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A panel discussion at the Marketing 2.0

Conference tackled data privacy scams,

personalized ads & solutions to address

such legitimate concerns around them.

LAS VEGAS, NEVADA, UNITED STATES,

May 2, 2023 /EINPresswire.com/ -- In

recent years, personalized advertising

has become a popular marketing

strategy, enabling brands to reach their

target audience with customized

messages. Unfortunately, as

personalized advertising continues to

gain traction in the marketing world,

data privacy scams have come to the

forefront of discussion. 

Keeping this in mind, panelists at the

Marketing 2.0 Conference on

December 16-18, 2022, at the

InterContinental, Dubai Festival City,

Dubai, UAE, reviewed the impact of advertising on data privacy, the types of scams, spam, and

fraud it facilitates as well as possible solutions to this concerning trend.

Personalized advertising refers to using data to deliver customized messages to consumers. This

approach enables advertisers to tailor their messaging to specific demographics, interests, and

behaviors, making the advertising experience more relevant and engaging for the consumer.

However, experts at Marketing 2.0 Conference have referred to personalized advertising as a

double-edged sword. There are various types of data privacy scams that cybercriminals are using

to exploit personalized advertising. One of the most common threats to user privacy is cookie

stuffing. A common tactic used by scammers involves planting cookies, used to track user activity

and behavior via internet browsers without user consent. These cookies can generate fake clicks

http://www.einpresswire.com


or impressions on legit ads, which can lead to fraudulent revenue and disrupt user privacy.

Cookie stuffing is particularly insidious because it can be challenging to detect. Users may not

even be aware that their browser has been compromised, and advertisers may not realize that

the clicks or impressions they receive are coming from fraudulent sources.

Experts on stage at Marketing 2.0 Conference proposed increased transparency surrounding

legitimate data collection and usage. Brands and advertisers should be more upfront about what

data they collect, how it is being used, and who it is being shared with. This increased

transparency will help users make more informed decisions about their privacy, leading to

greater trust in personalized advertising.

Experts also stressed the importance of education and awareness. For example, users should be

educated on identifying and avoiding data privacy scams, such as cookie stuffing. Brands and

advertisers should also be encouraged to implement stricter practices when it comes to data

privacy and security.

Global marketing events, such as Marketing 2.0 Conference, review scam & spam offenses and

fraudulent activities to help spread awareness and educate professionals on the early red flags

and prevention measures that can be taken to avoid being defrauded. With the help of industry

veterans and professionals, get ready to stay up to date on the latest trends in the industry by

becoming a part of this global marketing conference in Dubai and the USA in 2023!
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