ﬁPREsswiRE

[Latest] Global US Dog Food Market Size,
Forecast, Analysis & Share Surpass US$ 55.8
Billion By 2032, At 4.6% CAGR

Global US Dog Food Market was at US$
46.1 Billion in 2022 and is growing to
approx US$ 55.8 Billion by 2032, with a
CAGR growth of 4.6% between 2023 and
2032.
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AUSTIN, TEXAS, UNITED STATES, June
14,2023 /EINPresswire.com/ --
According to the study, The Global US
Dog Food Market was estimated at .
USD 46.1 Billion in 2023 and is USRI (BTG M s
anticipated to reach around USD 55.8

Billion by 2032, growing at a CAGR of roughly 4.6% between 2023 and 2032.

Report URL: https://www.custommarketinsights.com/report/us-dog-food-market/

Global US Dog Food Market: Overview

The Global US Dog Food The dog food market refers to the industry that produces
Market was estimated at and sells food specifically designed for dogs. It

USD 46.1 Billion in 2022 and encompasses a wide range of products, including dry

is anticipated to reach kibble, wet/canned food, semi-moist food, freeze-dried or
around USD 55.8 Billion by dehydrated food, and specialty diets tailored to specific
2032, growing at a CAGR of nutritional needs or dietary preferences of dogs.

roughly 4.6% between 2023

and 2032." The dog food market serves as a crucial segment of the
larger pet food industry, catering to dogs’ dietary

Custom Market Insights _ _
requirements and preferences to ensure their overall

health, well-being, and nutritional balance. It includes various brands, manufacturers,
distributors, and retailers that offer a diverse range of dog food options to meet the demand of
pet owners. The market is influenced by factors such as pet ownership trends, consumer
preferences, nutritional research, and regulatory standards.
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Global US Dog Food Market: Growth Drivers

Changing Consumer Preferences: Consumer preferences and demands for dog food have been
evolving rapidly. Pet owners are increasingly seeking premium, natural, and organic dog food
options. They are also looking for specialized diets catering to specific health needs or dietary
restrictions. Manufacturers are responding to these changing preferences by introducing
innovative products and expanding their offerings to meet consumer demands.

Humanization of Pets: Pets are increasingly seen as part of the family, leading to the
humanization of pet care and diet. Pet owners are more willing to invest in high-quality,
nutritious, and even customized dog food options for their beloved companions. This trend has
led to the growth of premium and specialized dog food segments.

Health and Wellness Trends: The growing focus on health and wellness among consumers also
extends to their pets. Pet owners are becoming more conscious about dog food’s ingredients
and nutritional content. They seek products that promote overall health, address specific health
concerns, or support specific life stages. This trend has resulted in the demand for functional
and wellness-focused dog food.

E-commerce and Digital Influence: The rise of e-commerce has significantly impacted the dog
food market. Consumers now have access to a wide range of dog food brands and products
through online platforms, offering convenience and a broader selection. Additionally, digital
marketing and social media play a crucial role in influencing consumer purchasing decisions, as
pet owners actively research and seek recommendations online.

Get a sample of the report: https://www.customMarketinsights.com/request-for-free-
sample/?reportid=23858

Key Insights:

A) As per the analysis shared by our research analyst, the Global US Dog Food Market is
estimated to grow annually at a CAGR of around 4.6% over the forecast period (2023-2032).

B) In terms of revenue, the Global US Dog Food Market size was valued at around USD 46.1
Billion in 2023 and is projected to reach USD 55.8 Billion by 2032. Due to a variety of driving
factors, the Market is predicted to rise at a significant rate.

C) Competition from New Entrants: The dog food market is highly competitive, and the entry of
new players with innovative products and marketing strategies can pose a threat to established
brands. New entrants may disrupt market dynamics and attract consumers with unique
offerings, challenging the market share of existing companies.

D) Regulatory Changes: Changes in regulations related to pet food manufacturing, labeling, or
ingredient sourcing can pose challenges for companies in the dog food market. Compliance with
new regulations may require adjustments to formulations, production processes, or packaging,
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which could affect costs and market competitiveness.

E) Supply Chain Disruptions: Disruptions in the supply chain, including raw material shortages,
transportation issues, or natural disasters, can impact the availability and cost of ingredients
used in dog food production. Such disruptions can lead to increased costs or production delays,
affecting the market and potentially leading to price fluctuations.

F) Health and Safety Concerns: The emergence of health issues, food safety concerns, or the
perception of ingredients with potential health risks can influence consumer behaviour and
preferences. Increased awareness of specific health conditions or allergies may lead pet owners
to seek specialized diets or alternative feeding options, impacting the demand for traditional dog
food.

Press Release For Global US Dog Food Market: https://www.custommarketinsights.com/press-
releases/us-dog-food-market-size/

Regional Landscape

Northeast Region: The Northeast region, including states such as New York, Pennsylvania, and
Massachusetts, has a sizable pet population and a strong demand for premium dog food
products. Pet owners in this region often prioritize high-quality ingredients, natural and organic
options, and specialty diets. There is also a growing interest in alternative and grain-free dog
food varieties.

