
Global Urinary Incontinence Market: Trends,
Growth Drivers, and Future Outlook, Industry
Forecast, 2021-2030

PORTLAND, OREGON, UNITED STATES, June 6, 2023 /EINPresswire.com/ -- According to the report

published by Allied Market Research, the global Urinary Incontinence Market generated $10.12

billion in 2020, and is estimated to reach $19.34 billion by 2030, witnessing a CAGR of 6.8% from

2021 to 2030. The study analyzes the important strategies, drivers, competition, market

dynamics, size, and important investment regions.

Key Takeaways:

Market Growth: The urinary incontinence market has been experiencing significant growth in

recent years and is expected to continue growing in the coming years. Factors such as the

increasing aging population, rising prevalence of urinary incontinence, and growing awareness

about available treatment options are driving market growth.

Prevalence and Demographics: Urinary incontinence is a common condition, particularly among

the elderly population. It affects both men and women, but the prevalence is higher in women,

especially after childbirth and menopause. The increasing aging population worldwide is

contributing to the rising incidence of urinary incontinence.

Types of Urinary Incontinence: There are several types of urinary incontinence, including stress

incontinence, urge incontinence, overflow incontinence, mixed incontinence, and functional

incontinence. Each type has different underlying causes and may require specific treatment

approaches.

Treatment Options: The urinary incontinence market offers various treatment options, including

medications, pelvic floor muscle training, bladder training, surgical interventions, and medical

devices. The choice of treatment depends on the type and severity of incontinence, as well as

individual patient factors.

Technological Advancements: Advances in medical technology have led to the development of

innovative solutions for managing urinary incontinence. For example, there are implantable

devices, such as sacral nerve stimulators and urethral slings, which can help control urinary

function. Additionally, there are wearable devices, such as continence pads and external urinary

catheters, that offer more discreet and convenient options for managing incontinence.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/urinary-incontinence-market-A14142
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Market Drivers:

Aging Population: The aging population is a major driver of the urinary incontinence market. As

people age, the risk of developing urinary incontinence increases. The global population is

experiencing a significant demographic shift towards older age groups, particularly in developed

countries. This demographic trend is expected to contribute to the growing prevalence of urinary

incontinence and drive the demand for related products and treatments.

Increasing Prevalence: Urinary incontinence is a common condition, affecting millions of people

worldwide. The prevalence of urinary incontinence is on the rise due to factors such as obesity,

sedentary lifestyles.

Market Segmentation:

Type of Urinary Incontinence:

a. Stress Incontinence: This occurs when physical activities, such as coughing, sneezing, or

exercising, put pressure on the bladder, causing leakage.

b. Urge Incontinence: Also known as overactive bladder, this involves a sudden and intense urge

to urinate, leading to involuntary urine leakage.

c. Overflow Incontinence: This occurs when the bladder doesn't empty completely, resulting in

constant dribbling or leakage.

d. Mixed Incontinence: This is a combination of stress and urge incontinence, where both types

of symptoms are present.

Gender:

a. Male Urinary Incontinence: This segment focuses on urinary incontinence in males, which can

be caused by factors such as prostate enlargement, prostate cancer treatment, or neurological

conditions.

b. Female Urinary Incontinence: This segment focuses on urinary incontinence in females, which

can be caused by factors such as childbirth, menopause, or pelvic organ prolapse.

Age Group:

a. Pediatric Urinary Incontinence: This segment deals with urinary incontinence in children,

which can be caused by factors such as anatomical abnormalities, urinary tract infections, or

neurological conditions.

b. Adult Urinary Incontinence: This segment encompasses urinary incontinence in adults,

including both younger and older age groups.

Treatment Type:

a. Medications: This segment includes pharmaceutical products such as anticholinergic drugs,

https://www.alliedmarketresearch.com/request-sample/14511


alpha-blockers, and topical estrogen, which are used to manage urinary incontinence

symptoms.

b. Behavioral Therapy: This segment covers non-invasive approaches such as pelvic floor muscle

training, bladder training, and lifestyle modifications.

c. Surgical Interventions: This segment includes surgical procedures like sling surgeries, bladder

neck suspension, and artificial urinary sphincter implantation.

Geography:

The urinary incontinence market can also be segmented based on geographic regions, such as

North America, Europe, Asia Pacific, Latin America, and Middle East & Africa. Each region may

have its own market dynamics, regulatory landscape, and prevalence rates.

Request for Customization – https://www.alliedmarketresearch.com/request-for-

customization/14511

Regional Growth Dynamics:

North America contributed to the largest share in 2020, accounting for nearly two-fifths of the

total share, and is projected to maintain its dominant share by 2030. However, Asia-Pacific is

projected to portray the fastest CAGR of 8.2% during the forecast period.

Competitive Landscape:

Medtronic plc

Coloplast A/S

Boston Scientific Corporation

Kimberly-Clark Corporation

C.R. Bard, Inc. (acquired by Becton, Dickinson and Company)

Hollister Incorporated

ConvaTec Group PLC

Teleflex Incorporated

B. Braun Melsungen AG

Domtar Corporation

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

https://www.alliedmarketresearch.com/request-for-customization/14511
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& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.
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