing experiences. The choice

between the two often comes down to personal preferences and priorities.
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Series on Binge Networks TV can be streamed on a
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wide range of devices. The service is compatible “ /" INCLFAN ENFRGY
with various platforms, including desktop and CEQ ae e ) / Why Digital
laptop computers, smartphones, tablets, smart TVs, T”gf,’ﬁfﬁéf i Marketing
and streaming media players. Users can watch TV Revolution "l Aﬁ%fﬂﬁk‘?f;
on their computers by accessing the service's TheNextBlg TG — 4
website using a web browser. The service also has n Rebaotics (% EE
apps available for download on both iOS and REASONS WHY YOU ' , CULTURE TEST
Android devices, allowing users to watch content on NEED GREAT PR - ‘\TheShapeShiﬁer
their smartphones and tablets. For those who THE DIGITAL 1000 LIST
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prefer to watch on a bigger screen, the show can be  [ELLLEEY ﬁgﬁ&“&?

accessed on smart TVs from a range of i TANK DEALS OF AL TIME
manufacturers, including Samsung, LG, and Sony. The Ga -

The service is also available on popular streaming Chan rs DUV
media players like Roku, Amazon Fire TV, and Apple "
TV.
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Andy Jacob says, "Overall, the show spans a range
of devices, giving users the flexibility to watch their
favorite shows and movies on the device of their
choice. There is no exact number for the total
number of smart TVs worldwide, as the figure is Reasons
constantly changing and can be difficult to WY YOUR EoURES
accurately track. However, according to a report by
Statista, the number of smart TV households

worldwide is projected to reach 1.1 billion in 2023, How To Get A Zoom
up from 586 million m 2018. This suggests that the THE TOP TEN NEW FOUNDERS
number of smart TVs is growing rapidly, driven by USING INTERVIEWS FOR MARKETING
factors such as the increasing availability of internet Influencers
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connectivity and the growing popularity of
streaming services. It's worth noting that this figure
only includes households with at least one smart TV
and does not account for the number of individual
smart TVs owned per household, so the actual LT
number of smart TVs worldwide is likely even

higher. It's difficult to say with certainty whether The DotCom Magazine Exclusive Zoom
there are more smart TVs than old-fashioned TVs, Interview

as there are still many households around the

world that use traditional TVs that do not have



smart features. However, the trend is definitely shifting towards smart TVs, as they are becoming
increasingly popular among consumers."

According to a report by Strategy Analytics, smart TVs accounted for around 70% of all TVs sold
globally in 2020. This indicates that the majority of new TVs being purchased by consumers are
smart TVs. Additionally, many manufacturers are phasing out non-smart TVs and focusing solely
on producing smart TVs, further indicating the shift towards smart TV technology. However, it's
important to note that there are still many households that use traditional TVs, particularly in
developing countries where the adoption of new technologies is slower. So while the trend is
moving towards smart TVs, there are still many households around the world that use traditional
TVs. Watching TV has undergone a major transformation. Instead of traditional cable TV, viewers
are turning to streaming devices and over-the-top (OTT) TV services to watch their favorite shows
and movies. Streaming devices like Roku, Amazon Fire TV, and Apple TV have become
increasingly popular as viewers seek out more flexible and cost-effective options for watching TV.
These devices connect to a TV and provide access to a range of streaming services allowing
viewers to watch their favorite shows and movies on demand. Meanwhile, OTT TV services have
emerged as a new standard for TV watching, providing viewers with access to a wide range of
content without the need for a traditional cable TV subscription. These services are often more
affordable than cable TV and offer a greater degree of flexibility, as viewers can watch their
favorite shows like the DotCom Magazine Entrepreneur Spotlight Series on demand and on a
range of devices.

"We are thrilled to be part of this new era of TV watching," said Andy Jacob, the CEO of DotCom
Magazine. "Our show s designed to provide viewers with access to the best in business content,
while also offering a range of flexible viewing options." Jacob continues, "With the rise of
streaming devices and OTT TV services, it's clear that the way we watch TV is changing rapidly,
and we are excited to be at the forefront with business interviews with leading CEO's and
Founders
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