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Digital Clothing Market

The digital clothing market is expected to

witness notable growth during the

forecast period, owing to the rise in the

development of the metaverse.

PORTLAND, PORTLAND, OR, UNITED

STATES, May 26, 2023

/EINPresswire.com/ -- Rise in the

development of the metaverse, the

growing demand for sustainable

clothing, and the surge in digitalization

drive the growth of the global digital

clothing market. However, high cost of

digital garments hinders the global

market growth. On the other hand, the growing trend of fast fashion and non-fungible tokens

(NFTs) and a rapid advancement in augmented reality (AR) and virtual reality (VR) gaming

industry present new growth opportunities for the global market in the coming years.

Request Sample Report at: https://www.alliedmarketresearch.com/request-s

Covid-19 Scenario:

•  Before the pandemic, digitization and fashion technology were not completely unrelated.

Designers used digital fashion technology to create intricate and geometric patterns that were

difficult to create manually. Data-integrated supply chains, AI-assisted design, tech-infused brick-

and-mortar stores, and more already existed for some brands and retailers.

•  The Covid-19 pandemic accelerated the trend of digital transformation tenfold in the fashion

industry, and normalized and democratized the idea of going digital even more.

•  Thus, the Covid-19 pandemic had a positive impact on the digital clothing industry.

For Report Customization: https://www.alliedmarketresearch.com/request-for-
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customization/32314

According to the report, the global digital clothing industry generated $498.7 million in 2021, and

is estimated to reach $4.8 billion by 2031, witnessing a CAGR of 26.4% from 2022 to 2031. The

report offers a detailed analysis of changing market trends, top segments, key investment

pockets, value chain, regional landscape, and competitive scenario.

Based on application area, the digital content creation segment held the largest market share of

nearly two-fifths of the global digital clothing market in 2021 and is expected to maintain its

dominance during the forecast period. The same segment is projected to witness the largest

CAGR of 28.9% from 2022 to 2031. The proliferation of internet services and the increase in web

traffic made content creation an essential tool for B2B communication. Personalization

marketing, WEB 3.0, and AI content creation are transforming digital content creation that has

significantly impacted the growing awareness of digital fashion.

Access the full summary at:  https://www.alliedmarketresearch.com/digital-clothing-market-

A31864

Based on transaction, the on chain segment held the largest market share of three-fourths of the

global digital clothing market in 2021 and is expected to maintain its dominance during the

forecast period. The same segment is projected to witness the largest CAGR of 27.09% from 2022

to 2031. The growth of the segment is owed to its benefit of saving time and money of

businesses by expediting the transaction process. The segment is expected to develop

exponentially along with the increase in usage of blockchain technology.

Based on technology, the blockchain segment was the largest market in 2021, contributing to

one-third of the global digital clothing market share, and is expected to maintain its leadership

status during the forecast period. Digital clothing take benefit from blockchain technology, as the

adoption of this technology help influencers to receive prompt payments whenever specific

requirements are satisfied, owing to smart contracts and cryptocurrency. On the other hand, the

3D software segment is projected to witness the fastest CAGR of 27.29% from 2022 to 2031. Key

players such as Adidas AG, Nike, Inc., and H&M Group create great quality designs using 3D

software, such as CLO3D, CAD, browzwear, marvellous designer, and others to remain

competitive.

Procure Complete Report (196 Pges PDF with Insights, Charts, Tables, and Figures) at:

https://www.alliedmarketresearch.com/checkout-final/3e4abe15fc0a54ae00ee9cbe4c6c692e

Based on region, North America was the largest market in 2021, capturing nearly two-fifths of

the global digital clothing market share and likely to lead in terms of revenue in 2031. Digital

clothing continues to fuel business revenue growth in North America, due to growth in the

metaverse, virtual reality, and augmented reality technology in the region. Rise in investments in

non-fungible assets (NFT) and digital penetration also drive the growth of digital clothing in this
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region. However, the market in Asia-Pacific is expected to manifest the fastest CAGR of 27.84%

during the forecast period. This is due to rapid urbanization and an increase in digital content

creation and acceptance in the region.

Competitive analysis and profiles of the major digital clothing industry players, such as Adidas

AG, Auroboros, Dolce & Gabbana S.r.l., DRESSX, Kering (Gucci), H&M Group, LVMH, Nike, Inc.,

Replicant, Inc. and The Fabricant are provided in this report.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/32314

Thanks for reading this article; you can also get individual chapter-wise sections or region-wise

report versions like North America, Europe, or Asia. 

Lastly, this report provides market intelligence most comprehensively. The report structure has

been kept such that it offers maximum business value. It provides critical insights into the

market dynamics and will enable strategic decision-making for the existing market players as

well as those willing to enter the market. 

Related Report:

1. Digital Vault Market

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients in making strategic business decisions and

achieving sustainable growth in their respective market domains. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various

companies. This helps us dig out market data that helps us generate accurate research data

tables and confirm utmost accuracy in our market forecasting. Every data company in the

domain is concerned. Our secondary data procurement methodology includes deep presented

in the reports published by us is extracted through primary interviews with top officials from

leading online and offline research and discussion with knowledgeable professionals and

analysts in the industry. 
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