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Sports Drink Market Is Likely to Experience a
Tremendous Growth by 2031

The Sports Drink Market size was valued
at $13.7 billion in 2021, and is estimated

to reach $22 billion by 2031, growing at a ' °
CAGR of 4.8% from 2022 to 2031. . AI I I ed
PORTLAND, OREGON, UNITED STATES, M a r ket

May 25, 2023 /EINPresswire.com/ --

Sports drink contains carbohydrates in R h
the form of sugar (glucose, high- ese a rC
fructose corn syrup, sucrose) or
contains no sugar and are flavored
instead with low-calorie sweeteners
which are lost during sports
performance. Since dehydration is a
condition that causes a negative impact on sports performance, which may lead to cause both
psychological as well as physiological illnesses, sports drinks are widely consumed to rehydrate
the human body and increase athlete performance.

Download PDF Sample Report at: https://www.alliedmarketresearch.com/request-sample/6919

Energy drinks, one of the popular energy supplements, are commonly available as
supplementary products in convenience stores alongside other food grocery products. As a
result, growth in retail infrastructure has given sports drinks the momentum to grow.
Furthermore, the expansion of wellness and fitness centers as well as exercise parks resulted in
an increase in the intake of sports drinks for energy-building purposes. In addition, the surge in
the availability of sports drinks among online retailers has attracted more consumer base toward
online retail, as it is easier for consumers to compare similar items and choose the drink with
appropriate ingredients. In addition, the rise in marketing & advertising strategies for such items
on television and digital media is expected to propel the sports drink market growth and
contribute to substantial revenue generation during the forecast period.
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The global sports drink market is segmented into type, packaging type, application, distribution
channel, and region. By type, the market is divided into hypotonic, hypertonic, and isotonic. As
per packaging type, the market is divided into PET bottles and cans. On the basis of application,
the market is divided into athletes, casual consumers, and lifestyle users. According to the
distribution channel, the market is divided into online and offline. The offline distribution
channel is further divided into hypermarkets & supermarkets, convenience stores, specialty
stores, and others. Region-wise, the market is analyzed across North America (the U.S., Canada,
and Mexico), Europe (Germany, France, Italy, Spain, UK, Russia, and rest of Europe), Asia-Pacific
(China, Japan, India, South Korea, Australia, Thailand, Malaysia, Indonesia, and rest of Asia-
Pacific), and LAMEA (Brazil, South Africa, Saudi Arabia, UAE, Argentina, and rest of LAMEA).
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On the basis of packaging type, the PET bottles segment led the market and accounted for 75%
of the global sports drink market in 2021 and is expected to maintain its dominance during the
forecast period.

Depending on the application, the athletes segment led the market and accounted for 67.4% of
the global sports drink market in 2021 and is expected to maintain its dominance during the
forecast period. Sports drinks improve the performance of athletes by helping their bodies
recover faster from dehydration to increase their duration of practice which is expected to fuel
the sports drink market demand.

By distribution channel, the offline segment led the market and accounted for 84.6% of the
global sports drink market in 2021 and is expected to maintain its dominance during the forecast
period. This is owing to the fact that consumers, mostly athletes, are paying more attention to
the overall shopping experience while buying sports drinks at hypermarkets & supermarkets,
convenience stores, and specialty stores.

Some of the key players profiled in the sports drink market analysis include Abbott, AriZona
Beverages USA, Dr Pepper Snapple Group, GNC Holdings, LLC, GU Energy Labs, Jel Sert, Monster
Energy Company, Nestlé S.A., PacificHealth Labs, PepsiCo, Inc., Red Bull GmbH, Suntory Holdings
Limited, The Coca-Cola Company, The Kraft Heinz Company, and Xtreme Energy Group Limited.
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Key findings of the study

By type, the hypotonic segment is projected to witness the highest CAGR of 5.6%, in revenue
terms, during the forecast period.

As per packaging type, the cans segment is expected to grow at a significant CAGR during the
forecast period.

On the basis of application, the casual consumers segment is projected to witness the highest
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CAGR of 5.7%, in revenue terms, during the forecast period.

Based on country, the U.S. was the largest country, in terms of revenue generation for the sports
drink market in 2021.

According to the region, LAMEA is anticipated to witness the highest growth rate, registering a
CAGR of 5.9% from 2022 to 2031.
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