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WASHINGTON, DC, USA, March 31,

2023 /EINPresswire.com/ -- A

staggering number of parents are

facing challenges providing meals for

their children as costs soar due to the

rise in food prices, according to new

survey findings released today by No Kid Hungry, a national campaign to end childhood hunger

in America. 

Families in America are

hurting – all of us have a

neighbor, a family member

or friend who is living under

the constant stress of being

able to feed their children”

Diana Hovey, SVP, Corporate

Partnerships of Share Our

Strength

Among 3,000 parents of public-school children who

responded to a survey conducted by Ipsos, 58% of middle-

income and 68% of lower-income families reported it had

become harder to afford enough food for their children

over the last year. Ninety-three percent of parents with

middle incomes and 87% of parents with lower incomes

cited the rise in food prices as the reason for this

struggle.

According to the U.S. Bureau of Labor Statistics, food

prices rose 9.5% in February 2023 compared to February

2022. Although families with lower incomes have been hit

hardest by rising food prices, food insecurity has become a pressing issue affecting more

families with middle incomes across America. No Kid Hungry’s survey sheds light on the extent

of this problem: 

●     Families with middle incomes who were surveyed are skipping meals to feed their children. 

o   One in 5 families with middle income reported that they or their children have skipped a meal

in the last year due to rising food prices.

http://www.einpresswire.com


No Kid Hungry Poll Micro-Report

o   Fifty-eight percent of parents with

middle incomes reported it has

become harder to afford food for their

children, and of those, 95% reported

struggling to afford enough food for

their children at least monthly.

●     Families with lower incomes who

were surveyed have been hit the

hardest. 

o   Sixty-eight percent of parents with

lower incomes reported that it has

become more difficult to afford food in

the past year.

o   Seventy-four percent reported that,

in addition to the cost of food itself, the

rising costs of other necessities, such

as utilities, gas, rent, and clothes

contributed to the difficulty of

affording enough food.

●     Many parents surveyed are an

unexpected expense away from being

able to afford enough food for their

children.

o   Two in five families with lower

incomes say an unexpected car repair

or medical bill made it harder to afford

enough food for their children. Among

families with middle incomes, 50%

reported the same. 

●     Surveyed parents are noticing a

negative impact on their children’s well-being. 

o   Forty-one percent of parents with lower incomes and 45% of middle-income parents noticed

a negative change in their children’s mental health as a result of not having enough to eat.

o   Parents also reported noticing negative changes in their children’s physical health. This was

true for 41% of parents with middle incomes and 35% of parents with lower incomes. 

●     The struggle to provide three nutritious meals a day for their children is also taking a toll on

surveyed parents' mental health and well-being. 



o   Eighty-four percent of parents with lower incomes and 79% of parents with middle incomes

said that when it comes to ensuring their children are eating three nutritious meals each day, at

least one meal causes them stress and worry – for one in three that meal is dinner. 

o   Further, 63% of parents with lower incomes and 61% of parents with middle incomes who

have struggled to provide food in the last year reported a negative change in their mental health

due to not having enough to eat.

“Families in America are hurting – all of us have a neighbor, a family member or friend who is

living under the constant stress of being able to feed their children,” said Diana Hovey, Senior

Vice President of Corporate Partnerships of Share Our Strength, the organization behind the No

Kid Hungry Campaign. No parent should have to make impossible decisions like skipping a meal

so their children can eat or live an unexpected car repair away from being able to afford

groceries. It doesn’t have to be this way, which is why we’re working to strengthen and expand

nutrition programs that ensure every child in America has access to three meals a day”. 

As families navigated the stress of providing meals for their children, the survey revealed that

many participated in a food assistance program for the first time. This was the case for 62% of

families with lower incomes and 45% for families with middle incomes. 

"It kept me at ease that at least my kids are eating properly, as inflation rises it is getting harder

for me to keep up”, expressed a middle-income father. 

An in-depth look at the survey’s key findings and Ipsos Survey Sources can be found here:

https://www.nokidhungry.org/sites/default/files/2023-

03/Rising_Food_Prices_Childhood_Hunger_MicroReport_Mar2023_ENG_Final.pdf 

No Kid Hungry works to ensure every child in the U.S. gets three meals a day, by improving

access to federal nutrition programs, providing grants to schools and community organizations

to connect kids with the healthy food they need to thrive and advocating for better laws and

policies. 

This spring, No Kid Hungry and its partners are working to raise awareness about the

importance that all kids get three nutritious meals a day to reach their full potential. Through a

combination of video storytelling and social content, the “Watch What Three Meals Can Do”

digital-first campaign highlights what kids can accomplish when they have the nourishment they

need. 

To learn more and join in, visit nokidhungry.org/brandsthatgive and follow #3MealsADay on

social. The “Watch What Three Meals Can Do” campaign is made possible by the support of

partners like Arby’s Foundation, Kellogg’s, Marco’s Pizza, Chili's®️ Grill, Athletic Greens and

more.

https://www.nokidhungry.org/sites/default/files/2023-03/Rising_Food_Prices_Childhood_Hunger_MicroReport_Mar2023_ENG_Final.pdf
https://www.nokidhungry.org/sites/default/files/2023-03/Rising_Food_Prices_Childhood_Hunger_MicroReport_Mar2023_ENG_Final.pdf


About No Kid Hungry

No child should go hungry in America. But millions of kids in the United States live with hunger.

No Kid Hungry is working to end childhood hunger by helping launch and improve programs that

give all kids the healthy food they need to thrive. This is a problem we know how to solve. No Kid

Hungry is a campaign of Share Our Strength, an organization committed to ending hunger and

poverty. Join us at NoKidHungry.org.

Priscilla Clarke

Clarke PR, LLC

+1 202-723-2200

priscilla@clarkepr.com

Visit us on social media:

Facebook

Twitter

LinkedIn

Instagram

YouTube

Other

This press release can be viewed online at: https://www.einpresswire.com/article/625426244

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.

https://www.facebook.com/nokidhungry
https://twitter.com/nokidhungry
https://www.linkedin.com/company/share-our-strength/
https://www.instagram.com/nokidhungry/
https://www.youtube.com/@NoKidHungry
https://www.nokidhungry.org
https://www.einpresswire.com/article/625426244
https://www.einpresswire.com/editorial-guidelines

