
BRAY & CO SOLVES ONE OF THE BIGGEST
DILEMMAS FOR CMOs, USING AI

Bray & Co's Monolith

A free version of the platform uses

cutting-edge AI algorithms to synthesize a

multitude of business and industry

specific variables

NEW YORK, NEW YORK, UNITED

STATES, September 25, 2023

/EINPresswire.com/ -- How much of the

marketing budget should go toward

brand building versus activation and

acquisition? Is it a 70/30 split? 80/20?

It’s the question that marketers

grapple with and often then must

justify their answer. Now, Bray & Co

has combined AI with the work of Binet

and Field and more than ten thousand data points to create a platform that will give that answer

to every marketer, regardless of the type of brand they work for.

The Monolith, which was in development for two years, promises to reshape the advertising

The Monolith goes beyond

analytics and data

crunching, taking into

account human attention

and economic signals to

create a campaign modeling

based on both hard and soft

marketing science.”

Peter Bray

landscape by synergizing economic signals, attention

variables, human psychology, and extensive data analytics

to deliver the ultimate in media and creative mix for

brands. 

It has already been used by a number of brands including

Tide, Portacool and Brooklyn Brewery.

"The Monolith is not just a shiny object," says CEO Peter

Bray. "We looked in the market for a tool that can combine

the hard data analysis with the subtleties of human

psychology, but there was nothing out there, so we had to

make it. The Monolith does exactly that. It goes beyond analytics and data crunching, taking into

account human attention and economic signals to create a campaign modeling based on both

http://www.einpresswire.com
https://www.brayand.co/
http://www.themonolith.ai/


hard and soft marketing science.”

The platform uses cutting-edge AI algorithms to synthesize a multitude of business and media

variables. It focuses not just on the sheer volume of data but intelligently weaves in economic

signals and attention variables to ensure a nuanced understanding of the market.

The new platform aims to inform the optimum mix of media and creativity that will maximize

advertising impact. “The Monolith is our response to an ever-evolving, data-driven world,” says

Eaon Pritchard, chief strategy officer of Bray & Co. “We’re providing a tool that doesn’t just

process data but also analyzes, interprets, and creates a road map to effective advertising

campaigns. Consumers are not automatons; human nature is the most complex algorithm on

the planet. That’s why data science only tells half the story—and now we can quantify the whole

picture. The what and the why.”

A free version of The Monolith can be used by any brand at themonolith.ai.

About Bray & Co

Bray & Co is an independent full-service advertising agency founded in 2019, named in 2022 by

Adweek as the #1 Fastest Growing Small Ad Agency in the United States. Specializing in effective

marketing campaigns for launch and re-launch, Bray & Co combines high level, experienced

strategists with advanced media buying and brilliant creative. Clients include several Tide

products, Brooklyn Brewery, The Better Fish®, Mercury Financial, CS DISCO and Diageo’s venture

partner Distill Ventures. https://www.brayand.co
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