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Ronn Torossian Compares Marketing vs.
Advertising Campaigns

NEW YORK, NEW YORK, UNITED STATES, June 28, 2023 /EINPresswire.com/ -- Many people tend
to use advertising and marketing interchangeably, almost as if they are the same thing, however,
they are quite different. Companies that want to be successful at either one first need to know
how they are different from each other - and different from public relations - to be able to use
each one when necessary.

Difference

The first thing that every company needs to know is that marketing and advertising are two
different things, even though the goal of both advertising and marketing is essentially the same.
And that goal is to get a company and its messages in front of people that are going to be the
most likely to make purchasing decisions with that business. However, the main difference
between advertising and marketing is the fact that advertising is one of the strategies that fall
under the umbrella of marketing. Advertising includes things such as social media advertising
campaigns, banner ads, billboards, and more. However, marketing tends to include several other
ways that companies can spread the word about themselves and their solutions to the target
audience, such as sales presentations, brochures, content marketing, and to a degree, even
search engine optimization. That means that advertising is just one of the segments of
marketing efforts, which are the whole package of promoting a company. However, if the only
promotional effort that a company relies on is advertising, it ends up missing out on a lot of the
opportunities it can get when it comes to marketing to connect with potential customers, build,
and develop a brand, and generate more sales in general.

Value

Some of the most successful brands and corporations in the world use a variety of advertising
strategies in their overall marketing and public relations campaigns. This is especially true for
any brands and corporations that have multiple locations all over the world. That's because the
promotional efforts as well as where they present and distribute their ads, must consider that
the company has customers that come from all over the globe. This can also be true for smaller
and medium-sized companies, especially these days, with the rise of digital marketing and digital
advertising efforts, making it a very cost-effective option for companies to spread the word
about themselves and their solutions to a lot more people, a lot more effectively. However, there
are still plenty of times when marketing efforts are a lot more useful to companies compared to
advertising. For example, for any new and small business, it's important to have a marketing
plan instead of simply an advertising plan. If a small or new company tends to spend a lot of its
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budget on advertising at the very beginning, without creating a strong marketing plan
beforehand, it can have negative consequences because the company won't know what the
target audience needs or wants.
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