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Contraceptives Market Size (USD 50.6 Billion
by 2030) Set to Reach New Heights: Analysis of
Trends and Growth Drivers

Contraceptives Market report provides a
quantitative analysis of the market
segments, current trends, estimations,
and dynamics.
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CONTRACEPTIVES MARKET

OPPORTUNITIES AND FORECAST, 2020 - 2030

PORTLAND, OREGON, UNITED STATES,
June 7, 2023 /EINPresswire.com/ -- The
use of advanced contraceptive
methods and emergency
contraceptives methods, especially for
teenagers, and increase in awareness
regarding sexually transmitted
infections (STls) are the major factors
responsible for the growth of the contraceptives market. Increase in popularity of female
condoms, custom-fit condoms, and other novel products fuels the demand for contraceptives,
especially in developed regions. Furthermore, rise in adoption of modern contraceptives in the
developing economies has significantly contributed to the market growth. However, sociocultural
influences of contraceptives and side effects, such as infertility resulting from the use of
contraception are the major impediments to the market growth.

Contraceptives market is expected to reach
in 2030
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The condoms segment is expected to dominate the overall contraceptives device market during
the forecast period, due to increase in their demand in developed as well as developing
economies. Male condoms are more popular than female condoms, which significantly boosts
the growth of the overall contraceptive market. Increase in popularity of male condoms is
attributed to their easy accessibility, ease-of-use, and wide acceptance across various regions.

Contraceptives market analysis is done on the basis of age group, product type, and end user.
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On the basis of age group, women in the age group of 15-24 years are the major revenue
contributors to the contraceptive market. This is attributed to the increased usage of
contraceptives among teenagers, early maturity among teenage girls, and rising demand for
contraceptives. However, women aged above 44 years are the least contributors to the
contraceptives market growth due to the menopause in women at the age 44 years and above.
Above 44 years segment has highest contraceptives market share.

On the basis of region, the market is analyzed across North America, Europe, Asia-Pacific, and
LAMEA. North America accounted for majority share in the contraceptives market in 2020. This
market is expected to maintain its lead during the forecast period due to increase in awareness
among the population, upsurge in adoption of modern contraceptives, and rise in prevalence of
sexually transmitted diseases such as HIV/AIDS. Contraceptives market forecast from 2020 to
2030.
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Powered with Complimentary Analyst Hours and Expert Interviews with Each Report
Comprehensive quantitative and qualitative insights at segment and sub-segment level
Covid 19 impact trends and perspective

Granular insights at global/regional/country level

Deep-rooted insights on market dynamics (drivers, restraints, opportunities) and business
environment

Blanket coverage on competitive landscape
Winning imperatives
Exhaustive coverage on ‘Strategic Developments' registered by leading players of the market
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AMR introduces its online premium subscription-based library Avenue, designed specifically to
offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,
subscribers can avail an entire repository of reports on more than 2,000 niche industries and
more than 12,000 company profiles. Moreover, users can get an online access to quantitative
and qualitative data in PDF and Excel formats along with analyst support, customization, and
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updated versions of reports.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domains. AMR offers its services across 11
industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction
& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive
& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of the domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/638158689

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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