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Sugar Confectionery Market with High Growth
in CAGR, Demand And Development Factors

The demand for sugar confectionery in
Asia-Pacific is expected to increase at a Global Sugar

. . Confectioner
rapid pace over the forecast period Market Y

OPPORTUNITIES AND FORECASTS,
2016-2022

PORTLAND, OR, US, April 1, 2023
/EINPresswire.com/ -- Sugar
Confectionery Market Report,
published by Allied Market Research, e

states that the global market was i ST

valued at $44,481 million in 2015, and  [FckRRERS

is projected to reach $55,594 million by

2022, growing at a CAGR of 3.2% from

2016 to 2022. Asia-Pacific held more

than two-fifths share of the global market in 2015. The factors that drive the growth of global
sugar confectionery market include increase in the retail market and expansion of product
portfolio. In addition, the increase in disposable income of consumers in developing countries
and the shift of trend towards gifting confectionery items, incessant R&D, expansion by key
players, emphasis on promotional activities & social media marketing, and advertising
campaigns has led to augment in the global sugar confectionery market.

© Allied Market Research

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-
sample/2035

The rise in demand for dark chocolates and sugar free chocolates are also anticipated to restrain
the growth over the forecast period. Major factors projected to impede the market growth are
the increase in awareness among consumers about health concerns and the rise in incidence of
diabetes globally.

Key Players Are:
The major companies profiled in the report include Nestl SA, Chupa Chups SA., Cadbury PLC,

Kraft Foods Inc., Ferrero SpA., The Hershey Company, Perfetti Van Melle S.P.A., HARIBO Dunhills
(Pontefract) PLC, Lotte Confectionery Co Ltd, WM Wrigley JR Company, and Lindt & Sprungli.
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Procure Complete Report (150 Pages PDF with Insights, Charts, Tables, and Figures):
https://www.alliedmarketresearch.com/checkout-final/45e8442e628755dd9246538d157d7802

Based on product type, the market is segmented into hard-boiled sweets, caramels & toffies,
gums & jellies, medicated confectionery, mints, and others. Hard-boiled sweets accounted for
maximum share in the global sugar confectionery market in 2015. Caramels & toffies and gums
& jellies segments collectively accounted for more than two-fifths of the market share in 2015.

Regional Outlook:

In 2015, Asia-Pacific and North America collectively accounted for two-thirds share of the global
sugar confectionery market, and are expected to continue this trend. China, India, and other
developing countries are expected to witness high growth rate in Asia-Pacific during the forecast
period

Reason to Buy:

0 Save and reduce time carrying out entry-level research by identifying the growth, size, leading
players, and segments in the global Sugar Confectionery Market.

0 Highlights key business priorities in order to guide the companies to reform their business
strategies and establish themselves in the wide geography.

0 The key findings and recommendations highlight crucial progressive industry trends in the
Sugar Confectionery Market, thereby allowing players to develop effective long-term strategies in
order to garner their market revenue.

0 Develop/modify business expansion plans by using substantial growth offering developed and
emerging markets.

0 Scrutinize in-depth global market trends and outlook coupled with the factors driving the
market, as well as those restraining the growth to a certain extent.

0 Enhance the decision-making process by understanding the strategies that underpin
commercial interest with respect to products, segmentation, and industry verticals.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/2035

The factors that drive the growth of global sugar confectionery market include increase in the
retail market and expansion of product portfolio. In addition, the increase in disposable income
of consumers in developing countries and the shift of trend towards gifting confectionery items,
incessant R&D, expansion by key players, emphasis on promotional activities & social media
marketing, and advertising campaigns has led to augment in the global sugar confectionery
market.

Browse Similar Reports:

Chocolate Confectionery Market - https://www.alliedmarketresearch.com/chocolate-


https://www.alliedmarketresearch.com/checkout-final/45e8442e628755dd9246538d157d7802
https://www.alliedmarketresearch.com/purchase-enquiry/2035
https://www.alliedmarketresearch.com/chocolate-confectionery-market-A27762

confectionery-market-A27762
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Cookies Market - https://www.alliedmarketresearch.com/cookies-market-A11034

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.

David Correa
Allied Analytics LLP
+1-800-792-5285
email us here

This press release can be viewed online at: https://www.einpresswire.com/article/625385851

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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