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Sustainable Personal Care Market is Expected
to Top Nearly $129.7 Billion in 2031 ; growing
at a CAGR of 9.5%

U.S. was the most prominent market in
North America, and is projected to reach e ——
$ 36,344.5 million by 2031 CARE MARKET
PORTLAND, 5933 NE WIN SIVERS
DRIVE, #205, OR 97220U, UNITED
STATE, October 10, 2023
/EINPresswire.com/ -- According to a e e oy Cars market s expected o
new report published by Allied Market

Research, titled, “Sustainable Personal
Care Market," The sustainable personal
care market was valued at $50.8 billion
in 2021, and is estimated to reach
$129.7 billion by 2031, growing at a CAGR of 9.5% from 2022 to 2031.

Growing at a CAGR of 9.5% (2022-2031)

Sustainable Personal -amr

Increasing Demand, Emerging Trends, Growth Opportunities and Future scope

The sustainable personal care market manufactures cosmetics and personal hygiene goods for
consumers. Cosmetics and personal hygiene are two subcategories of personal care. Wet wipes,
toothpaste, toilet paper, talcum powder, moisturizer, shaving cream, razors, perfumes, pomade,
nail files, makeup, lotion, lipstick, lip gloss, hair clippers, facial tissue, eyeliner, deodorant, cotton
pads, cotton swabs, colognes, and cleansing pods are just a few personal care products available
in the market. The global personal care industry is quite diverse, and it may be divided into two
categories, namely, personal care items and personal care appliances. Personal care appliances
have been increasingly popular around the world in recent years, and creative products on the
market each year are fueling the demand for a sustainable personal care market.

Request For Sample :- https://www.alliedmarketresearch.com/request-sample/16631

IMPACT OF COVID - 19

The sustainable personal care market growth is quickly approaching as compared to the pre-
COVID growth rates, due to the economic recovery in most emerging economies, and a stable
growth rate is envisaged throughout the forecast period. Unusual situations, on the other hand,
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depict a bleak picture as a result of the anticipated third and subsequent waves. For decades,
sustainable personal care has been used to cure a variety of ailments. There is scientific evidence
that it may help with a variety of ailments, including anxiety, sadness, infection, and pain
management. Antibacterial, antioxidant, and anti-inflammatory effects are thought to exist in it.
These factors are projected to boost sustainable personal care market share after the COVID-19
prediction period.

The sustainable personal care market is segmented on the basis of nature, type, sales channel,
and region.

*On the basis of nature, the market is categorized into organic and natural/green.

*By type, it is segregated into skin care, hair care, oral care, hygiene products, and others.
*Depending on sales channel, it is fragmented into hypermarkets/supermarkets, specialty
stores, online retail, and others.

*Region-wise, it is analyzed across North America (the U.S., Canada, and Mexico), Europe
(Germany, France, UK, Italy, Spain, the Netherlands, and the rest of Europe), Asia-Pacific (China,
Japan, Australia, South Korea, India, and Rest of Asia-Pacific), and LAMEA (Brazil, Argentina, Egypt,
South Africa, United Arab Emirates, and Rest of LAMEA).

The key players profiled in the sustainable personal care market analysis report include,
Coty Inc.

Colgate Palmolive Company
Estee Lauder Companies Inc.
Johnson & Johnson

Kao Corporation

L'Oréal S.A.

L'Occitane Group

The Procter & Gamble Company
Unilever Plc

Weleda

Request For Customization :- https://www.alliedmarketresearch.com/request-for-
customization/16631

Key findings of the study

* The sustainable personal care market size was valued at $ 50,791.8 million in 2021, and is
estimated to reach $ 1,29,693.9 million by 2031, registering a CAGR of 9.5% from 2021 to 2031.

* By nature, sustainable personal care market opportunities segments was organic and is
estimated to witness the fastest growth, registering a CAGR of 9.8% during the forecast period.

* By type, the skin care segment was valued at $ 25,824.6 million in 2021, and is estimated to
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reach $64,207.3 million by 2031, registering a CAGR of 9.2% from 2022 to 2031 in the global
sustainable personal care market forecast period.

* By sales channel, the hypermarkets/supermarkets segment was valued at $19,266.8 million in
2021, accounting for 37.9% of the global sustainable personal care market share.

* In 2021, the U.S. was the most prominent market in North America, and is projected to reach $
36,344.5 million by 2031, growing at a CAGR of 9.1% during the forecast period.

Buy Now
.- https://www.alliedmarketresearch.com/checkout-final/d773478112387541¢67888fa55907cf4

FREQUENTLY ASKED QUESTIONS?

Q1. What is the market value of sustainable personal care market in 2021?

Q2. What is the estimated industry size of Sustainable Personal Care?

Q3. What would be forecast period in the market report?

Q4. Which are the top companies to hold the market share in Sustainable Personal Care?
Q5. What are the market values / growth % of emerging countries?
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Trending Reports We Have on Consumer Goods Industry: -

Hair Mask Market is expected to reach $886.4 million by 2026
https://www.alliedmarketresearch.com/hair-mask-market

India Skin Care Products Market is projected reach $5,033.7 million by 2027
https://www.alliedmarketresearch.com/india-skin-care-products-market-A06651

Foot Care Products Market is anticipated to reach $4.59 billion by 2027
https://www.alliedmarketresearch.com/foot-care-products-market-A06397

David Correa

Allied Market Research
+1 800-792-5285

email us here

Visit us on social media:
Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/660659034

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2023 Newsmatics Inc. All Right Reserved.


https://www.alliedmarketresearch.com/hair-mask-market
https://www.alliedmarketresearch.com/india-skin-care-products-market-A06651
https://www.alliedmarketresearch.com/foot-care-products-market-A06397
http://www.einpresswire.com/contact_author/4322013
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/660659034
https://www.einpresswire.com/editorial-guidelines

