
Pinterest and Tyroo Partner to Enable
Advertisers to Reach Global Audiences on
Pinterest

Brands based in Asia can seamlessly

advertise to Pinterest users in North

America, EMEA, LatAm and APAC

SINGAPORE, July 26, 2023

/EINPresswire.com/ -- Tyroo, a leading

ad tech company based in Asia, and

Pinterest, the visual inspiration

platform, announce a global

partnership to enable advertisers to

reach audiences on Pinterest. Starting in July, Tyroo will offer advertisers in countries that

Pinterest is not currently serving ads with the opportunity to place ads on the platform in

countries around the world that Pinterest does serve ads. 

We’re looking forward to

helping our existing and

potential network of brands

and agencies build and scale

their reach on Pinterest.”

Siddharth Puri, CEO of Tyroo

Through this partnership, brands based in Asia can

seamlessly advertise to Pinterest users in North America,

EMEA, LatAm and APAC. The partnership will benefit

brands and agencies by enabling them to receive

dedicated account management, verticalised best practices

and education, and finance management as well as

streamlined processes facilitated by the Tyroo platform.

More than 460 million people come to Pinterest each

month to discover products and services for their wardrobe, for their new home, for their next

holiday and much more. Advertisers want to be discovered during these planning moments and

there is a natural alignment with users who are actually seeking brands to inspire their next

purchase. On Pinterest, advertisers can reach the consumers they care about and drive them

from discovery to decision to do – all in a more positive place online. 

“Pinterest uniquely connects advertisers with consumers across the funnel who come to the

platform with intent and when they’re most open to discovering brands. We’re excited to partner

with Tyroo to empower advertisers in countries where we’re not serving ads to reach the highly

http://www.einpresswire.com
https://tyroo.com
https://www.pinterest.com


engaged audience on Pinterest in countries where we do. We will ultimately have the

opportunity to deliver more compelling brand content for our users to take action on,” said Bill

Watkins, Chief Revenue Officer, Pinterest.

Siddharth Puri, CEO, Tyroo Technologies, highlighted the commerce-based advertising

capabilities of Tyroo, adding, "With Tyroo’s specialised arm for commerce-based advertising, our

partnership with Pinterest will benefit leading brands,across a range of consumer categories,

and agencies. Pinterest is a unique platform where the audience comes with high commercial

intent – ads on Pinterest are not only useful, they’re additive to the user’s experience. Through

this partnership, we will continue to strengthen our mission to enable brands and agencies in

APAC to become successful and scale through world class advertising solutions, technology

innovations and other value added support. We’re looking forward to helping our existing and

potential network of brands and agencies build and scale their reach on Pinterest.”

Ishha Bawa

Tyroo Technologies
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This press release can be viewed online at: https://www.einpresswire.com/article/646511770

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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