
Hisense To Sustain MENA Growth with
Production Expansion and New Flagship Store
Openings

Jason Ou, President of Hisense MEA

DUBAI, UNITED ARAB EMIRATES,

August 28, 2023 /EINPresswire.com/ --

Global electronics leader Hisense has

revealed its plans to build on

production capabilities and sales

growth opportunities throughout the

Middle East and North Africa (MENA) as

it gears up for the opening of two new

production facilities, new offices, and

three new flagship stores across the

Levant, GCC and North Africa. This will

allow Hisense more flexibility when

delivering its award-winning lineup of

products from home entertainment

and home appliance categories in

market to customers, streamlining

delivery times and increasing after-

sales support offerings.

“Under our expansion strategy, Hisense has planned to develop new production facilities across

North Africa and LEVANT region, as well as new flagship store in GCC, Saudi Arabia and LEVANT

region, means we are even better placed than ever before to bring our high-performance display

technologies and quality premium product offerings to more of our customers across the MENA

region,” commented Jason Ou, President of Hisense Middle East and Africa.

Hisense is looking to build on its MENA growth trajectory, which has seen it emerge over the past

decade as one of the most preferred brands of regional consumers.

“Our heavy investment in brand building through sponsorship of global sporting assets,

including FIFA World Cup, Euro Cup and PSG Football Club, has accelerated our growth which is

supported by our reputation for high-quality product delivery and accessibility,” added Ou.

Hisense’s regional growth has been elevated by the expansion of local offices in Saudi Arabia,
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Iraq, Egypt, and Algeria, improving regionwide operations and a more robust partner network

and relations strategy. This advancement has also brought the brand closer to its key markets,

allowing Hisense to better cater for its end users and network partners. We also look forward to

catering to local requirements in terms of products, lifestyle, environment and social that

influence the customers consumption patterns and habits with a global R&D centre based in

Dubai, that will be an innovation centre for Hisense to introduce new products and technology.

Strong H1 2023 sales results for the MENA region have also expanded the brand’s consumer

reach and spurred the opening of new exclusive and partner-operated Hisense Care Hub service

centres in the UAE, Saudi Arabia, and Qatar to upscale its after-service, parts, and product

consultation offerings. It now plans to expand its exclusive customer care operation to the

remainder of the GCC, Iraq and Algeria.

Hisense is also making huge inroads into the region’s B2B air-conditioner market with a growing

reputation for product efficiency.  Moreover, regional white goods revenue grew by 10.33 per

cent wherein air conditioning displayed a subsequent increase of 20 per cent in 2023 as

compared to 2022 YTD.   

Hisense secured a major contract from Dubai-based property developer Nshama to supply 1092

ducted AC units and 364 wall-mounted AC units with a total capacity of 2430 tons for its Town

Square townhouse community project. These ducted units are high energy efficient products

with an EER range of 11.8 to 12.3 perfectly suitable for the townhouse project. 

“We are on course for our best year yet in the region, and our MENA expansion strategy will be

further enhanced by the introduction of new, award-winning smart and AI technology-led

products,” added Ou. 

To the existing smart home appliances of refrigerator line-up, Hisense plans to shortly bring in

smart 5S laundry series and Smart Air conditioning that are wi-fi, voice and APP controlled into

the region.

The company’s solid MEA performance closes a successful 12-month period that has also seen

the manufacturer secure a slew of high-profile product awards, including the prestigious CES

2023 Innovation Award and EISA Award for ‘Best Product of the Year’ for its premium 4K Mini-

LED ULED TV 65U8HQ, and the Tom's Guide Award 2023 for its 4K UST Triple-Laser Trichroma

Projector 100L9H.
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