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The Asia-Pacific athletic sportswear and

footwear market is projected to reach

$110,586.9 million by 2027, registering a

CAGR of 4.3% from 2021 to 2027.

PORTLAND, OREGON, UNITED STATES,

October 15, 2023 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled, “Asia-

Pacific Athletic Sportswear and

Footwear Market by Product Type,

Sports, and User: Asia-Pacific

Opportunity Analysis and Industry

Forecast, 2019–2027,” The Asia-Pacific

athletic sportswear and footwear

market size was valued at $89,596.3 million in 2019, and is projected to reach $110,586.9 million

by 2027, registering a CAGR of 4.3% from 2021 to 2027. Athletic sportswear and footwear are

worn during workout sessions or while performing sporting and recreational activities. Initially,

sports apparels were mostly worn by athletes but, with time, they have become common with

regular gym-goers and other non-athletes, which acts as a key growth driver of the overall

market. In addition, the expansion of distribution channels such as online stores, specialty

stores, supermarkets, and hypermarkets, in Asia-Pacific has made these athletic sportswear and

footwear easily accessible to users, which, in turn, contributes toward the market growth.

Furthermore, presently fashionable athletic sportswear and footwear with vibrant colors is one

of the increasing Asia-Pacific athletic sportswear and footwear market trends among the users.

ᵁ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵀ�ᵀ� ᵀ�ᵁ� ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� : https://www.alliedmarketresearch.com/request-

sample/10287 

Athletic sportswear and footwear are shoes & apparel that are worn by a user mainly during

performing recreational and sports activities. The emerging countries of the Asia-Pacific region

such as India and China offer lucrative opportunities to the players in the sports apparel market.

Increasing disposable incomes and growing health awareness among individuals have fostered
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the growth of the market in the region. International brands are actively expanding in the Asia-

Pacific region to tap the latent opportunities in the region.

The Asia-Pacific athletic sportswear and footwear market is segmented into product type, sports,

user, and country. By product type, it is classified into sports shoes, running & walking shoes,

hiking & backpacking shoes, aerobic & gym wear shoes, tracksuits & jerseys, t-shirts & shorts,

and others. On the basis of sports, it is divided into football, cricket, basketball, tennis, adventure

sports, cycling, yoga & gymnastics, running, boxing and others. Depending on user, it is

differentiated into men, women, and kids. Country wise, it is studied across China, Hong Kong,

Taiwan, India, Indonesia, Thailand, Philippines, Vietnam, Malaysia, Singapore, South Korea, Japan,

Australia, New Zealand, South Africa, UAE and rest of Asia-Pacific.

By product type, the running & walking shoes segment accounted for the highest Asia-Pacific

athletic sportswear and footwear market share in 2019. This is attributable to the IoT-embedded

smart running shoes, which enable end users to monitor, track, analyze, maintain fitness, and

improve their performance through different connected apps in a smartphone or other devices,

thus making athletic sportswear and footwear products popular among users. 

ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ� ᵀ�ᵁ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵂ� : https://www.alliedmarketresearch.com/purchase-enquiry/10287 

On the basis of sports, the yoga & gymnastic is anticipated to register the fastest growth, as

users are now becoming more health conscious and are focusing on leading a healthy lifestyle.

Country wise, China was the highest contributor to the market in 2019, and is expected to

remain dominant through 2021–2027. However, India is expected to witness a notable growth in

terms of value sales during the forecast period.

ᵀ�ᵁ�ᵃ� ᵁ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵂ�ᵁ� ᵂ�ᵂ�ᵁ� ᵂ�ᵂ�ᵂ�ᵁ�ᵃ� :

• By product type, the running and walking shoes segment accounted for the highest market

share in 2019, growing at a CAGR of 3.8% from 2021 to 2027.

• By sports, the running segment accounted for the highest market share in 2019, growing at a

CAGR of 4.4% from 2021 to 2027.

• By users, the men segment accounted for the highest market share in 2019, growing at a CAGR

of 3.6% from 2021 to 2027.

• Country wise, China occupied maximum share in the Asia-Pacific athletic sportswear and

footwear market in 2019 and is expected to dominate the market during the forecast period.

The key players operating in the Asia-Pacific athletic sportswear and footwear industry include

Adidas Ag, Asics Corporation, Brooks Running Company, Fila Holding Corporation, Li Ning

Company Limited, New Balance, Inc. Nike, Inc., Puma Se, Skechers USA, Inc, And Under Armour,

Inc.

ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� (277 ᵀ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵀ�ᵀ� ᵃ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�, ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�, ᵁ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�, ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�) @

https://www.alliedmarketresearch.com/checkout-final/68a9649ddd38aa417545f94411cc1dcd 
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ᵁ�ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ� ᵀ�ᵂ�ᵃ� ᵁ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵁ�-ᵀ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ�ᵁ�ᵁ�ᵂ� ᵀ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵃ�ᵁ�ᵁ�ᵂ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� :

> Mergers and acquisitions should be well-planned by identifying the best manufacturer.

> Sort new clients or possible partners into the demographic you’re looking for.

> Suitable for providing dependable and high-quality data and analysis to assist your internal

and external presentations.

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

can intervene.

> To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects.

> Recognize newcomers with potentially strong product portfolios and devise effective counter-

strategies to acquire a competitive edge.

ᵀ�ᵁ�ᵀ�ᵁ�ᵁ�ᵀ�ᵀ�ᵁ�ᵀ�ᵁ� ᵀ�ᵁ�ᵀ�ᵀ�ᵀ� ᵁ�ᵁ�ᵀ�ᵁ�ᵁ�ᵀ�ᵀ�ᵀ�ᵁ�?

Q1. What will be Asia-Pacific athletic sportswear and footwear growth in 2027?

Q2. What are the key growth strategies adopted by the Asia-Pacific athletic sportswear and

footwear market key players?

Q3. How can I get report sample of smart indoor garden systems market?

Q4. What is the total market value of Asia-Pacific athletic sportswear and footwear

Q5. Which market holds the maximum market share of the Asia-Pacific athletic sportswear and

footwear market?

Q6. How can I get statistical data of top market players of Asia-Pacific athletic sportswear and

footwear market?

Q7. What are the key trends in the Asia-Pacific athletic sportswear and footwear market?

Q8. How the company profile has been selected?

Q9. What are the effecting factors in the Asia-Pacific athletic sportswear and footwear market?

Asia-Pacific Athletic Sportswear and Footwear Market Report Highlights :

ᵀ�ᵃ� ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ� ᵁ�ᵃ�ᵂ�ᵁ� :

-Sport shoes

-Running & walking shoes

-Hiking & backpacking shoes

-Aerobic & gym wear shoes

-Tracksuits & jerseys

-T shirts & shorts

-Others

ᵀ�ᵃ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� :

-Football

-Cricket

-Basketball

-Tennis

-Adventure sports



-Cycling

-Yoga & gymnastics

-Running

-Boxing

-Others

ᵀ�ᵃ� ᵂ�ᵂ�ᵁ�ᵂ� :

-Men

-Women

-Kids

ᵀ�ᵃ� ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵃ� :

-CHINA

-HONG KONG

-TAIWAN

-INDIA

-INDONESIA

-THAILAND

-PHILIPPINES

-VIETNAM

-MALAYSIA

-SINGAPORE

-SOUTH KOREA

-JAPAN

-AUSTRALIA

-NEW ZEALAND

-REST OF ASIA-PACIFIC

ᵀ�ᵁ�ᵃ� ᵀ�ᵁ�ᵂ�ᵂ�ᵁ�ᵂ� ᵀ�ᵂ�ᵁ�ᵃ�ᵁ�ᵂ�ᵂ� :

-NIKE, INC.

-ASICS CORPORATION

-UNDER ARMOUR, INC.

-BROOKS RUNNING COMPANY

-ADIDAS AG (ADIDAS)

-FILA HOLDING CORPORATION

-SKECHERS USA, INC.

-LI NING COMPANY LIMITED

-PUMA SE

-NEW BALANCE, INC.

ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ� : 

Athletic Footwear Market 

Sports Equipment and Apparel Market 

https://www.alliedmarketresearch.com/athletic-footwear-market
https://www.alliedmarketresearch.com/sports-equipment-and-apparel-market


Winter Sports Equipment Market https://www.alliedmarketresearch.com/winter-sports-

equiment-market-A16904 

Water Sports Gear Market https://www.alliedmarketresearch.com/water-sports-gear-market-

A06301 

ᵀ�ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵂ�

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.

David Correa

Allied Market Research

+1 800-792-5285
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