
UK Family/ Indoor Entertainment Centers
Market to Reach USD 2.72 Billion by 2031|Top
Players as-Genesis, Legoland & Walt

UK Family/ Indoor Entertainment Centers Market

Surge in per capita disposable income,

availability of diversified gaming &

entertainment options & youth

demographics in the UK region are

driving the market.

PORTLAND, PORTLAND, OR, UNITED

STATE, April 13, 2023

/EINPresswire.com/ -- Allied Market

Research published a new report,

titled, " The UK Family/ Indoor

Entertainment Centers Market to

Reach USD 2.72 Billion by 2031 | Top

Players as-Genesis, Legoland & Walt."

The report offers an extensive analysis of key growth strategies, drivers, opportunities, key

segment, Porter’s Five Forces analysis, and competitive landscape. This study is a helpful source

of information for market players, investors, VPs, stakeholders, and new entrants to gain

thorough understanding of the industry and determine steps to be taken to gain competitive

advantage.   

The UK family/indoor entertainment centers market size was valued at USD 857.64 million in

2021, and is projected to reach USD 2,723.37 million by 2031, growing at a CAGR of 12.6% from

2022 to 2031.

Download Sample Report (Get Full Insights in PDF - 160 Pages) at:

https://www.alliedmarketresearch.com/request-sample/7090 

Continuous launch of new FECs supporting family activities, F&B integration, and participatory

play, increase in number of malls, and presence of significant target population and rise in per

capita disposable income drive the growth of the UK family/indoor entertainment centers

market. On the other hand, rise in popularity of home and mobile gaming restrains the market

growth to some extent.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/uk-family-indoor-entertainment-centers-market-A06725
https://www.alliedmarketresearch.com/uk-family-indoor-entertainment-centers-market-A06725
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The UK family/ indoor entertainment centers market is segmented into by visitor demographic,

facility size, revenue source, application, and type. Depending on the visitor demographic, the

market is divided into families with children [0-8], families with children [9-12], teenagers [13-19],

young adults [20-25] and adults [ages 25+]. Based on facility size, it is categorized into up to

5,000 sq. ft., 5,001 to 10,000 sq. ft., 10,001 to 20,000 sq. ft., 20,001 to 40,000 sq. ft., 1 to 10 acre,

11 to 30 acre and over 30 acre. By revenue source, it is divided into entry fees & ticket sales, food

& beverages, merchandising, advertisement and others. Based on application, it is bifurcated

into arcade studios, AR & VR gaming zones, physical play activities, skill/competition games, and

others. By type, it is segregated into Children's Entertainment Centers (CECs), Children’s

Edutainment Centers (CEDCs), Adult Entertainment Centers (AECs), and Location-Based

Entertainment Centers (LBECs).

Enquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/7090

By application, the arcade studios segment accounted for nearly one-thirds of the UK

family/indoor entertainment centers market share in 2021, and is expected to rule the roost by

2031. This is due to the rise in innovations in arcade gaming has changed gaming from 2D

gameplay on a screen.

By revenue source, the entry fees & ticket sales segment contributed to the highest share in

2021, accounting for around two-fifths of the UK family/indoor entertainment centers market

revenue. This is attributed owing to the growing adoption of corporate strategy to advance

business strategies and growth of fun activities in every other part of family entertainment

centers.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/7090

The UK family/ indoor entertainment centers market is dominated by key players such as Fun

Farm Lincoln Family Entertainment Centre, Genesis Centre, Hunstanton Pier KidZania,

LEGOLAND, Richardson's Family Entertainment Centre, Superbowl UK Tenpin, The Walt Disney

Company, and Time Twisters. These players have adopted various strategies to increase their

market penetration and strengthen their position in the industry.

Procure Complete Report (160 Pages PDF with Insights, Charts, Tables, and Figures) @

https://bit.ly/3GF27EL 

Covid-19 Scenario

● The outbreak of the pandemic gave way to a steep decline in demand for UK family/indoor

entertainment centers from the entertainment industry, which impacted the market negatively.

● Increase in ticket prices also hampered the manufacturing of UK family/indoor entertainment
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centers across the world. However, the market has now got back on track with continuous

efforts made by the key players.

Thanks for reading this article; you can also get an individual chapter-wise section or region-wise

report versions like North America, Europe, or Asia.   

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.   

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market.   

Other Trending Report:   

1. Content Moderation Services Market Size 

2. Marketing Attribution Software Market Size 

About Us:  

Allied Market Research (AMR) is a market research and business-consulting firm of Allied

Analytics LLP, based in Portland, Oregon. AMR offers market research reports, business

solutions, consulting services, and insights on markets across 11 industry verticals. Adopting

extensive research methodologies, AMR is instrumental in helping its clients to make strategic

business decisions and achieve sustainable growth in their market domains. We are equipped

with skilled analysts and experts and have a wide experience of working with many Fortune 500

companies and small & medium enterprises.   

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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