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Executive Summary

The global essential oil and floral water market is expected to grow at a CAGR of 4.00% during

the forecast period of 2023-2030. The market is driven by the increasing demand for natural and

organic products, rising aromatherapy applications, and growing consumer awareness about the

benefits of essential oils and floral waters. The market is segmented by product type, application,

distribution channel, and geography. The top players in the market include doTERRA

International, Young Living Essential Oils, Rocky Mountain Oils, Mountain Rose Herbs, Florihana,

and Aromaaz International. The market size of essential oils and floral waters is estimated to

reach USD 14.80 Billion by 2030.

The essential oil and floral water market is highly fragmented and competitive with a large

number of small and big players operating in the market. The market is growing at a significant

pace owing to the popularity of aromatherapy and personal care products among consumers.

The key players operating in the essential oil and floral water market include Young Living,

DōTERRA, L'Occitane, Clarins, AFU, CAMENAE, Jurlique, Yunnan Emerald Essence, The Body Shop,

Jahwa, Plant Therapy, and others.

These companies use essential oils and floral water in a variety of products such as skincare, hair

care, perfumes, aromatherapy, and household products. Young Living and DōTERRA focus on

selling therapeutic-grade essential oils and use a direct sales model to showcase the benefits of

their products.

According to the financial reports of these companies, the sales revenue figures for the year

2020 are as follows:

- Young Living: $1.5 billion

- DōTERRA: $2.6 billion
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- L'Occitane: €1.4 billion

- Clarins: €2.2 billion

- Jurlique: $30 million

- The Body Shop: £920 million

Essential oils are natural oils that are extracted from a wide range of plants using different

methods such as steam distillation, cold pressing, and solvent extraction. The most commonly

extracted oils are lavender, peppermint, eucalyptus, tea tree, and lemon. Essential oils are highly

concentrated and have various benefits, including therapeutic, medicinal, cosmetic, and culinary

uses. They are used for aromatherapy, massages, bathing, skincare, and haircare. Floral water,

also known as hydrosols, is a byproduct of the steam distillation process of essential oils. It

contains traces of essential oil and water-soluble components of the plant. Floral water is used

for skincare, air fresheners, and as a base for natural perfumes.

Essential oils and floral waters are very popular in today's market. They are used in many

applications such as specialist retailers, factory outlets, and internet sales. Specialist retailers like

health stores, spas, and natural foods stores sell essential oils and floral waters to their

customers for various uses. Factory outlets sell wholesale products to companies that make

cosmetics, perfumes, and other products. Internet sales are booming as many people prefer the

convenience of shopping online. Other applications include aromatherapy, massage therapy,

and natural remedies.

The Asia Pacific region is expected to dominate the global Essential Oil and Floral Water market

during the forecast period. The growth in this region can be attributed to the increasing demand

for natural products and changing consumer preferences towards herbal and aromatherapy

products. North America and Europe are also expected to witness significant growth in the

market owing to the increasing awareness about the benefits of using essential oils and floral

water.

The global Essential Oil and Floral Water market is expected to reach a valuation of USD 14.80

Billion by 2030, growing at a CAGR of 4.00% during the forecast period. The market share percent

valuation of the Essential Oil and Floral Water market in the Asia Pacific region is expected to be

around 40% by 2027. North America and Europe are expected to account for around 30% and

25% of the market share respectively. The remaining market share is expected to be held by

other regions such as South America, the Middle East & Africa.

Click here for more information: https://www.reportprime.com/essential-oil-and-floral-water-

r1011
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Executive Summary

The B2B hand soap market is experiencing significant growth due to increased demand for

hygiene and sanitation in commercial and industrial settings. The market is driven by the

manufacturing, healthcare, and hospitality sectors, which require large quantities of hand soap

for employees and customers. However, price sensitivity and the availability of cheaper

alternatives may hinder market growth. The global B2B hand soap market size is estimated to be

USD 1.60 Billion in 2022 and is projected to reach USD 2.20 Billion by 2030, growing at a CAGR of

4.50% during the forecast period.

Hand soap is an essential product in the B2B market, including healthcare, hospitality, and

manufacturing industries. The market for hand soap has become highly competitive, with

several multinational companies competing to capture a significant share of the market. This

competition has led to the introduction of innovative products and pricing strategies to gain a

competitive advantage.

Reckitt Benckiser, Procter & Gamble, Unilever, GOJO Industries, 3M, Medline Industries, Henkel,

Lion Corporation, Saraya, Kimberly-Clark, Kutol, Vi-Jon, Ecolab, Walch, Bluemoon, Longrich,

Shanghai Jahwa, Likang, and Lvsan Chemistry are some of the companies operating in the hand

soap market.

These companies help to grow the hand soap market by introducing new and innovative

products, offering competitive pricing, and expanding their distribution networks globally.  In

2020, Reckitt Benckiser had a revenue of over $16 billion, Procter & Gamble had a revenue of

over $71 billion, Unilever had a revenue of over $52 billion, and 3M had a revenue of over $31

billion.

There are several types of hand soaps available in the B2B market, and these types include liquid

and gel, foam, and other. Liquid and gel hand soaps are the most common in the market, and

they come in different scents and colors. They are also easy to use and are available in different

forms like refillable containers, pump bottles, and dispensers. Foam hand soaps, on the other

hand, are becoming increasingly popular due to their ability to save money and reduce waste.