Southeast Region: The Southeast region, comprising states such as Florida, Georgia, and North
Carolina, has a large pet population and a diverse consumer base. The region is characterized by
a mix of urban and rural areas, with varying preferences for dog food. While there is demand for
mainstream dog food brands, there is also an increasing interest in natural, grain-free, and
specialized diets catering to specific health needs.

Midwest Region: The Midwest region, including states such as lllinois, Ohio, and Michigan, has a
significant pet ownership rate and a diverse market landscape. Consumers in this region tend to
prioritize affordability and value for money while seeking reliable and trusted dog food brands.
There is also a growing interest in functional and health-focused dog food options.

West Coast Region: The West Coast region, encompassing states such as California, Oregon, and
Washington, is known for its health-conscious and environmentally-conscious consumer base.
Pet owners in this region often seek natural, organic, and sustainably sourced dog food
products. Grain-free, limited ingredient, and holistic formulations are popular among consumers
looking to provide their dogs with premium nutrition.

Southwest Region: The Southwest region, including states such as Texas, Arizona, and New

Mexico, has a large and diverse pet-owning population. This region sees demand for a wide
range of dog food products, including mainstream brands, natural and organic options, and
specialized diets. Convenience and affordability are key factors for consumers in this region.
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Mountain States: The Mountain states, such as Colorado, Utah, and Montana, have a significant
pet ownership rate and a focus on outdoor activities. Dog owners in this region often seek dog
food products that support their active and adventurous lifestyles. High-protein, performance-
oriented, and grain-free dog food options are popular among this consumer base.

Get a sample of the report: https://www.customMarketinsights.com/request-for-free-
sample/?reportid=23858

Key Players

Mars Incorporated (Pedigree, Royal Canin, Nutro, lams)

Nestlé Purina PetCare (Purina ONE, Purina Pro Plan, Beneful)
The J.M. Smucker Company (Nature’s Recipe, Milk-Bone, Kibbles ‘'n Bits)
Hill's Pet Nutrition, Inc. (Hill's Science Diet, Hill's Prescription Diet)
Blue Buffalo Co. Ltd. (Blue Buffalo)

Colgate-Palmolive Company (Hill's Science Diet)

Diamond Pet Foods (Diamond Naturals, Taste of the Wild)
Merrick Pet Care (Merrick)

Ainsworth Pet Nutrition (Rachael Ray Nutrish)

WellPet LLC (Wellness)

Others

The Global US Dog Food Market is segmented as follows:
By Nature:

Organic
Monoprotein
Conventional

By Source:

Animal Derived
Fish

Chicken

Duck

Beef

Pork
Venison/Game
Lamb

Turkey
Plant-derived
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Insect- derived
Crickets
Mealworms
Black soldier flies

By Product Type:

Kibble/Dry
Extruded

Baked

Coated

Treats and Chews
Pastes

Cremes / Cream-Snacks
Crunchy snacks
Chew sticks
Tablets

Biscuits

Jerky

Rawhide
Dehydrated Food
Freeze Dried Food
Freeze-Dried Raw
Wet Food

Frozen

Raw Food

Powder

By Pet Type:

Puppy
Adult

Senior
By Packaging Type:

Pouches

Bags

Can

Bottles & jars
Folding cartons
Tubs & Cups



By Distribution Channel:

Store-based Retailing
Hypermarkets/Supermarkets
Convenience Stores

Mom and Pop Stores

Pet Stores

Discounters

Independent Grocery Retailers
Drugstores

Other Retail Formats

Online Retailers

By Geography
North America

The USA
Canada
Mexico
Europe

The UK
Germany
France

Italy

Russia

Rest of Europe

Asia Pacific

China

Global India

Japan

South Korea
Malaysia
Philippines

Rest of Asia-pacific

Latin America
Brazil

Rest of Latin America
Middle East and Africa



GCC

North Africa

South Africa

Rest of Middle East & Africa

Get a sample of the report: https://www.customMarketinsights.com/request-for-free-
sample/?reportid=23858

Take a Look at our other Reports:

U.S. Weight Loss Market 2023-2032: https://www.custommarketinsights.com/report/us-weight-
loss-market/

Global Orthodontics Market 2023-2032:

https://www.custommarketinsights.com/report/orthodontics-market/
Global 3D Printer Market 2023-2032: https://www.custommarketinsights.com/report/3d-printer-

market/
Global Surgical Sutures Market 2023-2032:

https://www.custommarketinsights.com/report/surgical-sutures-market/
Global K-12 Private Education Market 2023-2032:

https://www.custommarketinsights.com/report/k-12-private-education-market/

About Us

Custom Market Insights is a Market research and advisory company delivering business insights
and Market research reports to large, small, and medium-scale enterprises. We assist clients with
strategies and business policies and regularly work towards achieving sustainable growth in their
respective domains.

Custom Market Insights provides a one-stop solution for data collection to investment advice.
The expert analysis of our company digs out essential factors that help to understand the
significance and impact of Market dynamics. The professional experts apply clients inside on the
aspects such as strategies for future estimation fall, forecasting or opportunity to grow, and
consumer survey.

Get a sample of the report:https://www.customMarketinsights.com/request-for-free-

sample/?reportid=23858
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This press release can be viewed online at: https://www.einpresswire.com/article/639280388

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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