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Glownet announces a new global partnership
program, “Powered by Glownet”.

The initiative brings opportunities for Glownet’s partners to deliver enhanced products & provides
resources & support to help them accelerate business growth.

DUBAI, UAE, May 16, 2023 /EINPresswire.com/ -- Glownet, the experiential platform stack for the
events & entertainments industry, today announces the launch of its new global partner
network, “Powered by Glownet” (PBG). The program aims to strengthen Glownet’s partner
ecosystem, which prioritizes affiliate relationships and the ability to help them scale, succeed,
and deliver better end-customer experiences.

Over the past year, Glownet has rapidly expanded its array of partners worldwide. The PBG
network will offer Glownet's partners solutions that bridge the gap between the digital world and
physical environments.

Through “phygital” touch-points Glownet offers global & regional partners the opportunity to
upgrade ticketing systems & marketplaces, cashless infrastructures, operational tools &
experiential campaign products via one integrated platform stack. Partners will be able to
capitalize on the exploding market demand for legacy modernization and digital transformation
solutions.

With enhanced benefits and resources designed to bring more agility to its growing ecosystem,
the PBG network offers a comprehensive and easily integratable range of products & features
that can be delivered for the end customers racing to keep pace with their markets.

"Glownet offers partners the opportunity to upgrade their existing product offer.” Said Glownet's
CEO Sami Tueni. “By providing them with the building blocks they need in a plugin and play
format, our partners are in complete control of their business model & expansion. Glownet is
able to free them from the burden of tech development to focus their resources on doing what's
really important - delivering world-class experiences for their clients.”

Scott Witters, Glownet's CCO explained: “Partners are key to our overall growth strategy, and our
newly enhanced Powered by Glownet program will support and reward them and their efforts."

"We aim to provide our partners with the best ways to accelerate their digital transformation
journey, and we do that by partnering with some of the leading and most innovative providers
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who share the same values and passion as us.”

Glownet's product stack model is a great choice for partners looking to upgrade their own
existing products with add-ons or complementary solutions. The offer allows for flexibility and
customization, with additional features, integrations with third-party tools and platforms, and
the ability to tailor completely to the needs of individual partners.

“Powered by Glownet” is designed for partners at any stage and Glownet offers to work as a
silent partner, powering their partner's products without fuss or any claim to data ownership.
The program enables partners to expand and diversify their customer bases, provide more value
for their clients, deepen their expertise, and differentiate their businesses by providing new and
innovative product features.

About Glownet:

Glownet LLC. was created through the tech acquisition of Glownet's award-winning cashless
ecosystem and the Middle-East’s leading ticketing platform. Glownet's mission is to help clients
upgrade & build comprehensive, experiential products with a focus on speed-to-market.

Glownet's ticketing, cashless, operational & marketing tools (experiential product stack) offers a
world-first opportunity for partners to deliver their own products under their own brand(s).

The innovative suite (which has been 11 years in the making) offers partners total control with
full data ownership as standard. Simple and flexible by design, Glownet offers open-API, low-
code and no-code application platforms for clients to deliver in event, experiential & community
environments.

Many will know and trust the Glownet name. Since its introduction in the early 2010s, Glownet
and its platforms have delivered 12,000+ activations for em+ global users on 6 continents.
Previous projects include Lollapalooza Argentina, Sonar Festival, HSBC World Sevens Series &
Splendour in the Grass. Previous brand collaborations have included Coca-Cola, Spotify, Tuenti &
Jack Daniels.
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This press release can be viewed online at: https://www.einpresswire.com/article/633747435
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try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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