They are dispensed as foam, which covers the hands more evenly, reducing the amount of soap

used per hand wash.

Hand soap is a crucial product in the B2B market to maintain high levels of hygiene and prevent

the spread of infectious diseases. In hospitals, hotels, food processing plants, and offices, hand

soap is used to ensure that individuals have clean and sanitized hands. Hospitals use liquid or

foam hand soap to help prevent the spread of germs and bacteria among patients and staff.

Hotels use hand soap to promote personal hygiene and maintain a clean environment. In food

processing plants, hand soap is used as a critical part of the sanitation process to prevent

contamination of food products. In offices, hand soap is used to encourage good hygiene habits

and support employee health.



The Asia-Pacific region is expected to dominate the Hand Soap market in B2B with a market

share of around 40% by the year 2025. The growth in this region can be attributed to the

increasing demand for hygiene and sanitation products due to the rise in awareness regarding

health and well-being among people. The market share of the Hand Soap in B2B market is also

expected to grow significantly in North America and Europe due to the increasing number of

hospitals, healthcare centers, and hotels opting for frequent hand-washing practices. The market

share of the Hand Soap in B2B market in the Middle East and Africa is also expected to witness

substantial growth due to the increasing applications of Hand Soap in commercial and

institutional sectors. Overall, the global market for Hand Soap in B2B is expected to grow at a

CAGR of more than 4.50% during the forecast period, and the market size is expected to be

valued at more than USD 2.20 Billion by 2030.

Click here for more information: https://www.reportprime.com/hand-soap-in-b2b-r1012

Executive Summary

The global flame resistant clothing market is expected to grow at a CAGR of  3.90% during the

forecast period (2023-2030). The rising focus on safety regulations in hazardous workplaces and

the increasing demand for comfortable and durable protective clothing are the key factors

driving the market growth. The industrial segment is expected to hold the largest market share

due to the high compliance standards and an increasing number of workplace accidents. The

market size is expected to reach USD 2.70 Billion by 2030, with North America and Europe being

the major contributors. Key players in the market include DuPont, Honeywell International, 3M

Company, and Ansell Limited.

The global flame resistant clothing market is highly competitive, with market players adopting

various strategies such as acquisitions, mergers, partnerships, and collaborations to gain a

competitive edge. Some of the prominent players in the market include VF Corporation, DuPont,

Glen Raven, Lakeland, Carhartt, Kimberly-Clark, Honeywell, Fristads Kansas Group, Alsico, Cintas,

Aramark, UniFirst, Yihe, Sioen, and Lantian Hewu.

The sales revenue figures of a few of the above-listed companies are as follows:

- VF Corporation: $9.8 billion (2019)

- DuPont: $21.5 billion (2019)

- Honeywell: $36.7 billion (2019)

- Cintas: $7.1 billion (2020)

- UniFirst: $1.8 billion (2020)

Flame resistant clothing is designed to protect workers from fire and electrical hazards in
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hazardous work environments. There are several types of flame resistant clothing, including

shirts, pants, outerwear, coveralls, and other protective clothing. Flame resistant shirts are

designed to be worn as an outer layer and are made from materials that won't melt or ignite

when exposed to flames. Similarly, pants made from flame resistant materials offer protection to

the lower body, particularly the legs. Outerwear such as jackets and rainwear made from fire

resistant materials provide protection to the upper body.

Flame resistant clothing is widely used in various industries such as fire-fighting, military, oil &

gas, chemical, electrical, and many others. These industries require workers to deal with high

temperatures, flames, and hazardous chemicals, making flame-resistant clothing a critical piece

of safety equipment. In fire-fighting, this clothing enables firefighters to resist fire and heat and

protects them from burns and injuries. In oil & gas, it protects workers from flash fires and

electric arc incidents. In the military, it provides protection against flames, IEDs, and other

explosives. In chemical, it protects lab workers from chemical splashes and fire. In electrical, it

protects workers against electrical fires and arc flashes.

North America is expected to dominate the Flame Resistant Clothing market due to strict

regulations and enforcement of safety standards in industries. The region is expected to have a

market share of over 50% by 2025. Europe is also expected to have a significant market share

due to increasing safety awareness and regulations.

The Asia Pacific region is expected to have the fastest growth rate in the Flame Resistant Clothing

market, driven by the growth of various industries such as oil and gas, construction, and

manufacturing. The region is expected to have a market share of over 20% by 2025.

The Middle East and Africa region is also expected to have significant growth in the Flame

Resistant Clothing market due to the growing construction and oil and gas industries. The region

is expected to have a market share of over 10% by 2025.

Click here for more information: https://www.reportprime.com/flame-resistant-clothing-r1013

Sagar Paul

Prime Reports

+1 951-407-0500

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/644024802

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

https://www.reportprime.com/flame-resistant-clothing-r1013
http://www.einpresswire.com/contact_author/4192470
https://www.einpresswire.com/article/644024802
https://www.einpresswire.com/editorial-guidelines


© 1995-2023 Newsmatics Inc. All Right Reserved.


