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Ketogenic Diet Food Market 2023 : Trends,

Business Growth And Major Driving Factors By
2031

Rise in prevalence of obesity issues
among consumers, growing number of
health-conscious people, rise in
consumer awareness regarding the
advantage of keto diet

PORTLAND, OR, US, June 1, 2023
/EINPresswire.com/ -- Rise in
prevalence of overweight and obesity
issues among the younger generation,
millennials, and the working-class
population, growing number of health-
conscious people, rise in consumer
awareness of the advantages offered
by keto diet, and increase in consumer
preference toward natural and clean-
label products are expected to fuel the growth of the global Ketogenic Diet Food Market
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“ The global ketogenic diet food industry generated $8.4
billion in 2021, and is estimated to reach $14.5 billion by
2031, witnessing a CAGR of 5.9% from 2022 to 2031. The
report offers a detailed analysis of changing market trends,
top segments, key investment pockets, value chain,
regional landscape, and competitive scenario.

The market for foods for the
ketogenic diet is also
anticipated to develop as
consumers adopt healthier
lifestyles and increase their
expenditure on weight
control foods.”

Allied Market Research
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Know Brainer Foods
Bulletproof 360 Inc.
Ancient Nutrition

The report analyzes these key players of the global ketogenic diet food market. These players
have adopted various strategies such as expansion, new product launches, partnerships and
others to increase their market penetration and strengthen their position in the industry. The
report is helpful in determining the business performance, operating segments, product
portfolio, and developments by every market player.
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The ketogenic diet food market is segmented into type, distribution channel, and region. By type,
it is segregated into supplements, beverages, snacks, and dairy. On the basis of distribution
channels, the market is categorized into online and offline (hypermarkets and supermarkets,
specialty stores, and others). On the basis of region, it is analyzed across North America (the
U.S., Canada, and Mexico), Europe (Germany, UK, France, Italy, Spain, Belgium, Russia,
Netherlands, and the Rest of Europe), Asia-Pacific (China, India, Japan, Australia, South Korea,
Indonesia, Malaysia, and Rest of Asia-Pacific), and LAMEA (Brazil, South Africa, Argentina, Saudi
Arabia, UAE, and Rest of LAMEA).

Nevertheless, the global Keto diet products market is expanding quickly, creating profitable
prospects for both, established and new industry players. Manufacturers are heavily investing in
R&D to broaden their product portfolio and enhance their position in the market for keto diet
products as a result of the ongoing shift toward organic and healthy diet trends. The quick
growth of e-commerce has created numerous opportunities for small and medium-sized
businesses to sell their goods globally.

According to the ketogenic diet food market trends, on the basis of type, the supplement
segment was the highest revenue contributor to the market, with $4,038.2million in 2021, and is
estimated to grow at a CAGR of 4.9% during the forecast period. With a share of more than
48.3% in 2021, the supplement market became the largest product segment. As there is such a
large variety of products on the market, thus supplement segment is expected to hold its share
during the forecasted period. Powder, capsules, and oil are the three main types of
supplements. Without making many adjustments to a typical diet, these supplements help to
meet nutritional requirements.
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-> By type, the snacks segment was the significant revenue contributor to the market with
$1,282.0 million in 2021, and is estimated to reach $2,691.0 million by 2031, with a CAGR of
7.8%.

-> By distribution channel, the offline segment was the highest revenue contributor to the
market, with $6,841.5 million in 2021, and is estimated to reach $11,594.3 million by 2031, with a
CAGR of 5.6%.

-> Region-wise, North America was the highest revenue contributor, accounting for $3,562.3
million in 2021, and is estimated to reach $6,105.7 million by 2031, with a CAGR of 5.7%.
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Fruit Puree Market - https://www.alliedmarketresearch.com/fruit-puree-market-A16912
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Egg Protein Market - https://www.alliedmarketresearch.com/egg-protein-market-A06008
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
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industry.
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