ﬁPREsswiRE

Digital Out of Home Market 2021-2031:
Competitive Landscape and Impact of Major
Risks on Global Business 2021-2031

PORTLAND, OR, UNITED STATES,
August 11, 2023 /EINPresswire.com/ --

DIGITAL OUT OF HOM

According to the report by Allied e

Market Research, title, "Digital Out of e ——
Home Market: Global Opportunity

Analysis and Industry Forecast, 2021- Digial out of home market is
2031", the global digital out of home g
market was estimated at $18.80 billion Growing ats CAGR of 11.6%
in 2020, and is anticipated to hit $58.67 s

billion by 2031, registering a CAGR of 7 :
; ; :
11.6% from 2022 to 2031. Digital Out of Home Market By End-User

Pre-Determinant Of Growth

Reduced cost of digital screens across the world, rapid digitization & decline in demand for
traditional billboards, and ease in data integration drive the growth of the global digital out of
home market. On the other hand, surge in the trend of online/broadcast advertisement impedes

the market growth. However, rise in demand for digital
“ signage solutions in the automotive, retail, telecom, and
healthcare industries and rapid urbanization across the
world are projected to create lucrative opportunities in the
industry.

Reduced cost of digital
screens across the world,
rapid digitization & decline
in demand for traditional

billboards drive the growth Download Sample Report (Get Full Insights in PDF - 270

of the global digital out of Pages) @ https://www.alliedmarketresearch.com/request-
home market.” sample/4573
AMR

The report offers an explicit analysis of the changing

market trends, top segments, key investment pockets, value chain, competitive scenario, and
regional landscape. The market study is exclusively meant to help the readers with a complete
valuation of industry analysis and trends.
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Key Benefits for Stakeholders

* This report provides a quantitative analysis of the market segments, current trends,
estimations, and dynamics of the Digital out of home market analysis from 2022 to 2031 to
identify the prevailing Digital out of home market opportunities.

* The market research is offered along with information related to key drivers, restraints, and
opportunities.

* Porter's five forces analysis highlights the potency of buyers and suppliers to enable
stakeholders to make profit-oriented business decisions and strengthen their supplier-buyer
network.

* In-depth analysis of the Digital out of home market segmentation assists to determine the
prevailing market opportunities.

* Major countries in each region are mapped according to their revenue contribution to the
global market.

+ Market player positioning facilitates benchmarking and provides a clear understanding of the
present position of the market players.

* The report includes the analysis of the regional as well as global Digital out of home market
trends, key players, market segments, application areas, and market growth strategies.

Buy this Report: https://tinyurl.com/yc7b5nha

The Entertainment Segment to cite the fastest CAGR

By end-user, the entertainment segment would manifest the fastest CAGR of 14.9% from 2022 to
2031. Rise in demand for digital advertisement solution across the sports & entertainment
industry is driving the market growth. The others segment, on the other hand, garnered the
major share in 2020, holding more than one-fifth of the global digital out of home market, due to
surge in the utilization of digital signage solutions across other sectors.

The Billboard Segment to rule the Roost

Based on format type, the billboard segment generated the major share in 2020, holding more
than two-fifths of the global digital out of home market. Digital billboards are primarily used for
advertisement purposes, thus offering significant growth opportunities for the market. The
others segment, however, would cite the fastest CAGR of 13.5% by 2031. This is because digital
out-of-home advertisement is considered to be a significant backhaul solution in the digital
advertisement infrastructure, majorly used in the automotive, retail, and healthcare sectors.

The Outdoor Segment to maintain the Lion's Share
By application, the outdoor segment contributed to nearly three-fourths of the global digital out

of home market share in 2020, and is expected to retain its dominance by 2031. Rise in demand
for smart infrastructure solutions across emerging economies drives the segment growth. The


https://www.prnewswire.com/news-releases/digital-out-of-home-market-to-reach-58-67-bn-globally-by-2031-at-11-6-cagr-allied-market-research-301599605.html
https://tinyurl.com/yc7b5nha

indoor segment, however, is expected to exhibit the fastest CAGR of 14.3% from 2022 to 2031,
due to rise in demand for enhanced interaction solutions across indoor facilities.

Interested to Procure the Data? Inquire Here @
https://www.alliedmarketresearch.com/purchase-enquiry/4573

North America Garnered The Major Share in 2021

Based on region, North America held the major share in 2020, generating around two-fifths of
the global digital out of home market. Asia-Pacific, simultaneously, would garner the fastest
CAGR of 13.0% by 2031. This is attributed to rising awareness of artificial intelligence and loT
technology across the province.

Key players in the industry

* Broadsign International, Inc
* JCDecaux SA

* Clear Channel Outdoor Holdings, Inc.
+ Daktronics, Inc

* Lamar Advertising Company
+ Samsung Electronics Co. Ltd
* MvixInc

* NEC Corporation

* Ooh!medialtd

* Outfront Media Inc

The report analyzes these key players in the global digital out of home market. These players
have incorporated various strategies such as expansion, new product launches, partnerships,
and others to increase their market penetration and strengthen their position in the industry.
The report is helpful in assessing the operating segments, their business performance & product
portfolio, and so on.

Key Market Segments
* End-User

0 Automotive

0 Personal Care and Households
0 Entertainment

0 Retail

0 Food and Beverages

0 Telecom

0 BFSI

0 Others


https://www.alliedmarketresearch.com/purchase-enquiry/4573

* Format Type

0 Billboard

O Transit

O Street Furniture
0 Others

* Application

0 Indoor
0 Outdoor

More Insights:

Collision Avoidance Sensor Market: https://www.linkedin.com/pulse/collision-avoidance-sensor-
market-size-reach-1225-billion-lanning

Smart Badge Market: https://www.linkedin.com/pulse/smart-badge-market-all-set-hit-4081-
billion-2030-meg-lanning

UV C LED Market: https://www.linkedin.com/pulse/uv-c-led-market-growing-597-cagr-during-
20212030-meg-lanning

DC Chargers Market: https://www.linkedin.com/pulse/dc-chargers-market-reach-22131-billion-
2030-meg-lanning
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This press release can be viewed online at: https://www.einpresswire.com/article/649415982

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.


https://www.linkedin.com/pulse/collision-avoidance-sensor-market-size-reach-1225-billion-lanning
https://www.linkedin.com/pulse/collision-avoidance-sensor-market-size-reach-1225-billion-lanning
https://www.linkedin.com/pulse/smart-badge-market-all-set-hit-4081-billion-2030-meg-lanning
https://www.linkedin.com/pulse/smart-badge-market-all-set-hit-4081-billion-2030-meg-lanning
https://www.linkedin.com/pulse/uv-c-led-market-growing-597-cagr-during-20212030-meg-lanning
https://www.linkedin.com/pulse/uv-c-led-market-growing-597-cagr-during-20212030-meg-lanning
https://www.linkedin.com/pulse/dc-chargers-market-reach-22131-billion-2030-meg-lanning
https://www.linkedin.com/pulse/dc-chargers-market-reach-22131-billion-2030-meg-lanning
http://www.einpresswire.com/contact_author/4242131
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/649415982
https://www.einpresswire.com/editorial-guidelines

