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Spring Water Market: Explosive Growth
Forecasted, Expected to Reach USD 465.2
billion by 2031

One of the major factors expected to
boost the spring water market is the rise
in consumer awareness regarding the
health advantages of consuming spring
water.
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SPRING WATER MARKET

OPPORTUNITIES AND FORECAST, 2021 - 2031

Spring water market is expected to reach
in 2031

PORTLAND, OR, US, September 25,
2023 /EINPresswire.com/ -- Spring
Water Market by Packaging Type
(Bottled, Canned), by Distribution
Channel (Hypermarkets/Supermarkets,
Specialty Stores, Online Retail): Global
Opportunity Analysis and Industry
Forecast, 2021-2031. The spring water market size was valued at $210.70 billion in 2021, and is
estimated to reach $465.2 billion by 2031, growing at a CAGR of 8.7% from 2022 to 2031.
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Increase in awareness of
waterborne diseases, rise in
concern about numerous
health-related concerns,
increase in urban
population, surge in

Increase in awareness of waterborne diseases like typhoid,
diarrhea, and food poisoning, rise in concern about
numerous health-related concerns, such as
gastrointestinal ailments, neurological disorders, and
reproductive problems, increase in urban population,
surge in disposable income, rise in living standards, and
the advent of eco-friendly container materials drive the
disposable income, rise in global spring water market. However, rise in environmental
living standards” pollution caused by spring water plastic bottles, lack of
Allied Market Research ~ @wareness about health issues caused by low-cost tap
water, and high cost of spring water restrict the growth of

the market. On the other hand, rise in consumer awareness of different health concerns, such as
gastrointestinal disorders caused by consuming polluted water, expanding innovative work
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initiatives and modernizing new products, and drinking water shortages in several areas are
expected to produce ample opportunities to accelerate spring water market size in the coming
years.

The spring water market demand has grown as people become more aware of waterborne
illnesses such as malaria, typhoid, dysentery, and food poisoning. Additionally, as awareness of
various health-related issues, such as neurological diseases, reproductive difficulties, and
gastrointestinal diseases develops, so does the need for safe and pure spring water. This might
help the spring water sector throughout the forecast period. Factors such as urban population
growth, more disposable income, higher living standards, and the development of eco-friendly
container materials are important drivers of the spring water market's expansion this factors are
dive the market growth.
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In terms of distribution channel, the specialty stores segment contributed to the largest share of
more than two-fifths of the global spring water market revenue in 2021, and is expected to retain
its dominance by 2031. The rising convenience of quickly choosing the desired brand of spring
water with a certain combination of minerals will drive segment growth throughout forecast
period. On the other hand, hypermarkets/supermarkets segment would portray the fastest
CAGR of 9.0% during the forecast period.

Spring water provides much needed oxygen to the body & brain, aids digestion, aids in weight
maintenance, and tastes delicious. Spring water is never flat or boiled. It makes for an excellent
drinking experience that is also beneficial to the body. The growth in importance of wellbeing
and health among consumers drives the customer’s desire for nutrient-fortified spring water.
Spring water demand is growing among travelers and working professionals. These factors are
anticipated to boost the spring water market opportunity in the upcoming years.
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Based on packaging type, the bottled segment garnered the highest share in 2021, holding more
than three-fourths of the global spring water market revenue, and is expected to retain its
dominance by 2031. When large amounts of spring water are collected by a tanker truck and
transported to a bottling factory, there is a risk of contamination. To ensure the purity of the
bottled water, it must be filtered and treated.
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Europe region garnered the major share in 2021:

By region, Europe accounted for the highest share in 2021, holding more than two-fifths of the
global spring water market revenue, and is projected to rule the roost by 2031. The segment's
growth is due to high demand for items in Germany and France. Growing public awareness of
the advantages of spring water has opened up new opportunities for regional makers and
retailers. Moreover, Asia-Pacific region would portray fastest CAGR of 9.3% during the forecast
period, owing to rise in demand for spring water due to factors such as rise in health awareness,
rapid urbanization and changing lifestyles.
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This report provides a quantitative analysis of the market segments, current trends, estimations,
and dynamics of the spring water market analysis from 2021 to 2031 to identify the prevailing
spring water market opportunities.

The market research is offered along with information related to key drivers, restraints, and
opportunities.

Porter's five forces analysis highlights the potency of buyers and suppliers to enable
stakeholders make profit-oriented business decisions and strengthen their supplier-buyer

network.

In-depth analysis of the spring water market segmentation assists to determine the prevailing
market opportunities.

Major countries in each region are mapped according to their revenue contribution to the global
spring water market forecast.

Market player positioning facilitates benchmarking and provides a clear understanding of the
present position of the market players.
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Electrolyte Mixes Market - https://www.alliedmarketresearch.com/electrolyte-mixes-market-
A74507

Pure Coconut Water Market - https://www.alliedmarketresearch.com/pure-coconut-water-
market

Flavored Water Market - https://www.alliedmarketresearch.com/flavored-water-market-A15365
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.

David Correa

Allied Market Research
+1 800-792-5285

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/657580410

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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